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HEARST:  WHERE 
JOURNALISM  OE 
DISTINCTION  IS  AN 
EVERYDAY  STORY. 


AFTER  READING  OUR  SERIES,  A 
LOT  MORE  PEOPLE  WERE  ARMED 
WITH  THE  FACTS. 

When  our  12  dailies  combined  their  resources  to  produce 
the  comprehensive  four-day  series.  "Handguns  in  America." 
they  found  an  amazing  variety  of  opinions,  laws  and  statistics 
on  the  matter.  In  more  than  50  stories,  with  dozens  of 
photos  and  graphics.  36  Hearst  staffers  examined  the 
controversy  surrounding  handguns  from  every  angle.  The 
result  was  a  barrel-to-butt  assessment  that  served  to  educate 
and  enlighten  all  readers,  armed  or  not.  One  more  way 
Hearst  Newspapers  enrich  their  readers’  lives  every  day. 

Read  more  about  Guns  in  America  on  the 
World  Wide  Web  at  tvuw.examiner.com/guns 
Fora  reprint  of  tire  series,  call  206-448-8327. 
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Come  Out 
Of  the  Dark. 

■  Ten  years  of  an 
overstated  anti-sun 
messase  have  made 
the  sun  protection 
problem  worse. 

The  latest  research  confirms  that 
regular  suntanners  may  actually  be 
better  off  in  the  fight  against  the 
most  deadly  form  of  skin  cancer,  “Sun-scare”  lobbyists  want  you  to  believe  that  eliminating  sun 

malignant  melanoma.  exposure  eliminates  risks.  (Right)  In  fact,  we  know  that  zero  exposure 

“Chronic  sun  exposure  may  be  poses  deadly  risks.  New  research  on  breast  cancer,  melanoma  and  other 
protective  for  the  development  of  deadly  diseases  supports  the  position  that  moderate  sun  exposure  —  for 
melanoma  because  the  skin  has  those  of  us  who  can  develop  a  tan  —  is  the  best  way  to  maximize  the 
adapted  to  the  sun,”  says  Dr.  benefits  and  minimize  the  risks  of  either  too  much  or  too  little  sunlight. 

Marianne  Berwick,  epidemiologist  - 

at  the  Sloan-Kettering  Cancer  Why  are  tanners  burning  less?  increased  ultraviolet  light  exposure 
Center  of  her  latest  study,  presented  People  who  tan  moderately  and  and  decreased  risk  of  many  deadly 
in  February.  “Intermittent  sun  regularly  are  acclimated  to  sunlight,  cancers.  Breast,  prostate  and  ovarian 
exposure  appears  to  increase  risk,  and  therefore  are  less  apt  to  sun-  cancers,  as  well  as  osteoporosis  and 
making  it  much  less  protective.”  burn  when  they  do  go  outdoors,  other  disorders,  all  may  be  inhibited 
Berwick’s  study  challenges  the  Additionally,  indoor  tanners  are  by  regular  sun  exposure, 
myths  about  tanning  drilled  into  more  educated  on  the  proper  use  of  So  why  do  we  only  talk  about  the 

our  heads  in  the  past  10  years.  sunscreens  outdoors.  negatives?  It’s  time  to  come  out  of 

Now  we’re  challenging  you  to  re-  The  anti-sun  craze  has  also  failed  the  dark  and  put  the  whole  truth 
examine  the  research  you  might  to  recognize  the  undeniable  benefits  about  sun  exposure  and  tanning 
have  thought  was  incontrovertible  of  regular  moderate  sun  exposure.  back  into  perspective;  That  is,  for 
about  sun  exposure.  In  fact,  we’ll  Merely  saying  “ultraviolet  light  the  vast  majority  of  us  who  can 
send  you  the  studies,  none  of  which  causes  skin  damage”  is  like  saying  develop  suntans,  the  good  news  far 
were  funded  by  our  industry,  to  “water  causes  drowning.”  Water  can  outweighs  rhe  bad. 
prove  our  point;  That  it’s  time  to  cause  drowning,  but  we  would  die  Don’t  get  us  wrong;  We’re  not 
come  out  of  the  dark.  Consider;  without  it.  Similarly,  we  would  all  upset  that  there  is  concern  over  UV 

•  Sunburn  incidence  among  all  die  without  any  ultraviolet  light  exposure.  People  need  to  be  sun 
Americans  has  increased  9  percent  exposure.  It  is  capricious  to  categor-  smart.  But  the  hype  and  spin  on 
in  the  past  10  years,  research  says.  ically  state  that  any  tan  is  a  sign  of  this  issue  has  taken  good  sense  and 

•  At  the  same  time,  those  who  damage,  because  avoiding  the  sun  proven  research  out  of  the  equation, 
tan  in  indoor  tanning  facilities  are  may  be  more  dangerous  holistically.  Call  us  if  you’re  interested  in 
up  to  81  percent  less  likely  to  sun-  Consider,  legitimate  research  has  reporting  the  facts  —  all  of  the  facts 
burn  outdoors  than  non-tanners.  established  a  connection  between  —  about  sun  exposure. 


Come  Out  of  the  Dark  Today.  Listen  to  the  Whole  Story  About  Sun  Exposure. 
Call  (800)  652-3269,  ext.  12,  for  a  free  kit  on  "Smart  Tanning.” 


Matthew  V.  Storin, 
editor,  Boston  Globe 
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CALENDAR 


FEBRUARY 

27-1  Great  Lakes/Midstate  Newspaper  Production 

Conference,  Holiday  Inn,  Champaign-Urbana,  Ill. 

MARCH 

4-7  Suburban  Newspapers  of  America  Spring  Publishers’ 
Conference,  Marriott  Marco  Island  Resort,  Marco 
Island,  Fla. 

7-10  Southern  Newspaper  Publishers  Association  News¬ 
paper  Operations  Conference  and  Trade  Show,  Dallas 
11-13  New  England  Newspaper  Association  Annual  Spring 
Convention,  Copley  Marriott,  Boston 
14-17  Inter  American  Press  Association,  Midyear  Meeting, 
Condado  Plaza  Hotel  &  Casino,  San  Juan,  Puerto  Rico 
16-19  America  East  Newspaper  Operations  &  Technology' 
Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 

16-20  Seybold  Seminars  NewYorit/Publishing  ’98  Con¬ 
ference  &  Expo,Javits  Convention  Center,  New  York 
18-21  College  Media  Advisers/Columbia  Scholastic  Press 
Association,  Marriott  Marquis,  New  York  City 

18- 21  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  at  Capitol  Hill, 
Washington,  D.C. 

19- 21  Independent  Free  Papers  of  America  Spring  Con¬ 

ference,  Hotel  Koni  Kai,  San  Diego 
22-24  Central  States  Circulation  Managers  Association 
Annual  Convention,  Indian  Lakes  Resort,  Bloom¬ 
ington,  Ill. 

29- 3  American  Press  Institute  Seminar,  Restin,Va. 

30- 2  ANPE-IFRA  Congress/Expo,  Putra  World  Trade  Center, 

Kuala  Lumpur,  Malaysia 

31- 3  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W  Marriott  Hotel, Washington,  D.C. 

APRIL 

2- 4  Society  of  Collegiate  Journalists  Biennial  Convention, 

Wartburg  College,  Waverly,  Iowa 

3- 4  Free  Community  Papers  of  New  England  Spring 

Convention,  Newport  Marriott,  Newport,  R.I. 

14-18  Southern  Circulation  Manager's  Association  Annual 
Conference,  Clarion  Plaza  Hotel,  Orlando,  Fla. 

16-19  GMA  Users  Group  National  Conference,  Doubletree 
Hotel,  Austin,Texas 

19-22  Newspaper  Association  of  America  Annual 

Publishers  Convention,  Wyndham  Hotel,  Dallas 
24-26  National  Cartoonists  Society  Reuben  Weekend,  Ritz- 
Carlton  Huntington  Hotel,  Pa.sadena,  Calif. 

26-29  Society  of  American  Business  Editors  &  Writers 
Conference,  Hilton  Waterfront  Beach  Resort, 
Huntington  Beach,  Calif. 
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Reader  Services 


|^n|  How  to  Contact  Editor  &  Publisher 

■  Mail:  11  West  19th  Street, 

bHIh  10011-4234 

■  E-mall:  edpub@mecliainfo.com 

■  Phone:  (212)  675-4380 

■  Fax:  Editorial/Permissions  (212)  691-7287 

Advertising/Mail  Lists/Reprints  (212)  929-1259 
New  Media/Conferences  (212)  929-1894 


Oi- 

A- 


Subscriber  Services/Back  Issues 

■  New  subscriptions,  renewals,  subscription  payments, 
change  of  address,  back  copies,  annual  directories, 

billing  questions _ Write  to:  E&P  Subscription  Dept., 

P.O.  Box  3000,  Denville,  NJ  07834-3000. 

Phone:  (800)  783-4903  -  Mon.-Fri.,  9  a.m.-9  p.m.; 

Sat.,  9  a.m.-4  p.m.  EST.  Fax:  (973)  627-5872. 


■■n  News,  Story  Ideas,  Press  Releases, 

Job  Changes,  Obits 

■  Please  address  all  news  items  to:  George  Garneau, 
Acting  Managing  Editor.  Fax:  (212)  691-7287. 


Letters  to  the  Editor/Shop  Talk  at  Thirty 

■  Please  include  your  name,  company  affiliation 
and/or  residence,  and  phone  number  (for  verification) 
on  Letters  to  the  Editor. 

■  Essays  (nonreturnable)  on  industry  issues  are 
accepted  on  speculation  for  Shop  Talk  at  Thirty. 

Submit  to  “Letters  to  the  Editor”  or  “Shop  Talk  at  Thirty,” 
c/o  George  Garneau. 


E&P  Archives 

pSBBI  ■  Online  access  to  E&P  magazine  archives  and  our 
HSlBI  entire  Web  site  archives  -  Editor  &  Publisher  Interactive 
-  is  available  at  http://vww.mediainfo.com/Library.htm. 
Charges  are  outlined  on  our  Web  site  or  call  our  New 
Media  division  at  ext.  510. 

■  Editor  &  Publisher  is  available  in  Microform  and  elec¬ 
tronic  products  form  from  UMI,  300  N.  Zeeb  Rd., 

P.O.  Box  1346,  Ann  Arbor,  Ml  48106-1346. 

Phone:  (800)  521-0600. 

Editorial  Reprints/Permissions 

■  To  order  reprints  of  articles  contact  Production 
|suj|||l  Manager  Carol  Blum  at  ext.  166. 

■  To  obtain  permission  to  use  any  part  of  E&P, 
contact  Information  Services  Manager  Shqipe  Malushi 
at  ext.  351. 

B  Mailing  Lists 

■  Editor  &  Publisher  does  nqt  release  its  subscriber  list. 
■  The  comprehensive  database  of  the  Editor  & 
Publisher  International  Year  Book  is  available  in  hard 
copy,  CD-ROM,  and  customized  lists  on  labels  or  disk. 
Contact  our  CD-ROM/Database  representative 
at  ext.  172. 


Web  Site/Conferences/Other  Services 

■  Access  information  about  E&P  products  and  services 
on  our  Web  site.  Editor  &  Publisher  Interactive 
http://vww.mediainfo.com. 
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The  Terminator  Beats  The  Press 


ASTA  LA  VISTA,  paparazzi. 

Action  hero  Arnold 
I  Schwarzenegger  outmuscled  two 
:  photojournaiists  in  a  recent  California 
;  criminal  case.  A  judge  sentenced  pho- 
’  tographer  Andrew  O’Brien  and  video 
i  cameraman  Giles  Harrison  to  two  and 
i  three  months  in  jail,  respectively,  for 
’  forcing  Schwarzenegger's  Mercedes- 
;  Benz  off  the  road  as  the  movie  star 
I  and  his  wife, TV  journalist  Maria 
j  Shriver,  took  their  son  to  school. 

I  Pronouncing  the  sentence, 
i  Superior  Court  Judge  Robert  Altman 
!  told  the  photographers,  who  were  on 
I  assignment  for  Splash,  a  Santa  Monica- 
:  based  agency  founded  by  emigres 
:  from  London’s  Fleet  Street  tabloids, 

;  their  actions  were  “morally  wrong.” 

Charles  Lindner,  an  attorney  for 
I  O’Brien,  called  the  decision  “movie 
;  star  justice,”  adding  that  the  message 
;  seemed  to  be,“If  you  cover  the  news 
i  too  closely  or  too  aggressively,  you’ll 
i  end  up  spending  90  days  or  60  days 
i  in  county  jail.”  They  could  have  got- 
i  ten  six  months  behind  bars  on  the 


misdemeanor  false  imprisonment 
charges.  The  photographers  remain 
free  on  $1,000  bail  pending  appeal. 

Dave  Lutman,  a  freelancer  who  is 
president  of  the  National  Press 
Photographers  Association,  criticized 
“the  rogue  mentality'  of  some  news 
photographers  who  think  that,  in  pur¬ 
suit  of  a  story,  they  can  do  anything, 
including  break  the  law.”  Assuming 
the  facts  as  presented  in  court  are 
true,  he  said,  the  photographers  prob- 


Photographers  Andrew  O'Brien,  left,  and 
Giles  Harrison  leaving  courthouse  in 
Santa  Monica,  Calif.,  during  their  trial. 


ably  deserved  jail  time.  But,  he  added, 
he  did  not  want  the  government  to 
pass  any  laws  barring  photographers 
from  doing  their  jobs. 

The  decision  to  jail  the  two  came 
amid  increasing  tension  between 
photographers  and  celebrities.  Last 
year,  the  paparazzi  were  tacitly 
blamed  for  the  Paris  car  crash  that 
killed  Britain’s  Princess  Diana.  And,  in 
early  February',  an  AP  cameraman  out 
to  get  a  shot  of  Monica  Lewinsky' 
skidded  into  a  freeway  fender-bender 
with  the  car  carry  ing  his  quarry. 

From  the  opposite  side.  New  York 
Daily  News  photographer  Richard 
Corkery'  has  accused  actor  James 
Brolin  of  assault  during  a  scuffle  out¬ 
side  a  New  York  City’  movie  theater, 
where  Brolin  and  fiancee  Barbra 
Streisand  were  taking  in  a  movie.  The 
police  recently  downgraded  the 
charge  to  harassment. 

Celebrity-snapping  shutterbug 
Corkery'  blasted  the  decision  as 
“another  case  of  the  rich  and  power¬ 
ful  prevailing.”  —  Robert  Neuwirth 


More  cuts  at  NCN 

New  century  network  (ncn) 

has  laid  off  about  20  more 
employees  and  gutted  its  most  visible 
project  on  the  Internet,  the 
“NewsWorks”  search  engine. 

NCN  executives  were  not  available 
for  further  comment  as  E&P  went  to 
press  on  Thursday  and  would  speak 
only  through  their  public  relations 
firm.  In  a  statement  issued  late 
Wednesday,  they  said  that  NCN  "will 
curtail  its  original  content  develop¬ 
ment  activities”  and  focus  on  its  Web 
banner  ad  network,  which  sells  nation¬ 
al  advertising  into  its  140  affiliate 
newspaper  sites. 

The  move  is  the  latest  in  a  series  of 
cutbacks  that  have  drastically  reduced 
NCN  operational  capabilities.  Just  after 
the  New  Year,  the  New  York-based 
company  laid  off  10%  of  its  staff  and 
announced  it  was  adjusting  its  mission. 

The  latest  round  of  cuts  leave  the 
organization  with  just  over  40  employ¬ 
ees  —  down  from  70  employees. 

The  virtual  shutdown  of  NCN  online 


editorial  operation  is  said  by  insiders 
to  be  the  culmination  of  disputes 
among  the  venture’s  owners  about 
how  much  of  a  national  brand  pres¬ 
ence  NCN  should  create.  NewsWorks 
was  reported  to  be  seen  by  some  affili¬ 
ate  newspapers  as  direct  competition 
w  ith  their  own  online  editorial  and 
news  archive  operations. 

For  additional  details,  see  the  E&P 
Web  site  at  www.mediainfo.com. 

Bid  for  Avenor 

ABITIBI-CONSOLIDATED  INC.,  the 
world’s  biggest  newsprint  manu¬ 
facturer,  offered  $1.4  billion  ($2  billion 
Canadian)  to  acquire  rival  Avenor  Inc., 
which  rejected  the  unsolicited  offer  as 
insufficient.  The  bid,  21%  over  Avenor’s 
stock  price,  sent  Avenor  shares  soaring 
over  30%  to  $30.40  on  Feb.  25. 

Analysts  said  the  move  to  further 
consolidate  —  Abitibi-Consolidated 
was  formed  last  May  by  the  merger  of 
Abitibi-Price  and  Stone  (consolidated 
—  is  being  driven  by  low  new  sprint 
profitability'. 


Hill  star  dead  at  28 

SANDY  HUME,  28,  former  reporter 
for  the  Hill  and  son  of  broadcast  TV 
journalist  Britt  Hume,  died  Feb.  22  in 
an  apparent  suicide.  He  broke  the 
story'  for  the  Hill  about  the  attempt  by 
House  Republicans  to  force  out  Rep. 
Newt  Gingrich  as  speaker  (£6?P,"The 
Hill  Has  Arrived,”  Sept.  6, 1997). 

“We  were  absolutely  devastated  over 
what  happened,”  said  Martin  Tolchin, 
publisher  and  editor  in  chief  of  the 
Hill.  “He  certainly  w'as  one  of  the  most 
promising  young  journalists  in 
Washington.” 

Hume  was  found  dead  in  his  Arling¬ 
ton,  Va.,  home.  He 
had  recently  con¬ 
tributed  to  Fox 
TVs  Special 
Report,  hosted  by 
his  father.  He 
worked  for  the  Hill 
for  about  two  years 
and  appeared  on 
its  radio  show. 

—  Kelvin  Childs 
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Passion  For  Truth 


I  IN  A  RARE  lapse  of  sound  judg¬ 
ment,  Howard  “Tim”  Hays  asked 
me  to  give  this  year’s  Press- 
Enterprise  Lecture  at  Riverside, 
Calif.  The  timing  of  the  talk, 

Feb.  9,  was  both  good  and  bad.  For 
once,  the  public  had  more  than  pass¬ 
ing  interest  in  the  ways  of  the  press. 
But  the  folks  wanted  no  part  of  the 
usual  sanctimonious  advice  to  fellow 
practitioners.  At  that  point,  press 
bungling  had  grabbed  as  much  public 
interest  as  Clinton  bundling. 

In  this  Curmudgeon  space,  I  offer  a 
mercifully  brief  summation  of  my 
Riverside  remarks; 

I  caught  on  to  Tim  in 
the  late  ’60s  when  a 
group  of  editors  met  at  a 
posh  hotel  in  Honolulu 
to  anguish  over  a  particu¬ 
larly  bad  time  in  the 
newspaper  business.  We 
came  up  with  one  tech¬ 
nical  suggestion  after 
another. 

Finally,  Brother  Hays 
piped  up.  “You  know,  I 
don’t  think  most  newspaper  writing  is 
ver>'  good.”  That  comment  alone  lead 
to  much  research  and  a  liberating  rev¬ 
olution  in  newspaper  writing.  If  you 
can  believe  it,  until  then  most  editors 
paid  little  attention  to  the  stilted  way 
many  of  us  were  writing. 

Tim  Hays  was  also  one  of  our  earli¬ 
est  promoters  of  better  ethical  behav¬ 
ior  in  the  journalism  business.  If  you 
think  newspaper  people  are  a  bunch 
of  rogues  today,  you  should  have  seen 
our  massive  conflicts  of  interest  back 
then.  No  one  in  American  newspaper- 
ing  is  more  admired  than  Tim  Hays. 

On  to  the  White  House  dust-up:  The 
combined  efforts  of  the  newest  and 
oldest  segments  of  the  media,  of 
course,  deserve  great  credit  for  the 
disclosure.  But,  what  we  witnessed 
along  the  way,  particularly  on  network 
television,  was  passion  run  amok  — 
traces  of  McCarthyism  and  then  some. 

Winship,  former  editor  of  the  Boston 
Globe,  is  chairman  of  the 
International  Center  for  Journalists 
in  Washington,  D.C. 
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Many  viewed  the  media  as  conduct¬ 
ing  a  full-throated  witch  hunt,  flinging 
premature  charges  of  guilt  around 
with  reckless  abandon.  Wliere  passion 
was  needed  was  in  the  more  mea¬ 
sured  search  for  the  full  truth  and  a 
return  to  the  tested  values  of  decent 
journalism. 

The  so-called  Clinton  sex  scandal 
was  the  first  governmental  crisis  to 
receive  saturated  news  treatment 
since  the  Persian  Gulf  War  and  the 
O.J.  Simpson  trial. 

The  excesses  in  the  first-week  of 
coverage  raised  the  very'  legitimate 
question:  Where  is  the  moral  center  of 
journalism?  Journalistic 
standards  hit  a  low  ebb. 
Newspapers,  24-hour 
cable  channels,  broadcast 
TV  and  the  Internet  all 
bombarded  us  with 
breathless  and  salacious 
tidbits.  We  read  words 
and  phrases  we  had 
never  before  seen  in  our 
family  newspaper. 

We  were  awash  in 
anonymous  quotes,  even  anonymous 
quotes  quoting  another  anonymous 
quote.  The  press  often  ignored  court 
gag  orders  on  information.  It  was  like 
putting  gasoline  soaked  logs  on  a  fire 
with  the  fire  demanding  more  and 
more  fuel. 

But  for  the  general  public,  it  was 
network  television  that  set  the  most 
offending  tone.  The  white  heat  blath¬ 
ering  of  television’s  talking  heads  was 
nauseating. 

Exhibit  A  for  me  was  the  perfor¬ 
mance  of  Cokie  Roberts,  Sam 
Donaldson  and  George  Will  on  the  so- 
called  ABC  Brinkley  show,  Sunday,  Jan. 
25.  Their  breathless  accusatory'  ques¬ 
tioning  had  the  flavor  of  a  grand  jury' 
inquiry'  conducted  at  high  noon  on 
Main  Street.  And  in  the  midst  of  their 
pontificating,  Sam  broke  in  to 
announce  an  ABC  scoop  —  one  he 
believed  to  be  true  —  that  a  witness 
to  an  intimate  encounter  between  the 
president  and  Monica  Lewinsk-y  had 
come  forward. 

Wow!  In  a  matter  of  minutes,  their 
bombshell  story'  was  retracted. 

http://www.mediainfo.com 


The  Internet  was  the  early-warning 
scout  for  newspapers,  broadcast  and 
cable  outlets,  and  it  sure  raised  ques¬ 
tions  of  accuracy.  The  even  larger 
question  remains:  Are  some  newspa¬ 
per  and  magazine  Web  sites  being 
used  as  experimental  labs  —  maybe 
garbage  pails  —  for  half-completed 
and  unverified  stories,  or  do  they  have 
the  same  standards  of  their  mainline 
publication?  Does  the  editing  process 
intercede  in  the  same  way  it  does  on 
the  old-fashioned  newspaper  copy 
desk  of  yore? 

While  the  early  Internet  coverage  of 
the  story  might  have  brought  the 
news  first,  it  was  only  partially  related 
to  the  media  madness  that  followed. 

Increased  competition  be  damned,  I 
say.  I  pray  that  the  sex  scandal  experi¬ 
ence  will  burn  into  our  thick  heads  to 
take  the  time  we  need  to  get  it  right.  I 
hope  someday  soon  it  will  become 
perfectly  honorable  to  be  late  on  a 
big,  sensitive  story.  Readers  remember 
mistakes  longer  than  scoops. 

The  small  handful  of  serious  news¬ 
papers  that  did  give  us  evenhanded 
explanation  and  commentary  during 
the  crisis  deserve  high  praise.  After 
seeing  how  commercial  television  and 
the  Internet  covered  the  White  House 
story,  I  no  longer  anguish  over  the 
prosperous  survival  of  good  newspa¬ 
pers  in  the  era  of  cyberspace  and 
beyond.  They  will  survive  despite  this 
environment  in  which  bedroom  jour¬ 
nalism,  violence  and  celebrity'  trash 
also  do  pretty'  well. 

As  that  great  historian,  David 
McCulloch,  said  recently,  “There  is  no 
reason  why  the  printing  press  and  the 
V  chip  cannot  cohabitate.” 

This  is  an  unsettling  time  for  serious 
journalism.  We  are  in  the  midst  of  a 
gigantic  cultural  and  technological  rev¬ 
olution.  We  are  experiencing  an  infor¬ 
mation  ground  swell,  awash  in  facts 
and  fantasy.  New  information 
providers  come  onto  the  field  almost 
daily,  all  playing  by  their  own  rules. 

The  press  seems  cut  loose  from  its 
moorings.  Today,  blandness,  compla¬ 
cency,  superficiality'  are  the  hallmarks 
of  too  many  of  American  newspapers. 

(See  Curmudgeon  on  page  32) 
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American  Society 
Of  Newspaper 
Editors 

CONFERENC 

Package 


March  28  &  April  11,1 998 


It’s  the  newspaper  industry  event  targeted  to  newspaper 
editors  —  the  American  Society  of  Newspaper  Editors 
Conference!  This  annual  convention  attracts  top  newspa¬ 
per  editors  from  across  the  country!  Being  held  March  31  - 
April  4,  1998  in  Washington,  D.C.,  the  American  Society 
of  Newspaper  Editors  Conference  will  be  the  focus  of  the 
newspaper  industry. 

Attendees  and  non-attendees  will  turn  to  E&P  magazine 
for  the  latest  industry  news  as  well  as  coverage  of  this 
important  event. 

March  28  Conference  Issue 


As  the  conference  get  under  way,  you  won’t  want  to  miss 
advertising  opportunities  in  the  ASNE  Conference  Issue. 
Each  issue  of  E&P  is  vital  to  newspaper  editors  and  this 
issue  will  be  particularly  valuable  as  it  is  distributed  among 
top  professionals  during  the  conference.  Conference  atten¬ 
dees  will  be  eagerly  awaiting  their  copy  of  E&P  for  the  lat¬ 
est  industry  news. 

April  1 1  Post-Conference  Issue 

E&P  highlights  the  conference  in  this  April  1 1  issue  —  the 
Post  ASNE  Conference  Issue.  Leave  an  impression  with 


newspaper  editors  when  you  place  an  ad  in  this  final  con¬ 
ference  issue  —  it’s  where  they’ll  turn  for  news  coverage  of 
the  event! 

Contact  your  local  E&P  representative  for  rate  information. 

Sales  Representatives: 

Eastern  &  Canadian  Regions,  (212)  675-4380  ext.  156 
Bets)'  Maloney,  Mid-Atlantic  Region,  (212)  675-4380  ext.  159 
Joanne  Stahl,  New  England  Region,  (212)  675-4380  ext.  158 
Ramona  Cox,  Southern  Region,  (312)  641-0041 
Mike  Madden,  Midwest  Region,  (312)  641-0041 
Mike  Rogers,  Western  &  Canadian  Regions,  (510)  888-9640 
Classified  Department:  (212)  675-4380  ext.  170 

•  ASNE  Conference  Issue: 

Space  Deadline:  March  17,  1998 
Material  Deadline:  March  19,  1998 

•  ASNE  Post  Conference  Issue: 

Space  Deadline:  March  31,  1998 
Material  Deadline:  April  2,  1998 

Make  sure  your  ad  is  there!  Editor<SPi^ 

PUBUSHER 


Contempt  For  First 
Amendment 


HERE’S  A  QUICK  quiz;  A  federal  jun'  in  North  Carolina  convicts 
Conoco  Oil  of  negligence  for  allowing  gasoline  to  seep  into 
the  drinking  water  supply  of  a  trailer  park  —  and  of  fraud  for 
trying  to  cover  up  its  responsibility.  When  Conoco  reaches  an  out-of- 
court  settlement  with  trailer  park  residents,  a  reporter  for  the 
Morning  Star  in  Wilmington,  N.C.,  asks  the  court  clerk  for  documents 
in  the  case,  reads  the  settlement  and  uses  it  to  confirm  other  report¬ 
ing  the  newspaper  has  done  on  the  story. 

Question:  Wlio  is  contemptuous  of  the  legal  process,  the  reporter 
or  the  company  convicted  of  fraud  and  negligence  that  endangered 
the  health  of  178  citizens? 

In  the  upside-down  world  of  U.S.  District  Judge  W.  Earl  Britt,  it’s  the 
reporter,  Kristen  B.  Mitchell  (news  story,  p.l7).  It  turns  out  the  settle¬ 
ment  was  sealed.  Acting  on  a  complaint  from  Conoco,  the  judge 
found  Mitchell  guilty  of  criminal  contempt  and  on  Feb.  24  fined  her 
$  1 ,()()().  Earlier  this  year,  Britt  found  Mitchell  and  the  Morning  Star 
guilty  of  civil  contempt  —  and  ordered  them  to  pay  “damages”  of 
$5()(),0()(). 

Mitchell  did  nothing  devious  to  get  the  agreement,  and  Britt’s  insis¬ 
tence  that  a  crime  was  committed  here  is  ludicrous  —  so  patently 
absurd  that  Attorney  General  Janet  Reno  even  refused  to  allow  the 
local  federal  prosecutor  to  take  part  in  the  case. 

"The  idea  she  could  be  held  in  contempt  for  reading  a  document 
she  was  given  by  the  court  clerk  is  unprecedented,”  lawyer  George 
Freeman  told  the  Associated  Press.  “We  re  confident  this  will  be  over¬ 
turned.” 

So  are  we.  We  re  less  confident,  however,  of  the  judge’s  grasp  of  the 
First  Amendment.  Is  it  something  in  the  water  in  his  courthouse? 
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BUT  AIN’T  TMAT  JUST.  I  ASK. 

UIHV  CONGRESS  PASSEP 
THE  fmS^-ER-VATIOg  ACT? 
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RAISEP  IN  NASHVILLE 
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NASHVILLE  PRJPE 
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LETTERS  TO  THE  EDITOR 


A  little  more 
on  core 
inserts 

1  RECENTLY  READ  your  report  on  the 
SuperConference  (E&P,  Jan.  24,  pp. 
12-13,41)  about  the  Newark  Group’s 
(ieen  Sleeves  plastie  insert. 

As  you  are  aware,  there  has  been  a 
healthy  discussion  surrounding  this 
product’s  reported  benefits.  One  chal¬ 
lenge  facing  pressrooms  and  newsprint 
mills  is  the  lack  of  clear,  consistent 
information  about  this  product  —  not 
to  mention  a  limited  amount  of  real- 
world  success  from  which  to  bench¬ 
mark. 

1  hope  you  do  not  mind  if  1  make  a 
few  points  regarding  your  report  that 
Green  Sleeves’  cores  “cut  the  amount  of 

Newspaperdom* 


50  \'EARS  AGO  .  .  .  Rebuffed  in  the 
first  court  ruling  affecting  his  collec¬ 
tive  bargaining  policy.  Woodruff 
Randolph,  president  of  the  ITU, 
threatened  to  bring  “chaos"  to  the 
printing  industry  unless  employers 
do  business  his  way.  He  said  he  was 
not  disturbed  by  a  Federal  Court 
judge’s  decision  upholding  the  con¬ 
stitutionality  of  the  injunctive  proce¬ 
dure  of  the  Taft-Hartley  Act. 

Opposition  elements  of  press  and 
radio  were  the  first  targets  of  the 
Communist  seizure  of  control  in 
Czechoslovakia. 

The  price  per  ton  for  Canadian 
newsprint  went  up  $6  to  $96  for  the 
second  quarter  of  the  year.  Supply  is 
reported  as  “not  so  tight”  but  is  still 
far  from  satisfactory. 

From  Editor  &  Pcbusher 
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newsprint  left  after  a  paster  by  80%  .  .  . 
[is]  reusable  and  resellable  to  the  man¬ 
ufacturer  .  .  .  stays  straighter  for  better 
high-speed  rotation,  absorbs  flutter, 
and  reduces  damage  to  a  core’s  inner 
lip  which  is  magnified  as  run  speed 
increases.  Kay  said  Green  Sleeves  elim¬ 
inates  the  need  for  conical  chucks, 
pneumatic  axial  pressure,  bevel-end 
and  metal  core  caps.” 

♦  The  plastic  sleeve  has  no  influence 
on  core  straightness.  In  fact,  it  has  a 
thinner  wall  and  less  axial  crush 
strength  than  traditional  core  designs 
and  therefore  a  greater  chance  of 
deflecting. 

♦  It  is  not  a  plastic  core.  It’s  a  plastic 
sleeve  in  a  fiber  core. 

♦  It  does  not  absorb  flutter.  It  claims 
to  reduce  web  flutter. 

♦  It  does  not  eliminate  the  need  for 
chucks  or  axial  pressure  or  a  beveled 
end.  The  first  two  components  are  fun¬ 
damentally  required  to  convert 
newsprint.  The  beveled  end  is  in  fact  a 
feature  of  the  plastic  sleeve  just  as  it  is 
on  a  fiber  core. 

Independent  of  the  debate  sur¬ 
rounding  plastic  sleeve  performance 
benefits,  Sonoco  wants  to  ensure  the 
industry  receives  consistent  and  accu¬ 
rate  baseline  information. 

Bradley  K.  Weller 

marketing  manager, 
Sonoco  Industrial  Products, 
Harts t’ille,  S.C. 

Circulation 

senseless 

As  THE  FORMER  senior  vice  presi¬ 
dent/director  of  the  Newspaper 
Association  of  America  Foundation  and 
someone  whose  current  work  contin¬ 
ues  to  emphasize  helping  >  oung  people 
to  appreciate  and  value  newspapers,  1 
find  myself  puzzled  by  Jay  Schiller’s 
recent  column  about  the  Newspaper  in 
Education  program  (“NIE,  Or  No 
Income  Expected,” Jan.  24,  pp.  4, 39). 

Schiller,  of  course,  is  entitled  to  his 
opinions  about  the  value  of  NIE  as  a 
circulation  builder. 

While  at  the  NAA  Foundation,  1 
often  said  that  immediate  circulation 
gains  should  not  be  the  primaiy  moti¬ 
vator  for  publishers  in  supporting  NIE 
programs. 


The  value  is  long-term;  NIE  supports 
schools  in  a  rich  and  rewarding  com¬ 
munity  relations  effort  by  the  newspa¬ 
per;  it  establishes  the  newspaper  as  a 
corporate  entity  that  cares  about 
young  people’s  education;  it  instills  a 
newspaper-reading  habit  and  thus  pro¬ 
motes  readership  as  young  people 
mature;  it  fosters  an  interest  in  world 
and  community  events  and  helps  kids 
learn  about  civic  participation. 

I  also  commend  the  new  spaper 
industry  for  devising  innovative  ways 
to  support  NIE  circulation.  Partner¬ 
ships,  spttnsorships,  vacation  transfers 
and  the  like  all  indicate  that  industry 
leaders  value  the  nurturing  of  young 
readers. 

So  rather  than  criticizing  all  those 
attempts,  Schiller  would  do  well  to 
applaud  them. 

And  finally,  calling  NIE  a  “dumping 
ground  for  paid  circulation  that  holds 
little  or  no  value  of  advertisers”  is 
unfair. 

While  advertisers  clearly  take  into 
account  the  difference  between  NIE 
circulation  numbers  and  the  numbers 
of  fully  paid  individual  subscriptions, 
they  also  know  that  kids  today  have 
tremendous  purchasing  power.  Most 
people  involved  with  NIE  understand 
w  hat  the  program  represents;  A  terrific 
w  ay  for  newspapers  to  help  kids  and 
teachers,  and  a  wonderful  way  to 
ensure  future  consumers  of  news  and 
advertising. 

Rosalind  G.  Stark 
consultant, 
media  education 


Corrections 

The  HEADLINE  ON  a  business  brief 
(Jan  17,  p.  34)  referred  incorrectly 
to  a  closed  alternative  paper  located  in 
Seattle. 

As  the  article  correctly  stated.  Stern 
Publishing  closed  Fastsideweek  Jan.  7 
and  cH)ntinucs  to  operate  Seattle  Vieekly 
with  an  expanded  press  run. 

The  stock  listings  (Dec.  2"’, 

p.25)  reversed  footnotes  for  two 
companies. 

In  fact,  (iannett  underwent  a  2-for-l 
stock  split  in  October  and  Journal 
Register  went  public  in  May. 
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EVERY 

BY  MARK  FITZGERALD 

Boston  Police  Hope  To 
Torpedo  Globe  Pulitzer 

Quoting  confidential,  internal  Globe  documents,  they  write  the  prize  committee 


The  boston  globe  has  its  very' 
own  Deep  Throat  —  but  this  confi¬ 
dential  source  is  ratting  out  the 
newspaper.  Someone  inside  the 
Globe  newsroom  leaked  a  copy  of 
the  newspaper’s  Pulitzer  Prize 
entry  to  the  Boston  Police  Department,  which 
used  the  information  to  write  an  eight-page  letter 
to  the  Pulitzer  board  attacking  the  Globe  series  on 
police  corruption  —  and  accuse  the  paper  of 
breaking  the  contest’s  rules. 

At  first,  the  Globe  saw  other  sinister  parallels 
with  Watergate.  “This  sounds  more  like  Watergate 
plumbers  than  the  Boston  Police 
Department,”  editor  Matthew  V. 

Storin  told  the  Globe  in  its  first  story' 
about  the  purloined  papers. 

That  comment  incensed  Boston 
police  even  more. 

“Give  me  a  break  —  it’s  harder  to 
get  into  their  building  than  it  is  to 
get  in  here,”  Sgt.  Det.  Margot  Hill, 
director  of  media  relations  for  the 
Boston  Police  Department,  said  in  a 
telephone  interview. 

“It’s  called  leaks,”  she  added. 

“There’s  a  leak  in  their  organization. 

That  tells  me  somebody  there  didn’t 
like  what  they  were  doing  and  so 
they  sent  it  to  me.” 

PLAIN,  BROWN  ENVELOPE 

Hill  said  the  entry,  stuffed  in  a 
plain  envelope,  just  showed  up  in 
her  mail  Feb.  6  —  five  days  after  the 
application  deadline  for  the  newspa¬ 
per  Pulitzers. 

“I  wasn’t  looking  for  the  thing,”  she  said.  “I 
didn’t  know  what  it  was  when  I  got  it,  although  it 
didn’t  take  long  to  figure  out.” 

Storin  now  says  that  it  was  Hill  who  led  him  to 
conclude  that  a  black  bag  job  might  have  been 
behind  the  delivery  of  the  Pulitzer  entry'  to  the 
cops.  “She  indicated,  with  some  degree  of  pride, 
that  [the  Boston  police]  had  ‘friends’  in  the  news¬ 
room.  So  it  made  it  appear  to  be,  shall  we  say,  a 
team  effort.  Later  she  said  it  came  in  a  plain  enve¬ 
lope,”  Storin  said. 

Speaking  a  couple  days  after  the  incident  came 
to  light,  Storin  said  he  was  “not  into”  criticizing  the 
police  because  “they  have  more  important  things 
to  do — and  so  do  we.” 


Nevertheless,  he  said  he  had  two  concerns: 
“Obviously,  we’re  concerned  someone  in  our  shop 
is  cooperating  with  them.  And  second,  a  law 
enforcement  agency  intercepting  private  corre¬ 
spondence  is  kind  of  bizarre.” 

This  latest  spat  is  a  fitting  coda  to  a  year  of  con¬ 
tention  between  the  Globe  and  Boston  Police  over 
the  series  nominated  for  a  Pulitzer  Prize.  Begin¬ 
ning  in  February  1997,  the  Globe  periodically  ran 
articles  documenting  what  it  said  was  extensive 
police  misconduct  ranging  from  the  theft  of  guns 
and  drug  money  to  perjury  and  extortion.  Partly 
because  of  the  series,  two  police  officers  have 
been  indicted  on  federal  charges  of 
theft,  perjury  and  extortion. 

How  the  entry  ended  up  in  police 
hands  remains  a  mystery'. 

GLOBE’S  INTERNAL 
INVESTIGATION 

“We’ve  done  a  little  checking 
around.  Somebody  who  sets  out  to 
find  something  and  Xerox  it  can  do 
it  pretty  easily,”  Storin  said.  “But  there 
is  only  one  [copy  of  the]  entry  and  it 
was  not  handled  by  more  than  a 
handful  of  people.” 

But  back  at  the  cop  shop,  Sgt.  Det. 
Hill  argues  that  all  the  media  focus 
on  how  the  Pulitzer  entry  got  into 
police  hands  is  distracting  attention 
away  from  her  main  contention:That 
the  Boston  Globe  broke  the  rules  in 
its  entry  for  journalism’s  highest 
award. 

She  says  the  leaked  Pulitzer  entry' 
shows  the  paper’s  application  was  incomplete 
because  it  did  not  include  two  letters  to  the  editor 
from  police  commissioner  Paul  Evans  and  Ann 
Marie  Doherty',  the  former  head  of  the  police  Inter¬ 
nal  Investigations  Bureau. 

Pulitzer  regulations  state  that  “any  significant 
challenges  to  the  accuracy  or  fairness  of  an  entry, 
such  as  published  letters,  corrections  or  retrac¬ 
tions  as  well  as  responses  by  the  newspaper 
should  be  included  in  the  submission.” 

“They  don’t  say  ‘may’  be  included  —  they  say 
‘should,’”  said  Hill,  who  said  she  looked  up  the 
Pulitzer  regulations  on  the  Internet.  “We  are  an 
organization  that  lives  and  dies  by  the  rules,  and 
they  are  always  try  ing  to  catch  us  [breaking]  rules. 
Well,  who  watches  the  watchdogs?” 


"This  sounds  more  like 
Watergate  plumbers  than 
the  Boston  Police 
Department." 

—  Matthew  V.  Storin, 
editor,  Boston  Globe 
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But  for  the  Globe's  Storin,  the  key  word  in  the 
Pulitzer  rules  is  “significant”  —  and  he  argues 
Boston  Police  have  not  come  up  with  any  signifi¬ 
cant  rebuttal  to  the  series. 

“There  has  not  been  a  single  fact  challenged, 
either  in  the  letters  to  editor  ...  or  in  the  eight- 
page  letter,”  Storin  said.  “This  was  excellent  report¬ 
ing.” 

Boston  police  say  the  series  ignored  anti-cor¬ 
ruption  reforms  it  implemented  on  its  own — and 
that  the  Globe  Pulitzer  application  is  taking  credit 
for  changes  already  underway  when  the  series  was 
being  published. 

“Personally,  I  don’t  feel  it  was  Pulitzer  material,” 
Police  spokeswoman  Hill  said.  “I  consider  the 
Pulitzer  Prize  the  highest  honor  in  journalism,  and 
stories  should  be  deserving  of  that  high  honor.  I 
don’t  see  that  that  was  the  case  in  this  instance.” 

Pulitzer  board  admini.strator  Seymour  Topping 
said  complaints  about  entries  are  not  unusual. 
“Each  year  we  have  one  or  two  cases  in  which 
people  anticipate  that  a  critical  article  will  be  sub¬ 


mitted  and  they  write  to  us  about  it,”  he  said. 

Letters  and  demands  for  corrections  submitted 
by  the  newspapers,  are  included  in  the  so-called 
“supplementary  material”  in  an  envelope  in  the 
back  of  a  Pulitzer  application  portfolio.  About 
1,500  entries  are  received  every  year  for  the  news¬ 
paper  Pulitzers,  which  will  be  announced  April  14. 

Days  after  the  Globe's  confidential  Pulitzer 
entry  came  to  light,  it  remained  a  popular  topic  on 
Boston  radio  and  TV  talk  shows.  Boston  Mayor 
Thomas  iMenino,  for  one,  called  the  police  depart¬ 
ment’s  actions  “inappropriate.” 

But  police  spokeswoman  Hill  sees  the  depart¬ 
ment  as  the  underdogs  in  this  stor\'. 

“The  Boston  Globe,  they’re  the  ones  with  all  the 
ink  and  paper,  they’re  the  ones  with  all  the  power, 
and  they’re  the  ones  who  have  got  all  their  jour¬ 
nalist  pals  defending  them,”  Hill  said.  “But  there  is 
someone  in  that  organization  that  still  believes  in 
fairness,  that  still  believes  in  the  self-correcting 
mechanism  that  journalism  should  apply,  and  that 
gives  me  great  hope  for  the  future.” 


BY  DAVID  NOACK 

News  Staffers  Help 
Catch  Murder  Suspect 

Newsroom  computer  research  pinpointed  the  spot 


Quick  action  by  two  St.  Petersburg 
Times  staff  members  helped  the  Tampa 
Police  Department  apprehend  a  man  just 
hours  after  he  allegedly  shotgunned  his 
girlfriend  to  death  at  point-blank  range  on 
a  city  street  corner. 

In  a  dramatic  series  of  events  on  Feb.  18,  Susan 
Clary,  who  covers  the  police  beat  for  the  Tampa 
edition,  and  John  Martin,  a  news  researcher  at  the 
Tampa  bureau,  found  them.selves  in  the  unusual 
position  of  directly  assisting  the  police  in  a  murder 
investigation. 

Clar>'  and  Martin  first  alerted  police  that  they 
were  distributing  a  photo  of  the  wrt)ng  man  to  the 
press.  Then,  using  computer  databases,  Martin  pro 
vided  the  address  he  believed  the  suspect  would 
go  to  while  Clary  drove  there  in  her  car.  She 
arrived  to  watch  the  suspect  pull  into  his  driveway 
and  called  police  on  her  cellular  phone.  The  sus¬ 
pect  was  arrested  minutes  later. 

Homicide  Sergeant  Dan  Grossi  said  the  depart¬ 
ment  was  “very,  very  beholden  to”  Clary'  and  Mar¬ 
tin  for  their  assistance. 

Here’s  how  events  unfolded;  Tampa  police 
charged  that  Jessie  Bailey  Jr.  killed  his  live-in  girl¬ 
friend,  Bridgette  Mokdad,  because  she  stole  money 


from  him  and  planned  to  move  out.  They  said  Bai¬ 
ley  drove  his  pickup  truck  to  the  corner  where 
Mokdad  was  standing  with  a  friend,  pulled  out  a 
12-gauge  shotgun  and  shot  her  once  in  the  chest. 
She  died  at  the  scene. 

Police  handed  the  news  media  a  photograph  of 
the  suspect,  which  included  his  date  of  birth  and  a 
description  of  the  make  and  model  of  the  bright 
red  pickup  truck  he  was  driving.  "With  that  infor¬ 
mation,  Clary  used  her  cellular  telephone  to  call 
Martin  to  sec  what  additional  information  could 
be  gleaned  about  Bailey. 

While  Martin  was  searching  through  a  com¬ 
puter  database  called  Autotrack,  a  public  records 
fee-based  service.  Clary  was  already  hearing  from 
witnesses  that  the  man  in  the  police  photograph 
was  not  the  murder  suspect.  Meanwhile,  Martin 
determined  that  the  man  in  the  police  photo  was 
actually  dead  —  a  fact  he  learned  from  the  data¬ 
base. 

Clary  informed  the  police  sergeant  who  with¬ 
drew  the  photo  minutes  before  it  was  set  to  air  on 
local  TV  stations. 

In  trying  a  different  search  strategy,  Martin 
found  the  name  of  another  Jessie  Bailey,  who  had 
(See  Murder  on  page  33) 
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Stock  market 
sets  record 


Couirt)'^  FSC  spots 
would  be  ia  danger 
if  tegbbtfcm  passes 


Thomas  Stultz  (top), 
president  of  Gray 
Communications 
publishing  division, 
Gwinnett  Daily  Post 
editor  Norman 
Baggs  (bottom),  and 
the  Post  (right) 


KUhards  MUdU  community 
rullles  mrouud  ill  primcipul 


BY  KELVIN  CHILDS 

Georgia  Papers  Fight 
Over  Paid  Circulation 

Aided  by  cable  TV  distribution,  Gwinnett  daily  builds 
numbers  but  fuels  newspaper  feud 


tft 


The  GWINNETT  DAILY  Post  of  Georgia 
touts  itself  as  “the  fastest  growing 
newspaper  in  America,”  with  circula¬ 
tion  jumping  from  14,000  to  49,000 
circulation  in  a  year. 

But  the  vehicle  for  its  growth  —  an 
alliance  with  a  local  cable  TV  company  that  pro¬ 
vides  the  paper  to  cable  subscribers  —  prompted 
a  court  fight  from  the  Atlanta  Journal  and  Con¬ 
stitution  over  the  Post's  qualifications  to  carry 
government  legal  advertising.  The  mess  caused  the 
Post  to  sever  ties  with  the  Georgia  Press  Associa¬ 
tion. 

But  the  Post's  parent  company.  Gray  Communica¬ 
tions  Systems  Inc.,  based  in  Albany,  Ga.,  is  plunging 
ahead  with  expansion  plans.  A  deal  with  a  second 
cable  company  is  designed  to  boost  Post  circulation 
by  16,000  in  March  and  5,000  more  by  year’s  end. 

And  on  Feb.  2,  the  Georgia  Supreme  Court 
affirmed  the  paper’s  status  as  a  vehicle  for  Gwin¬ 
nett  County’s  legal  ads  —  a  designation  that  brings 
in  more  than  $500,000  in  ad  revenue. 

The  Post's  strategy  to  penetrate  suburban 
Atlanta  is  succeeding  where  the  old  Gwinnett 
Daily  News  failed,  despite  the  muscle  of  its  parent, 
the  New  York  Times  Co.  The  Times  Co.  bought  the 
Daily  News  in  1987  for  about  $90  million,  con¬ 
verted  it  to  the  morning  cycle  and  spent  a 
reported  $40  million  on  a  new  color  printing  plant 
and  offices.  But  it  closed  the  Daily  News  in  Sep¬ 
tember  1992,  a  year  after  trying  to  take  on  Cox 
Enterprises  Inc.’s  Journal-Constitution  by  starting 
a  Metro  Atlanta  edition,  without  “Gwinnett”  on  the 
nameplate. 

The  Daily  Post,  on  the  other  hand,  has  no  plans 
to  invade  Atlanta,  said  Thomas  J.  Stultz,  president  of 
Gray  C^ommunications’  publishing  division. 

“We  just  want  to  be  a  strong  Gwinnett  County 
paper,”  Stultz  said.  “In  my  opinion,  there  is  room  for 
a  metro  paper  and  a  strong  local  daily.  And  I  don’t 
think  those  are  at  odds.” 

Indeed,  Gwinnett  County  is  desirable  territory' 
in  its  own  right.  It  grew  from  352,910  residents  in 
the  1990  census  to  an  estimated  475,298  in  1997 
and  a  projected  593,035  by  2002,  according  to  the 
1997  U.S.  Market  Forecasts.  With  $9.6  million  in 
disposable  income  and  a  typical  household 
income  of  $55,176,  the  area  had  an  estimated  $4.7 
million  in  total  retail  sales  last  year. 

Still,  the  economic  downturn  at  the  turn  of  the 
decade  and  a  stiff  battle  from  the  Journal-Consti¬ 
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tution  for  advertisers  were  too  much  for  the  Daily 
News.  Although  it  built  circulation  up  to  55,000, 
the  paper  lost  some  $5  million  to  $7  million  a  year 
before  its  shutdown. 

“We  looked  at  every  conceivable  strategy, 
but .  .  .  none  of  the  scenarios  projected  a  profit,” 
Times  Co.  spokesman  William  Adler  told  E&P  in 
1992.  The  Times  Co.  spent  two  years  seeking  a 
buyer  and,  finding  no  takers  among  40  prospects, 
it  sold  the  plant,  subscriber  lists  and  other  assets  to 
Cox  Enterprises. 

Enter  Gray  Communications.  It  bought  the 
thrice-weekly  Daily  Post-Tribune  in  January  1995 
and  converted  it  to  a  Tuesday-through-Saturday 
daily  eight  months  later.  From  the  start,  Gray’s  aim 
was  on  Gwinnett  County,  especially  areas  with  low 
newspaper  penetration.  In  particular.  Gray  wanted 
those  people  who  lost  the  newspaper  habit  after 
the  Daily  News  folded,  Stultz  said.  However,  build¬ 
ing  circulation  by  conventional  means  would  have 
taken  too  long.  “We  were  growing  by  1,000  sub¬ 
scribers  a  year  while  the  county  is  growing  by 
6,000  households  a  year,”  he  said. 

So  Gray  formed  a  five-year  agreement  with 
Northeast  Gwinnett  CableVision.  The  cable  com- 
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pany  buys  discounted  sub¬ 
scriptions  and  provides  them 
to  38,000  cable  subscribers, 
who  pay  nothing  extra,  as 
part  of  basic  cable  service.  In 
turn,  the  newspaper  leases  a 
channel  to  distribute  its  local 
news,  seven  days  a  week,  18 
hours  a  day.  The  cost  of  the 
channel  offsets  the  cost  of 
the  newspaper  subscrip¬ 
tions. 

CableVision  benefits 
because  the  news  channel  is 
a  source  of  exclusive  local 
content,  as  well  as  a  platform 
to  promote  the  cable  service, 

Stultz  said.  And  the  Post  was 
able  to  more  than  triple  its 
circulation  overnight,  giving 
it  high  penetration  with  very' 
little  churn. 

“We  looked  at  the  market 
and  said  if  we  grew  through 
traditional  means,  15%  to 
20%  a  year,  we  will  never 
catch  up,”  Stultz  said.  But 
with  the  alliance,  “Immediately  we  came  equal  to 
them  in  Gwinnett  (x)unty,”  he  said,  referring  to  the 
Journal-Constitution.  “And  with  Phase  2  of  our 
expansion,  we  will  have  more  than  them.” 

Phase  2  involves  an  agreement  with  Genesis 
Cable  Cxtmmunications  LLC  that  was  announced 
last  October  and  is  scheduled  to  take  effect  in 
March.  Genesis  will  pick  up  the  local  cable  news 
channel,  GNET,  and  provide  the  Post  to  its  sub¬ 
scribers  in  the  eastern  part  of  Gwinnett  County' 
and  portions  of  Barrow  and  Jackson  counties.  The 
paper  plans  to  add  15,000  subscribers  beginning 
March  1,  and  5,000  more  later  this  year. 

The  additions  will  raise  Daily  Post  circulation  to 
65,000  —  creating  more  of  a  threat  to  the  Atlanta 
Journal  and  Constitution,  which  sells  about 
55,000  copies  in  Gwinnett  of  its  combined  morn¬ 
ing  and  afternoon  circulation  of  427,000  daily, 
674,00  Sunday. 

“They  have  put  themselves  in  a  position  where 
they  are  calling  themselves  the  fastest  growing 
paper  in  America,”  said  Journal-Constitution  pub¬ 
lisher  Roger  S,  Kintzel.  “They  have  used  that  cir¬ 
culation  base  and  are  knocking  on  the  doors  of  all 
our  advertisers.” 

The  Journal-Constitution  cried  foul  and  chal¬ 
lenged  the  Post’s  qualifications  to  be  the  legal 
organ  for  Gwinnett  County.  “It’s  a  source  of  rev¬ 
enue,  and  there’s  no  reason  to  think  we  are  not  as 
qualified  as  they,”  Kintzel  said.  The  contract  to 
carry'  county'  legal  notices  is  reported  to  be  about 
$8()(),()0()  a  year,  although  Stultz  says  that  figure  is 
exaggerated  by  about  $250,000. 

Under  Georgia  law,  the  county  —  sheriff,  pro¬ 
bate  court  and  Superior  Court  —  must  select,  by 
majority  vote,  a  paper  to  carry'  the  county’s  legal 


notices.  They  must  register 
their  pick  each  December 
with  Georgia’s  secretary  of 
state.  The  law  requires  the 
legal  organ  to  have  at  least 
85%  its  circulation  be  paid. 

The  Post  carried  Gwinnett 
legal  ads  since  the  mid- 
1990s,  but  the  Journal-Con¬ 
stitution  applied  for  the  job 
within  days  after  the  Post 
cable  deal  was  announced 
last  July.  The  Atlanta  papers 
argued  that  the  Gwinnett 
paper,  based  in 

Lawrenceville,  no  longer 
qualified  because  the  34,000 
subscriptions  to  cable  TV 
customers  —  out  of  a  total  of 
49,000  —  should  not  count 
as  paid  circulation. 

The  case  was  fought  over 
state  law,  which  does  not 
define  “paid”  circulation,  as 
do  independent  auditing 
organizations  such  as  the 
Audit  Bureau  of  Circulations, 
which  audits  the  Atlanta  papers,  and  Certified 
Audit  of  Circulations  or  Verified  Audit  Circulation, 
both  of  which  audit  the  Post. 

Under  ABC  rules,  the  Post’s  bulk  circulation 
would  not  be  counted  as  paid  because  of  the 
requirement  that  readers  be  notified  they  are  buy¬ 
ing  the  paper  and  have  the  right  to  a  refund  if  they 
refuse. 

"The  point  of  contention,”  Stultz  said,“is  that  the 
cable  subscriber  does  not  get  a  refund  if  they 
choose  not  to  receive  the  paper.”  But  he  argued 
that  if  a  customer  so  chooses,  “We  do  stop  billing 
the  cable  company”  but  don’t  give  the  customer  a 
rebate. 

“Our  argument  is  that  these  papers  are  bundled 
as  part  of  the  package,”  Stultz  said,  offering  the 
analogy  that  cable  subscribers  who  don’t  want  the 
Nashville  Network,  for  example,  don’t  get  a  rebate 
if  they  put  in  a  request  for  it  to  be  blocked. 

In  any  event,  only  2%  of  the  cable  customers 
have  declined  the  Post,  he  said,  adding  that  94%  of 
Post  circulation  is  home-delivered,  “and  not  too 
many  papers  can  say  that.” 

The  Journal-Constitution  filed  suit  last  June 
against  Sheriff  R.L.  “Butch”  Conway,  Superior  Court 
clerk  Tom  Lawler  and  Probate  Judge  Walter  J. 
Clarke.  Declaring  that  the  R)St  “has  less  than  30 
percent  paid  circulation,”  the  J-C  demanded  the 
designation  as  county'  legal  advertising  vendor. 

On  July  9,  the  county  Superior  Court  dismissed 
the  case,  ruling  that  the  Post  was  qualified  when 
designated  in  December  19%  and  that  the  law 
doesn’t  require  officials  to  continually  monitor  cir- 
cula-tion  compliance. 

The  J-C  appealed  to  the  Georgia  Supreme  Court 
(See  Georgia  on  page  32) 


“As  I  understand  it,  many 
small  publishers  are 
concerned  that  a  cable 
company  could  go  out 
and  Start  up  a  newspaper 
and  go  after  the  legal 
advertising,  based  on 
their  circulation  ” 


Atlanta  Journal  and  Constitution  publisher 
Roger  Kintzel,  left,  and  James  R.  Wooten, 
Journal  editorial  page  editor 
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BY  DAVID  NOACK 


Sex  Scandal,  Olympics 
Altering  News  Rules 

Print  newsrooms  change  to  accommodate  growing  demand  for  Web  news 


The  MONICA  LEWINSKY  stoiy'  and  the 
1998  Winter  Olympics  have  forced  the 
print  and  online  sides  of  newspaper 
newsrooms  to  cooperate  as  never 
before,  breaking  down  physical  and 
emotional  barriers  that  previously  sep¬ 
arated  the  two  camps. 

Their  need  to  remain  competitive  in  the  face  of 
the  fast-moving  Lewinsky'  case  and  the  double¬ 
digit  time  difference  between  the  U.S.  and 
Nagano,  Japan,  compelled  many  newspaper  edi¬ 
tors  to  reassess  their  Web  site  news  restrictions 
and  overall  strategies. 

Industry  observers  point  out  that  newspapers 
had  little  choice  but  to  adjust  to  new 
market  realities.  Audience  demand  i 
for  up-to-the-minute  Web  news  ' 
appears  to  be  growing  steadily.  For 
instance,  83%  of  the  2,424  online  ' 
readers  responding  to  a  PC  World 
Online  survey  two  weeks  ago  said  ! 
they  were  following  the  Lewinsky' 
story.  More  than  34%  said  they  were  NAC; 
actively  using  the  Web  to  keep  up  1  9 

with  the  latest  developments  in  that  o< 
White  House  sex  controversy. 


NAGANO 
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NEWS  BUSINESS  IS  CHANGING 

Newspapers  are  coming  to  grips  with  the  fact 
that  the  news  business  is  changing,  explained 
Adam  Clayton  Powell  III,  vice  president  of  tech¬ 
nology  and  programs  at  the  Freedom  Forum. 
“Many  newspapers  and  magazines  now  realize 
they  can  claim  a  story  as  ‘theirs’  by  releasing  it  to 
their  Web  sites  hours  or  days  before  their  presses 
roll,”  he  said.  Powell  said  newspapers  can’t  think 
of  themselves  in  either/or  terms  as  “ink-on-paper” 
or  Web  sites.  “They  are  in  the  ‘news’  business  and 
should  break  news  and  sell  advertising  however 
they  can,”  he  explained. 

This  new  vision  was  clearly  at  work  in  newspa¬ 
per  Olympic  coverage  as  a  number  of  industry 
leaders,  like  the  New  York  Times,  Washington  Post 
and  Los  Angeles  Times,  fed  original  reporting 
directly  from  Nagano  onto  their  Web  sites. 

INSTANT'  NYT  COVERAGE 

The  New  York  Times  on  the  Web  featured 
round-the-clock  coverage  including  the  latest 


photographers  at  the  Games. 

Bernard  Gwertzman,  editor  of  the  New  York 
Times  on  the  Web,  said  that  Times'  sports 
reporters  in  Nagano  were  not  only  encouraged  to 
file  stories  directly  to  the  Web  site  but  were  also 
paid  “something  extra  tor  that  since  that  is  not 
their  usual  job.” 

“1  think  that  we’re  having,  in  a  funny  kind  of 
way,  a  high-technology  revival  of  old  newspaper 
traditions,”  Gwertzman  said.  “If  you  went  back  50 
years  in  New  York,  you  had  lots  of  news  and  you 
had  lots  of  afternoon  newspapers,  so  people  could 
get  their  morning  news  in  the  Netv  York  Times, 
the  Neu'  York  Herald-Tribune,  Daily  News  or 
I  the  Daily  Mirror,  but  then  come  late 

r'  morning,  the  newsstands  would  have 

the  World  Telegram,  the  Sun,  the  Netv 
York  Post,  all  competing  with  head- 
lines  of  events  happening  during  the 
day.” 

He  said  that  a  year  ago  newspapers 
would  have  fought  to  keep  an  exclu- 
vNO  I  sive  story  off  the  Web  so  as  not  to 
9  8  alert  the  competition,  but  now  news- 

papers  are  seriously  rethinking  and 
breaking  that  policy.  “They  [Times' 
news  managers]  are  beginning  to  rec¬ 
ognize  that  the  Web  site  is  an  integral  part  of  their 
news  operation  and  it  should  be  treated  as  a  kind 
of  full  player  in  the  game,”  he  said. 

TEN  HOURS  AHEAD  OF  PRINT 

James  Brady,  the  sports  editor  of  the  online  ver¬ 
sion  of  the  Washington  Post,  said  Olympic  stories 
destined  for  the  next  day’s  newspapers  turned  up 
on  the  Web  site  eight  to  1 0  hours  before  the  print¬ 
ing  presses  ran  each  day. 

“We  ran  three  to  four  articles  per  day  this  way, 
featuring  them  on  our  Olympics  front  page  under 
a  headline  ‘From  Tomorrow’s  Post’  during  those 
times  of  the  day  when  the  articles  were  in  advance 
of  the  paper’s  publication,”  said  Brady.  The  Post's 
print  edition  also  ran  a  box  in  their  Olympic  cov¬ 
erage  section  listing  the  additional  features  that 
could  be  found  on  washingtonpost.com. 

LAT:  48  HOURS  AHEAD  OF  PRINT 

Adam  Bain,  a  senior  online  sports  editor  at  the 
Los  Angeles  Times'  Web  site,  said  after  an  event 
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scores,  statistics  and  photos,  as  well  as  competi-  was  over  the  sports  reporter  wrote  a  story  that 
tion  previews,  feature  stories  and  pictures  from  went  up  on  the  Web  site  so  quickly  that  the  Web 
eight  New  York  Times  sports  staffers  and  three  site  was  beating  the  print  edition,  “in  some  cases 
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by  48  hours.” 

He  said  that  as  soon 
as  an  event  was  over, 
the  online  version  of 
the  newspaper  ran  an 
AP  story,  followed  by  a 
staff-written  article. 

In  addition  to  text-based  stories,  Mike  Downey, 
a  sports  columnist,  also  provided  latimes.com  with 
short  audio  clips  of  Olympic  coverage  via  RealAu¬ 
dio,  an  audio  streaming  technology.  Bain  explained 
that  each  day  Downe)’  would  phone  in  and  leave  a 
voice  message  about  events  of  the  day  and  coming 
events.  Those  twominute  recordings  were  then 
uploaded  into  a  computer  with  special  software 
that  converted  them  to  sound  format  files  that 
could  then  be  converted  into  RealAudio  “stream¬ 
ing”  file  format  which  can  be  played  at  will  from 
the  Web  site.  The  end  result:  Web  visitors  with 
RealPlayer  loaded  on  their  machines  could  listen 


Newspaper  Olympic  Sites 


Los  Angeles  Times  —  www.latimes.com 
New  York  Times  —  www.nytimes.com 
Washington  Post  —  www.washingtonpost.com 


to  radio-like  reports 
about  the  day’s  games 
from  the  newspaper 
columnist. 

Randy  Reddick,  edi¬ 
tor  of  FACSNET,  an 
online  resource  for  journalists,  said  the  Internet  is 
allowing  newspapers  to  break  away  from  their 
once-a-day  news  cycle  even  as  it  requires  them  to 
think  about  new  ways  of  information  delivery. 
“You  are  freed  from  the  cycles  imposed  by  print¬ 
ing.  This  is  a  no-brainer  for  newspeople.  Events 
halfway  around  the  world,  in  a  completely  differ¬ 
ent  time  zone,  are  of  interest  to  my  readers.  Am  I 
going  to  wait  for  the  news  c7cle  to  catch  up  half  a 
day  away  before  I  deliver  what  I  can  deliver  now?” 
asked  Reddick. 

Clearh',  for  some  of  America’s  largest  newspa¬ 
per  companies,  the  answer  to  that  question  this 
month  became  “no.” 


BY  DAVID  NOACK 

Crime  Story  Tax 
Proposed  In  Georgia 

News  organizations  would  pay  state  for  publishing  certain  kinds  of  crime  articles 


A  GEORGIA  LEGISLATOR  has  introduced  a 
bill  to  impose  a  tax  on  certain  kinds  of 
crime  stories  published  by  newspapers 
and  other  news  organizations  in  the  state. 
The  proposed  law,  which  has  sparked  a  firestorm 
of  controversy  among  First  Amendment  and  free 
speech  advocates,  is  designed  to  raise  funds  to 
compensate  crime  victims. 

Undertaker  and  Democratic  state  legislator 
Chuck  Sims,  who  sponsored  the  measure,  main¬ 
tains  that  if  newspapers  and  other  media  organi¬ 
zations  profit  by  selling  sensational  stories  about 
crimes,  they  should  also  share  .some  of  those  rev¬ 
enues  with  crime  victims. 

Sims’  bill  reads  in  part;  “Any  individual,  partner¬ 
ship,  corporation,  or  other  entity  which  produces 
for  profit  a  factual  account  of  any  crime  commit¬ 
ted  within  the  State  of  Georgia  as  to  which  the 
perpetrator  or  perpetrators  have  been  convicted 
and  sentenced  to  imprisonment  or  execution  shall 
be  subject  to  a  tax  on  the  gross  revenue  derived 
from  such  production  in  the  following  amounts.” 

Part  of  a  larger  “Son  of  Sam”  type  law,  it  would 
impose  a  10%  tax  on  the  gross  revenue  generated 
by  newspapers  and  other  media  for  printing  or  air¬ 
ing  crime  stories.  In  addition,  criminals  who  tr)’  to 
sell  their  stories  would  be  taxed  100%  on  the  prof¬ 
its  of  their  proceeds.  It’s  unclear  how  much  the 
tax  measure  would  raise. 

Sims  points  out  the  law  would  not  apply  to  cov¬ 


erage  and  publication  or  broadcasting  of  crime 
stories  from  arrest  to  trial.  The  tax  only  applies  to 
the  profits  from  crime  stories  after  an  individual 
has  been  convicted  and  sentenced  to  prison. 

VICTIM  PROPERTY  RIGHTS 

“Once  they  get  to  the  point  where  they  are 
convicted,  the  story  is  over,  when  the  person  goes 
to  prison.  They  [media]  are  selling  it  for  a  profit. 
This  bill  is  restoring  property  rights  to  the  victim 
of  the  story,”  said  Sims. 

He  also  notes  that  stories  about  prison  escapes, 
riots  and  court  appeals  would  not  be  taxed  and 
admits  that  the  proposed  legislation  may  have 
some  “problems.” 

A  broad  range  of  Georgia  interests  appear  to 
agree  that  the  law  has  problems.  The  American 
Civil  Liberties  Union  and  the  Georgia  First  Amend¬ 
ment  Foundation  have  blasted  the  bill  as  unconsti¬ 
tutional  and  wrong-headed. 

Robin  Rliodes,  executive  director  of  the  Geor¬ 
gia  Press  Association,  said  Sims  is  working  on  revis¬ 
ing  the  bill.  However,  she  said  it  would  be  better  if 
the  measure  disappeared.  “I  would  like  for  the  bill 
to  just  die.  It  is  a  bad  bill,”  said  Rhodes. 

Sims  doesn’t  view  the  proposed  law  as  a  First 
Amendment  issue  but  as  a  way  to  restore  property- 
rights  to  crime  victims.  To  that  end,  the  bill  was 
submitted  to  the  House  Ways  and  Means  Commit¬ 
tee,  a  tax-writing  panel.  It’s  now  been  moved  to  a 
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subcommittee  for  further  review. 

Hollie  Manheimer,  executive  director  of  the 
Georgia  First  Amendment  Foundation,  said, 
“The  law  is  unconstitutional  and  has  terrible  impli¬ 
cations.  It’s  a  direct  restriction  on  free  speech.” 

Teresa  Nelson,  executive  director  of  the 
Georgia  chapter  of  the  American  Civil  Liberties 
Union,  said  that  while  the  intent  of  the  law  is 
to  help  crime  victims,  attacking  media  outlets  that 
report  crime  news  is  misdirected.  “It’s  taxation 
based  on  the  content  of  one’s  speech,  which  is 
unconstitutional,”  she  said. 

Many  of  the  state’s  newspapers  have  written 


editorials  lambasting  the  proposal.  The  Augusta 
Chronicle  characterized  the  measure  as  “ridicu¬ 
lous”  and  in  direct  violation  of  the  Constitution. 

Jane  Kirtley,  executive  director  of  the  Reporters 
Committee  for  Freedom  of  the  Press,  said  the  bill 
reminds  her  of  a  proposal  by  the  Los  Angeles 
County  Board  of  Supervisors  to  charge  reporters 
fees  for  being  allowed  to  cover  the  O.J.  Simpson 
trial. 

Kirtley  said  some  of  the  ideas  floated  at  the 
time  even  included  copyrighting  trial  transcripts 
so  reporters  would  have  to  pay  the  county  for  per¬ 
mission  to  use  the  court  documents. 


BY  MARK  FITZGERALD 

Court  OKs  RICO  Case 
Vs.  Detroit  Unions 

Free  Press  journalists  seek  vote  to  decertify  Newspaper  Guild 


Detroit  newspapers  can  pursue  its 
RICO  case  against  the  six  unions  that 
struck  the  Detroit  Free  Press  and  News, 
a  federal  judge  has  ruled. 

In  November  1995,  Detroit  Newspapers 
brought  a  suit  under  the  federal  Racketeer  Influ¬ 
enced  and  Corrupt  Organization  Act,  or  RICO, 
claiming  the  six  unions  and  the  United  Auto  Work¬ 
ers  intentionally  used  violence  and  vandalism  dur¬ 
ing  the  two-year  strike  against  the  separately 
owned  Detroit  dailies  and  their  joint  operating 
agency.  The  unions  argued  that  the  charges  — 
stemming  from  an  alleged  20()-plus  incidents  of 
violence,  arson  and  vandalism  —  did  not  belong  in 
federal  court.  They  said  the  National  Labor  Rela¬ 
tions  Board  had  jurisdiction. 

However,  U.S.  District  Judge  Paul  Gadola  ruled 
Feb.  1 1  that  the  case  can  go  forward  based  on  57 
of  the  alleged  incidents.  Detroit  Newspapers 
included  the  UAW  in  the  suit,  even  though  it  does¬ 
n’t  represent  workers  at  the  newspapers,  because 
of  allegations  UAW  conspired  with  the  newspaper 
unions  to  hamper  deliveries  during  the  strike.  A 
spokesman  for  the  Metropolitan  Council  of  News¬ 
paper  Unions  had  no  comment  on  the  ruling. 

Gadola ’s  decision  came  almost  exactly  one  year 
after  the  six  newspaper  unions  unconditionally 
offered  to  return  to  work,  ending  a  strike  that 
began  when  2,500  union  employees  walked  off 
their  jobs  July  13, 1995. 

GUILD  DECERTIFICATION 

In  another  development,  the  NLRB’s  Detroit 
regional  director,  William  Schaub,  rejected  a  peti¬ 
tion  to  decertify  the  Newspaper  Guild  Local  22  as 
the  bargaining  agent  for  newsroom  employees  at 
the  Detroit  Free  Press.  He  cited  numerous  charges 
of  unfair  labor  practices  brought  by  the  NLRB 


against  Free  Press  management  during  the  strike. 
The  cases  are  still  pending. 

A  petition  and  cards  signed  by  103  Free  Press 
newsroom  employees  were  presented  at  the  NLRB 
office  in  Detroit  Feb.  17  by  business  columnist 
Doron  Levin. 

Local  22  represents  approximately  260  Free 
Press  journalists  and  graphics  workers,  but  from 
the  very  beginning  of  the  labor  dispute,  the  news¬ 
room  has  been  a  center  of  union  contention.  Sup¬ 
port  for  the  strike  was  far  from  unanimous  and 
dozens  of  journalists  returned  to  work  within  days 
after  the  strike  began.  Many  more  returned  soon 
after,  following  management’s  warning  that  they 
would  be  permanently  replaced  if  they  did  not 
cross  picket  lines. 

“We  simply  believe  in  the  purpose  for  which 
the  NLRB  exists,  which  is  to  give  people  free 
choice  over  how  they  are  represented,”  Levin  said. 
“We  don’t  have  any  inherent  bias  for  or  against  the 
union,  and  we  said  so  on  our  petition.” 

Shawn  Ellis,  spokesman  for  the  umbrella  Metro¬ 
politan  Council  of  Newspaper  Unions,  said  he  did 
not  expect  the  NLRB  to  take  any  action  on  the 
decertification  petition  because  the  Guild  and  the 
five  other  unions  have  numerous  unfair  labor  prac¬ 
tice  charges  pending  against  the  newspaper  and 
its  business  agency.  However,  a  consulting  firm 
representing  the  petitioners  says  it  will  ask  the 
NLRB  to  schedule  the  election  as  soon  as  possible. 

“We’ve  been  doing  this  for  20  years,  and  it 
seems  to  me  the  board  considers  elections,  the 
holding  of  elections,  to  be  primary'  and  it  looks  at 
litigation  to  be  secondary  in  this  process,”  said 
David  B.  Parmenter,  a  principal  in  the  suburban 
Detroit  consulting  firm.  “The  right  of  the  employ¬ 
ees  is  clear,  and  that’s  to  have  an  election  with  a 
secret  ballot  to  determine  who  represents  them.” 
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BY  ALLAN  WOLPER 


Knick  Trick  At  MSG? 

PR  staffers  tail  reporters  interviewing  fans  at  Madison  Square  Garden 


This  is  the  way  the  New  York  Daily 
News  sports  media  critic  Bob  Raiss- 
man  ended  his  Friday,  Feb.  1 3,  column: 

“If  the  Knicks  could  play  defense 
the  way  the  team’s  PR  department  put 
a  tail  on  reporters  from  the  News  and 
Post  .  .  .  they  wouldn’t  be  fighting  tooth  and  nail 
for  a  spot  in  the  playoffs.” 

What’s  going  on  here?  Private  eyes  probing  the 
media?  Sports  skulduggeiy  ?  CIA  meets  NBA?  It’s  a 
lot  more  complicated. 

The  Knicks  were  playing  the  ('harlotte  Hornets 
Feb.  10  as  New  York  papers  pursued  stories  about 
off-the-court  problems  of  players  on  both  teams. 

Anthony  Mason,  a  former  Knick  star  now  with 
the  Hornets,  was  making  his  first  appearance  at 
Madison  Square  (iarden  after  his  arrest  and  bail  on 
statutor)’  rape  charges  involving  a  1 4-year-old  girl. 

Word  had  leaked  that  Patrick  Ewing,  the  Knicks’ 
injured  center,  had  separated  from  his  wife  of 
seven  years,  in  part  because  of  an  alleged  relation¬ 
ship  he  had  with  one  of  the  team’s  dancers. 

The  Daily  Neivs  was  hot  on  the  Ewing  divorce 
story,  hoping  to  get  interviews  with  players,  fans, 
Ewing  and  the  dancer,  later  identified  as  Heather 
Errico.  The  New  York  Post  was  mostly  after  the 
Mason  saga,  although  reporters  were  scouring  the 
Garden  for  interviews  with  principals  in  the  Ewing 
divorce.  The  Knick  PR  people  provided  reporters 
with  press  passes,  but  also  sent  along  a  couple  of 
escorts  with  the  roving  journalists. 

When  the  dust  settled,  reporters  managed  to 
wring  some  quotes  out  of  fans,  even  though  Gar¬ 
den  officials  temporarily  yanked  press  credentials 
from  a  Post  reporter  trying  to  lose  his  PR  shadow. 

To  Raissman,  the  Garden  PR  snoops  smacked  of 
intimidation.  “I’ve  never  heard  of  any  writer  get¬ 
ting  followed  around  while  they  were  doing  a 
story,”  he  said  in  a  telephone  interview.  “I  under¬ 
stand  that  this  was  difficult  for  the  Garden 
because  of  the  sensitivity  of  the  Ewing  story.  It’s 
the  kind  of  thing  that  might  intimidate  some 
reporters,  having  someone  along  looking  over 
their  shoulders  while  conducting  inter\'iews.  1  just 
don’t  feel  it  is  right.  1  think  their  antenna  went  up 
too  far.” 

Chris  Weiller,  Knick  PR  director,  insisted  his 
assistants  shadowed  the  press  in  order  to  keep 
paying  customers  from  being  badgered,  not  to  act 
as  censors.  “If  I  am  credentialing  a  reporter,  then  I 
am  giving  him  approval  to  talk  to  anyone,”  Weiller 
said.  “1  don’t  want  to  impede  their  coverage.  They 
have  total  access.  We  just  don’t  want  any  reporters 


Wolper,  a  professor  of  journalism  at  Rutgers 
University’s  Newark,  N.J.,  campus,  reports  often 
on  college  journalism  and  other  media  issues. 


to  interfere  with  the  fans.  They  are  there  to  watch 
the  game.  I  have  had  numerous  complaints  about 
people  walking  by  and  blocking  the  floor.  That’s 
all  we  were  concerned  about.  We  do  it  all  the  time 
with  television  reporters  and  they  never  com¬ 
plain.  1  don’t  have  any  problem  with  what  Bob 
Raissman  wrote. 

“We  took  a  shot,  which  is  OK.  When  the  going 
gets  tough,  you  have  to  take  a  shot.  That  goes  for 
big-time  athletes,  and  their  press  people,  too.  But  I 
still  wonder  how  far  you  have  to  go  with  a  storj' 
about  someone  getting  a  divorce.  There  are  other, 
more  interesting  stories  in  town.” 

Raissman  was  puzzled  by  the  team’s  anxiety 
over  reporters  interacting  with  fans.  Reporters 
“wouldn’t  badger  anyone,”  he  said.  "They  are  pro 
fessionals.  If  reporters  were  bothering  anyone,  we 
would  hear  about  that.” 

Chris  Brienza,  director  of  media  relations  for  the 
National  Basketball  Association,  said  concerns 
about  journalistic  interference  are  legitimate. 

“I  know  Chris  Weiller  real  well,  and  he  would 
never  tr)'  to  stop  a  reporter  from  doing  his  job,” 
said  Brienza,  who  was  the  Knicks  PR  chief  before 
moving  to  the  NBA.  “We  always  used  to  get  com¬ 
plaints  from  fans  about  TV  crews  roving  around. 
They  go  to  the  games  and  pay  a  lot  of  money  to 
see  them.  They  want  to  see  the  court  without 
being  molested.” 

Brienza  said  each  arena  has  different  rules  for 
journalists  who  cover  games. 

Leon  Carter,  the  deputy  sports  editor  of  the 
Daily  News,  indicated  the  only  reason  the  news¬ 
paper  did  not  complain  to  the  NBA  was  because 
Weiller  is  normally  verv'  accommodating.  “Chris 
Weiller  is  one  of  the  best  in  the  league,”  Carter 
said.  “But  it  was  wrong  for  him  to  put  a  tail  on  the 
reporters.  I  have  never  heard  of  amthing  like  it  in 
the  15  years  I  have  been  covering  sports  here.” 

The  Daily  News  reporter,  K.C.  Baker,  was 
uncomfortable  with  being  followed,  but  went 
along  in  order  to  complete  her  assignment,  accord¬ 
ing  to  Carter. 
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NEWSPEOPLE  IN  THE  NEWS 


BY  IAN  E.  ANDERSON 


WARRENT. 
COLVILLE,  senior 
vice  president  of 
sales  and  market¬ 
ing  at  the  Buffalo 
News,  has  been 
promoted  to  exec¬ 
utive  vice  presi¬ 
dent. 


WAKHJEN  T.  COLVILLE 


PETER  lEDDY,  executive  vice  presi¬ 
dent  and  chief  financial  officer  at  North 
Jersey  Newspapers,  Passaic,  NJ.,  has 
been  added  the  additional  responsibili¬ 
ties  of  publisher  of  the  North  Jersey 
Herald  &  News,  Passaic. 

KATHLEEN  HIVISH,  advertising 
manager,  was  named  vice  president  of 
marketing. 

North  Jersey  Newspapers  was  recent¬ 
ly  acquired  by  Gremac  Inc.,  a  subsidiary 
of  Macromedia  Inc.,  Hackensack,  N.J. 

DAVID  F.  LYLE,  corporate  accounting 
manager  at  the  Washington,  Pa., 
Obsen>er-Reporter,  has  been  promoted 
to  corporate  controller. 

GVS  GONZALEZ,  director  of  language 
arts  training  in  the  JROTC  Academy  at 
Fox  Tech  High  School,  has  been  named 
training  and  development  manager  in 
the  human  resources  department  at  the 
San  Antonio  Express-News. 


DAVID  E  LYLE  PETER  LEDDY 

BRETT  THACKER,  assistant  sports 
editor,  was  promoted  to  sports  editor. 

ARLENE  MORGAN,  assistant  manag¬ 
ing  editor/personnel  and  development 
at  the  Philadelphia  Inquirer,  has  been 
named  the  first  assistant  managing  edi¬ 
tor/readership. 

SHERRY  HOWARD  assistant  man¬ 
aging  editor/features,  was  appointed 
assistant  managing  editor/recruitment. 

MATT  GOLAS,  New  Jersey  editor, 
becomes  regional  editor. 

JULIE  BUSBY,  features  editor, 
takes  over  as  New  Jersey  editor. 

I.ll.  SWANSON,  senior  editor  of 
training/communications,  was  named 
features  editor. 

PETER  KAUFMAN,  assistant  to 
the  executive  editor,  was  named  arts 
and  entertainment  editor. 

KAREN  MILLER,  currently  on  the 
Pennsylvania  desk,  moves  to  the  city 
desk  as  a  neighborhoods  reporter. 


Dirks,  Van  Essen  &  Associates 
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We  specialize  in  assisting  owners  in  exploring, 
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CYNTHIA 
BURTON,  for¬ 
merly  at  the 
Newark  Star- 
Ledger,  joins  the 
Inquirer,  city  hall 
bureau. 


GVS  GONZALEZ 
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JONATHAN 
NEWTON,  a  staff 

reporter  at  the  Atlanta  Journal  and 
Constitution,  has  been  named  a  staff 
photographer  at  the  St.  Petersburg 
Times.  He  will  lead  the  newspaper’s 
photo  graphic  team  in  their  coverage 
of  the  major  league  baseball  Tampa  Bay 
Devil  Rays  inaugural  season. 

DEBORAH  RANDOLPH  CHASE,  a 

former  reporter  at  the  Wall  Street 
Journal  and  American  Metal  Market, 
New  York,  has  been  appointed  commu¬ 
nications  director  at  the  National 
Association  of  Black  Journalist. 

GEORGIA  B.  SMITH,  manager  of  the 
display  federation  at  the  Newspaper 
Association  of  America,  has  been  pro¬ 
moted  to  director  of  federation  ser- 


JACK  GRANDCOLAS,WesX  Coast 
sales  director  at  the  Newspaper 
National  Network  (NNN),  New  York, 
has  been  promoted  to  vice  president 
and  director  of  West  Coast  sales  opera¬ 
tions. 

ROBERT  SHAPIRO,  media  manag¬ 
er,  was  promoted  to  media  director. 

JULIE  NEWHALL,  director  of  mar¬ 
keting  communications  at  the 
Newspaper  Association  of  America, 
was  named  director  of  communica¬ 
tions  at  NNN. 

STEVE  SAPP,  national  advertising 
sales  rep  in  the  New  York  office  of  the 
Washington  Post,  was  appointed  direc¬ 
tor  of  newspaper  marketing  at  NNN. 

CHARLES  PEARL,  news  editor  at  the 
Lebanon  (Ky.)  Enterprise,  has  been 
named  editor  at  the  Oldham  Era,  La 
Grange,  Ky. 

FREDERICK  F.  HUNTER,  director 
of  recruiting  strategies  and  special 
adviser  to  the  publisher  at  the  Chicago 
Tribune,  has  been  appointed  director 
of  diversity  management  for  Tribune 
Co.,  Chicago. 
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Disclosure 
draws  sanction 

IN  A  CONTROVERSIAL  case  that  pits 
press  freedom  against  the  sanctity  of 
sealed  court  documents,  a  federal 
judge  Feb.  24  imposed  a  $1,000  fine 
for  criminal  contempt  on  a  reporter 
who  reported  on  the  details  of  an  out- 
of-court  settlement  she  learned 
because  a  court  clerk  mistakenly  hand¬ 
ed  her  sealed  files. 

U.S.  District  Judge  W.  Earl  Britt,  sit¬ 
ting  in  Raleigh,  N.C.,  stayed  payment  of 
the  fine  against  Kirsten  B.  Mitchell, 
Raleigh  bureau  chief  for  the  Morning 
Star  in  Wilmington,  N.C.,  while  the 
newspaper  appeals  the  conviction. 

Mitchell  had  faced  a  sentence  of  up 
to  six  months  in  prison  and  a  $5,000 
fine  for  the  criminal  contempt  convic¬ 
tion,  which  Britt  imposed  in 
December.  In  January,  the  judge  found 
Mitchell  and  the  newspaper  guilty  of 
civil  contempt  and  ordered  them  to 
pay  $500,000  in  damages. 

The  New  York  Times  Co.,  which 
owns  the  55,000-circulation  paper,  is 
appealing  both  convictions,  said 
George  Freeman,  the  assistant  general 
counsel. 

At  issue  in  the  case  is  the  sealed  set¬ 
tlement  between  Conoco  Oil  and  178 
residents  of  a  Wilmington-area  trailer 
park.  In  October  a  federal  jury  sided 
with  the  residents  in  a  lawsuit  accus¬ 
ing  Conoco  of  negligence  in  permit¬ 
ting  gasoline  to  leak  into  the  park’s 
water  supply,  and  of  fraud  for  attempt¬ 
ing  to  cover  up  its  actions.  As  the  jury' 
was  deliberating  on  damages,  the  oil 
company  agreed  to  pay  the  residents 
$36  million. 

But  Britt  sealed  the  terms  of  the 
agreement  at  the  request  of  both  par¬ 
ties.  Mitchell  was  one  of  two  Morning 
Star  reporters  working  on  the  story'. 

On  Oct.  14  she  asked  a  court  clerk 
for  the  file  in  the  case  and  was  handed 
a  stack  of  documents.  The  clerk  point¬ 
edly  withheld  one  document,  saying  it 
was  “sealed.” 

In  the  stack  handed  to  Mitchell  was 
the  settlement  agreement.  Mitchell 
told  a  hearing  in  December  it  was  only 
after  she  read  the  agreement  that  she 
turned  over  its  envelope  and  saw  the 
label  “Confidential  settlement  agree¬ 
ment.  Filed  under  seal.  To  be  opened 
only  by  the  court.”  At  the  same  time, 
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another  reporter  had  learned  details  of 
the  settlement  from  other  sources.  The 
newspaper’s  story  said  the  settlement 
document  was  used  to  confirm  details 
obtained  from  these  other  sources. 

Conoco  requested  the  contempt 
charges  and  damages,  arguing  that  dis¬ 
closure  of  settlement  details  put  the 
company  at  a  disadvantage  in  future 
settlements. 

The  U.S.  Justice  Department  refused 
to  allow  the  local  federal  prosecutor  to 
join  the  case,  so  Britt  hired  an  indepen¬ 
dent  prosecutor.  In  a  Jan.  21  opinion, 
Britt  said  the  case  was  “not  about  free¬ 
dom  of  the  press,  but  about  the 
respect  that  any  citizen,  individual  or 
corporate,  should  have  for  an  order  of 
the  court.” 

Lawyers  for  the  newspaper,  howev¬ 
er,  argued  Mitchell  did  nothing  improp¬ 
er.  “The  Supreme  Court  has  said  that 
you  shouldn’t  be  prosecuted  for 
reporting  information  that  is  newswor¬ 
thy,  truthful  and  lawfully  obtained,”  the 


T  .C.  THORSTENSON,  husband  of 
the  late  newspaper  heiress  Marga¬ 
ret  Lesher,  in  a  countersuit  against  the 
trustees  of  her  estate,  is  demanding  the 
$3  million  left  to  him  in  her  will. 

Thorstenson’s  claim  came  on  the 
heels  of  a  suit  by  the  trustees  seeking 
to  block  his  inheritance  on  the  grounds 
that  he  lied  to  Lesher  regarding  a  previ¬ 
ous  marriage  and  his  twins  bom  out  of 
wedlock  with  another  woman. 

Lesher,  65,  drowned  while  she  and 
Thorstenson,  a  4l-y'ear-old  buffalo 
trainer,  were  on  a  camping  trip  in 


LEGAL 


Times  Co.’s  Freeman  said.  “This  report¬ 
ing  was  clearly  newsworthy,  it  was 
clearly  tmthful  —  nobody  has  ever 
claimed  otherwise  —  and  it  was  lawful¬ 
ly  obtained  in  that  it  was  given  by  the 
court  clerk.”  —  Mark  Fitzgerald 

Lesher  widower 
sues  estate 


Calif.  Principal  Censors  Photo  Form  Student  Paper 


The  principal  of  a  California  high  school  ordered  a 
Page  One  photo  removed  from  a  student  newspaper 
because  publishing  it  would  invite  vandalism  by  rival  high 
school  students  who  would  be  angry  about  being  por¬ 
trayed  as  sexual  deviants.  Over  the  objection  of  editors, 
David  Brazer,  principal  of  Los  Altos  High  School  on  the 
San  Francisco  Peninsula,  told  faculty'  adviser  Gordon  Jack 
and  Brooke  Rea,  editor  in  chief  of  the  Talon,  to  kill  the 
picture  or  risk  having  the  paper  shut  down. 

As  a  prank,  two  Los  Altos  High  students  rearranged  the 
lettering  on  the  marquee  fronting  Mountain  View  High 
School  to  read; “MV  Spartans  Blow  Goats!” 

Instead  of  the  photo,  editors  ran  a  box  saying  the 
school  administration  “censored  a  photograph  of  Moun¬ 
tain  View’s  marquee  that  was  originally  in  this  space.” 

In  an  interview,  Rea  said, “I  thought  it  was  pretty  stupid 
to  get  excited  about  that  picture,  but  we  had  no  choice 
except  to  do  what  they  asked.” 

“We  were  shocked,”  added  features  editor  Jon  Weiner.  “I 
think  they  broke  the  law  in  removing  the  picture.” 

But  Brazer  insisted  he  was  on  solid  legal  ground  in 
pulling  the  photo,  despite  a  state  law  banning  censorship 
of  school  newspapers  except  material  constituting  a 
“clear  and  present  danger”  of  an  unlawful  act,  obscenity  or 
defamation.  Calling  the  Talon  an  “outstanding  newspaper,” 
he  said  he  felt  the  photo  would  disrupt  the  school. 
“Mountain  View  is  our  arch  rival  in  sports.  I  believed 


some  of  their  students  could  cause  trouble  on  our  cam¬ 
pus  by  retaliating  for  the  words  in  the  picture,”  Brazer 
said,  adding  that  he  was  disturbed  that  editors  knew 
about  the  prank  and  still  intended  to  run  the  picture. 

Weiner  confirmed  his  account  but  said, “I  didn’t  think  it 
was  such  a  big  deal.”  Saying  a  prankster  provided  the  pic¬ 
ture  to  the  7«/on,  Weiner  dismissed  the  notion  that  the 
picture  would  bring  an  invasion  by  Mountain  View  stu¬ 
dents.  Weiner  said  the  principal  didn’t  kill  the  article, 
which  would  have  been  as  inflammatory  as  the  picture. 
“And  I  told  Mr.  Brazer  that  the  guys  at  Mountain  View  did¬ 
n’t  need  the  photo  if  they  were  going  to  do  something. 
They  could  just  read  the  marquee.” 

Rea  said  Brazer  told  her  that  he  didn’t  consider  the 
photo  “technically  obscene,”  just  vulgar.  “When  one  of  my 
editors  told  me  the  thing  was  going  to  happen  at 
Mountain  View,  I  knew  it  was  wrong  but  I  said, ‘If  they’re 
going  to  do  it,  go  ahead  and  cover  it,’  ”  Rea  recalled. 

Jim  Ewert,  a  staff  attorney  for  the  California  Newspaper 
Publishers  Association,  said  the  question  of  whether  or 
not  Brazer  acted  illegally  was  a  “tough  call.” “He  can  pull  it 
if  he  construed  that  what  was  depicted  on  the  marquee 
was  harmful  matter,”  Ewert  opined.  “But  as  far  as  pulling  it 
for  the  public  safety  on  those  facts,  with  nothing  else,  I 
don’t  see  it.  .  .  .  Principals  don’t  have  to  wait  for  some¬ 
thing  to  happen,  but  I  don’t  think  there  was  enough  there 
to  warrant  prohibiting  the  picture.”  —  M.L,  Stein 


Arizona.  Authorities  there  have 
declared  the  death  accidental. 

The  widow  of  Northern  California 
newspaper  magnate  Dean  Lesher 
reportedly  inherited  a  $100  million 
estate.  Thorstenson’s  suit  in  Arizona’s 
Maricopa  County  Superior  Court 
alleges  that  Lesher’s  four  daughters  are 
violating  a  no-contest  provision  in  her 
will  and  are  risking  losing  their  own 
inheritance. 

It  also  alleges  that  the  daughters 
instructed  their  mother’s  attorney  not 
to  pay  Thorstenson  anything. 

According  to  the  complaint,  any  family 
member  challenging  the  will  is  entitled 
to  only  $  1 . 

Thorstenson  also  wants  his  share  of 
the  couple’s  $1.7  million  Scottsdale 
ranch  and  a  bronze  buffalo  sculpture 
valued  at  $195,000,  which  he  said 
Lesher  commissioned  for  him. 

Lesher’s  longtime  accountant, 
Stephen  Blanding,  one  the  estate’s 
trustees,  said  there  is  a  possibility  of  an 
out-of-court  settlement,  but  the  initia¬ 
tive  would  have  to  come  from 
Thorstenson.  —  M.L.  Stein 


Nonprofits 
let  sun  shine 

S  PRIVATE  ORGANIZATIONS,  the 
Orange  Blossom  Festival  and  an  air 
show  board  in  Riverside,  Calif.,  are  not 
legally  bound  to  open  their  meetings 
or  their  books,  but  they’re  doing  it  any¬ 
way  —  with  a  little  prodding  from  the 
Press-Enterprise. 

The  newspaper  pointed  out  that, 
although  they  are  nonpublic  enterpris¬ 
es,  both  groups  are  subsidized  by  the 
city  and  receive  donations  and  volun¬ 
teer  help  from  the  public. 

The  festival,  to  be  held  in  March,  is 
expected  to  receive  $147,200  in  city 
funds,  and  the  Riverside  Airport  Open 
House  Inc.,  which  stages  the  annual  air 
show  —  a  major  event  drawing  50,000 
spectators  —  got  $10,000  in  municipal 
money  last  year.  The  festival,  the  paper 
added,  also  involves  daylong  use  of 
downtown  streets. 

The  Press-Enterprise  Co.,  which  has 
been  one  of  the  festival’s  “Gold”  spon¬ 
sors,  was  considering  dropping  out 
because  of  its  refusal  to  open  board 


meetings  or  documents,  according  to 
president  and  publisher  Marcia 
McQuern,  who  said  the  company  con¬ 
tributed  $54,000  in  services  last  year. 

The  newspaper  complained  that  the 
festival  board  refused  to  disclose  its 
contract  with  its  new  director,  Edward 
Razor.  Subsequently,  the  board  decided 
to  open  its  meetings  to  the  public, 
along  with  some  records,  on  a  “case-by- 
case”  basis.  Razor  called  the  open¬ 
meeting  policy  “an  extremely  unusual 
move  for  a  private  nonprofit,”  but  said 
he  welcomed  it  “if  it  rebuilds  the  trust 
of  the  community  .” 

The  festival’s  action  followed  a  decision 
by  the  air  show  board  a  few  days  earlier 
to  maintain  an  “open  book”  pttlicy  regard¬ 
ing  meetings  and  financial  dtxruments. 

“We  believe  we  owe  it  to  the  volun¬ 
teers,  the  city  and  the  community  to 
be  as  open  as  possible,”  said  board 
member  Tom  Miller,  a  Riverside  attor¬ 
ney.  Exceptions  include  discussions  of 
personnel  and  litigation,  the  board  stat¬ 
ed.  Also,  a  city  council  member  will  be 
invited  to  join  the  board. 

—  M.L.  Stein 
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Alternatives  Report  Strong  Readership  Growth 


Readership  is  growing  at  a  double-digit  annual 
pace  for  alternative  papers,  whose  3-year-oId  ad  sales 
network  is  growing  even  faster. 

The  Alternative  Weekly  Network,  the  Sacramento, 

Calif. -based  sales  unit  of  the  Association  of  Alternative 
Weeklies,  said  alternative  readership  has  increased  20%  in 
the  past  two  years  to  20  million.  Figures  are  based  on 
research  by  the  Media  Audit,  which  surveyed  63  markets, 
plus  proprietary'  research. 

Meanwhile,  the  network’s  billings  have  more  than  dou¬ 
bled  in  each  of  the  past  three  years  to  over  $  1 3  million 
last  year. 

“More  publications  and  better  publications  have  result¬ 
ed  in  across-the-board  circulation  gains,”  said  AWN  execu¬ 
tive  director  Mark  Hanzlik.  “Alternatives  are  almost  every¬ 
where  now.” 

New  papers  have  been  started  in  Harrisburg,  Pa.;  El 
Paso,Texas;  Springfield,  Mo.;  and  Traverse  City,  Mich. 
Meanwhile,  mainstays  like  the  Village  Voice,  LA.  Weekly, 
San  Francisco  Bay  Guardian,  Seattle  Weekly  and 


Philadelphia  City  Paper  have  grown  by  10%  to  30%  over 
the  past  two  years,  Hanzlik  said. 

AWN,  which  represents  95  audited  alternative  papers 
and  40  screened  affiliates  —  overwhelmingly  distributed 
for  free  to  readers  —  added  80  new  advertisers  to  its 
client  roster  last  year,  including  AT&T,  Airtouch,  Levi’s, 
Disney,  Excite,  Ameritech  and  Discover  Card.  AWN  sells 
and  places  national  ads  in  member  newspapers. 

Advertisers  are  drawn  to  the  alternative  newspapers’ 
ability  to  reach  a  sizable  portion  of  people  25  to  49  years 
old,  many  of  them  affluent,  said  AWN  ad  director  John 
Morrison. 

Another  reason  for  the  growth  of  alternatives  is  that 
they  are  being  assembled  into  growing  chains  with 
increasing  financial  clout:  Stern  Publishing,  New  Voice 
Communications,  Alternative  Media  Inc.  and  New  Times. 
Stern  recently  purchased  the  Cleveland  Free  Times  and 
expects  to  expand  distribution  to  100,000,  from  55,000, 
within  a  year,  according  to  publisher  and  former  owner 
Randy  Siegel.  —  Ken  Liebeskind  i 


Public  Rejects 
TV  Liquor  Ads 

Americans  dont  want  liquor 

ads  on  television,  a  survey  from 
Michigan  State  University  and  the 
University  of  Missouri  indicates. 

In  a  poll,  funded  by  the  Robert 
Wood  Johnson  Foundation,  of  800  adult 
TV  viewers,  52%  of  respondents  said 
they  favor  banning  commercials 
for  liquor,  while  34%  opposed  the 
ban  and  the  remaining  14%  had  no 
opinion. 

By  contrast,  36%  favor  banning  TV 
ads  for  casino  gambling  —  and  only 
37%  want  condom  ads  off  the  airwaves. 

Research  director  Charles  K.  Atkins, 
chairman  of  MSU’s  department  of 
communications,  said  the  opposition  to 
televised  liquor  ads  is  fueled  by  the 
belief  that  teenaged  viewers  would  be 
influenced  to  start  drinking  the  hard 
stuff  By  overwhelming  majorities, 
those  surveyed  said  that  if  liquor  com¬ 
mercials  were  to  air,  they  should 
include  health  warnings  (84%  in  favor); 
be  limited  to  late  evenings  (79%);  can¬ 
not  include  cartoons,  celebrities  or  ani¬ 
mals  (79%);  and  should  be  balanced  by 
alcohol  education  public  service  ads 
(79%). 

According  to  the  survey,  most  of  the 
public  does  not  buy  free  speech  argu¬ 
ments  for  liquor  ads.  Just  45%  agreed 
with  the  statement,  “The  First 


Amendment  should  protect  the  right  to 
advertise  controversial  products  on 
television.”  Forty-one  percent  of  respon¬ 
dents  disagreed,  while  14%  described 
themselves  as  “neutral.” 

Ace  Serve 
In  Indiana 

Tennis  is  a  winner  at  the 
Indianapolis  Star-News,  which 
became  an  associate  sponsor  of  the 
RCA  Championships,  an  ATP  Tour 
event. 

The  Star-News  ran  a  special  editorial 
section  in  the  Sunday  paper  before  the 
tournament  began  and  published  draw 
sheets  that  were  sold  the  during  the 
tournament  for  $  1 ,  with  proceeds  going 
to  the  Riley  Hospital  for  Children. 

Newspapers  and  subscriptions  were 
sold  at  the  tournament. 

“Our  sponsorship  provided  numer¬ 
ous  opportunities  for  so  many  depart¬ 
ments,”  said  marketing  manager  Janet 
Baker. 

Media  Kits 
On  The  Web 

Media  passage,  a  newspaper 
advertising  placement  firm,  is 
putting  newspaper  media  kits  on  its 
Web  site  so  advertisers  can  view  sales 
and  marketing  information  online.  The 


kits  “save  time  and  make  it  easier  for 
advertisers  and  newspapers  to  work 
together,”  said  Gilbert  Scherer,  Media 
Passage  president. 

The  kits  come  from  the  newspapers 
and  are  posted  “unchanged,”  the  compa¬ 
ny  says,  noting  it  does  not  negotiate  ad 
rates. 

AdOut  Uses 
Multi-Ad 

Multi-ad  services,  a  Peoria,  Ill., 
firm  that  designs  ads  for  Boston, 
Dallas  and  Detroit  papers,  has  agreed  to 
provide  its  ad  layout  program  to  AdOut, 
a  Southern  California  advertising  pro¬ 
duction  firm,  for  use  in  enhancing 
makueup  of  automobile  classified  ads 
in  Los  Angeles  papers. 

High  Voltage 
Tech  Coverage 

ON  THURSDAY,  FEB.  12,  the  Wall 
Street  Journal  launched  a  weekly 
technology  page. 

The  page  will  include  a  new  column 
called  Digits,  plus  a  profile  of  an  emerg¬ 
ing  tech  company.  In  addition,  a  feature 
previously  available  in  the  Journal's 
online  incarnation,  Mossberg’s  Mailbox, 
in  which  columnist  Walter  Mossberg 
answers  reader  mail,  will  debut  in  the 
print  paper. 
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DEATH  BY  JOA?  SAD  END 
FOR  A  STRUGGUNG  WEB  SITE 

A  Web  editor  laments  the  demise  of  nashviUebanner.com 


by  Elizabeth  Hilts 


^^Evety  time  we 
got  ready  to  do 
something  bold, 
the  Tennessean 
with  its 
buggy-whip 
mentality  would 
say,  ‘No,  you 
can’t  do  that.’^^ 

—  Lyle  Graves, 

Web  editor 


When  publisher  Irby  Simpkins  announced  the 
close  of  the  122-year-old  Nashville  Banner 
two  weeks  ago,  it  was  also  the  end  for  the 
paper’s  nashvillebanner.com  Web  site. 

In  many  ways,  according  to  Web  editor  Lyle  Graves,  it  felt  more  like  a  case  of  death  by  joint 
operating  agreement  than  anything  else.  He  said  the  Banner  had  been  working  to  establish  a 
credible  Web  presence  for  a  long  time. 

But  Graves  believes  that  the  joint  operating  agreement  OL)A)  the  paper  had  with  the  Ten¬ 
nessean,  Nashville’s  morning  daily,  created  a  conflict  that  proved  insurmountable  and  ultimately 
scuttled  the  Banner's  chances  of  creating  a  viable  online  presence  even  as  the  print  edition  con¬ 
tinued  to  decline.  Graves  said  his  personal  opinion  was  that  the  Tennessean  has  very  little  inter¬ 
est  in  the  Internet. 

Joint  operating  agreements  are  last  ditch  legal  pacts  designed  to  allow  competing  newspaper 
companies  in  the  same  market  to  operate  in  cooperative  and  less  expensive  ways.  The  agree¬ 
ments  impose  many  restrictions  on  how  the  employees  of  the  participating  publications  deal 
with  advertising  and  news. 

There  are  currently  1 5  JOAs  in  force  around  the  country,  and  because  they  predate  the  emer¬ 
gence  of  the  Internet  as  a  major  news  and  advertising  medium,  the  agreements  don’t  address  the 
new  and  novel  capabilities  of  online  information  delivery  technology.  A  number  of  Web  site  man¬ 
agers  at  other  JOA  newspapers  have  recently  complained  that  when  the  often-Draconian  terms 
of  JOA  agreements  are  applied  to  the  management  of  news  Web  sites,  illogical  and  often-crippling 
restrictions  result. 

JOA  impact  on  news  Web  sites 

Graves  said  the  situation  at  nashvillebanner.com  was  as  good  an  example  of  the  problem  as 
one  is  likely  to  find.  “The  Catch-22  there  was  that  we  couldn’t  sell  advertising  because  we’d  be 
competing  against  the  JOA,”  he  said. 

“So  we  launched  an  e-mail  product  that  was  free,  and  that’s  been  pretty  successful.  Then  we 
enhanced  our  Web  site  last  year  so  that  it  was  a  little  bit  more  legitimate  looking,  even  though 
we  couldn’t  sell  advertising.” 

Publisher  Simpkins  had  a  markedly  different  view  than  Graves.  “What  Lyle  saw  as  interference 
was  simply  a  matter  of  reaching  an  agreement  [relevant  to  the  new  online  operations]  where 
there  was  no  agreement  in  place,”  he  said. 

Graves  was  adamant,  however.  “Every  time  we  got  ready  to  do  something  bold  and  innovative, 
there  stands  the  Tennessean  with  its  buggy-whip  mentality  saying, ‘No,  you  can’t  do  that,’”  he 
said. 


Hilts  is  assistant  editor  Links  to  other  news  sites  prohibited 

of  MediaINFO.com.  Even  nashvillebanner.com’s  links  to  other  news  sites  were  a  source  of  conflict.  “We  launched 
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It's  the  industry's  connection  to  news  Web  sites 
across  all  media;  newspapers,  magazines,  radio 
and  television  stations,  city  guides  and  more! 
With  search  classifications  such  as  type  of 
media,  geographic  location,  publication/station 
frequency  and  type  of  publication/site  -  enter¬ 
tainment,  travel,  news,  business,  etc  -  finding 
and  browsing  news  sites  has  never  been  easier! 
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a  free  site,  and  as  a  service  to  people,  we 
linked  to  other  newspapers  in  the  state  — 
the  Commercial  Appeal,  the  Knoxville  Sen¬ 
tinel,  the  Chattanooga  Times  and  Free 
Press" Graves  said. 

“(Representatives  of  the  Tennessean) 
demanded  that  we  take  those  links  off 
‘because  those  sites  accept  advertising.’ 
That’s  sort  of  what  we’ve  been  up  against.” 

“If  not  for  the  narrow-mindedness  of  our 
JOA  partner,”  Graves  said,  “we  could  have 

been  setting  ourselves  up  to  be  strong  _ 

when  these  other  people  come  in  to  — 
start  taking  our  revenue. 

"The  Tennessean's  strategy  is  to  keep 
producing  free  publications  to  throw  in 
peoples’  driveways.  And  one  day,  the 
Internet  is  just  gonna  jump  up  and  bite 
’em  on  their  ass  and  it’s  going  to  be  too 
late!” 


BACK  TO  INFINET  AFTER  SELF-HOSTING  FLING 

The  Roanoke  Times  has  thrown  in  the  towel  on 
its  efforts  to  host  roanoke.com  on  its  own  server 
and  announced  that  it  will  transfer  its  site  back 
to  the  servers  of  InfiNet.  The  Norfolk,  Va.-based 
InfiNet  hosts  the  Web  sites  of  more  than  140 
other  newspapers.  Roanoke.com  editor  Jim  Elli¬ 
son  said  that  although  it  looked  good  on  paper, 
the  actual  process  of  managing  a  large  Web  site 
server  was  one  that  proved  rich  in  "serious 
headaches." 


However,  Graves 
also  admits  that  ‘without  the 
JOA  (the  Banner)  would  have  been  out 
of  business  thirty  years  ago,  so  it’s  a 
double-edged  sword.” 

The  good  news  is  that  other  news¬ 
papers  are  already  offering  jobs  to  the 
defunct  news  company's  staffers.  “One 
wall  of  our  newsroom  is  wallpapered 
with  faxes  and  e-mail  printouts  of  job 
openings,”  said  Graves. 


E&P  Interactive 


Now'.  Redesigned  for  ease  of  use.  Editor  &  Publisher  Interactive  links  you 
to  a  world  of  industry  information  and  continues  to  set  industry  standards. 


Web  site's  fate 

As  for  the  Web  site’s  future.  Graves 
initially  expressed  some  quixotic  hopes 
that  Simpkins,  the  publisher,  might  con¬ 
sider  keeping  it  alive  even  as  the  print 
paper  folded. 

“I’ve  got  some  Internet-type  busi¬ 
ness  plans  drawn  up.  I’m  talking  to  a 
local  design  house  and  ISP  to  hopefully 
launch  some  of  those  products  that  we 
were  never  able  to  launch  under  our 
constrictive  agreement,”  Graves  said 
just  after  the  closing  was  announced. 

Simpkins,  however,  made  it  clear  he 
has  no  such  plans.  “I’m  going  to  Can- 
cun  to  get  a  suntan  and  get  to  know  my 
wife  again,”  he  said. 

Meanwhile,  nashvillebanner.com’s 
home  page  features  a  photo  of  the  Ban¬ 
ner's  last  print  edition  with  the  head¬ 
line,  “End  of  Story.” 

A  rolling  Java  text  ribbon  tells  Web 
site  visitors,  “It’s  been  fun.  Thanks  for 
reading.” 


Visit  Editor  &  Publisher  Interactive  Today! 
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In  Short 


POLITICS  NOW  AT  POST 

Politics  is  now  a  separate 
section  of  the  Washington 
Post's  Web  site.  A  coopera¬ 
tive  venture  of  the  Post's 
print  and  online  news¬ 
rooms,  the  Politics  site  fea¬ 
tures  continuously  updated 
coverage  from  the  print 
edition,  the  Legis-Slate 
News  Service  and  various 
news  wires.  It  also  includes 
five  original  columns  and  an 
archive  of  Washington  Post 
political  polls,  directories, 
profiles  of  government  offi¬ 
cials  and  guides  to  major 
political  issues.  Readers 
who  are  so  inclined  can 
take  interactive  quizzes 
that  measure  their  knowl¬ 
edge  of  current  affairs. 


LOCAL  TRAVELS  ONLINE 

Digital  Rez  Software  Corp. 
of  Sicamous,  British  Colum¬ 
bia,  Canada,  has  developed 
a  service  that  allows  small 
local  travel  attractions  to 
reach  a  national  Web  audi¬ 
ence.  The  reservations  sys¬ 
tem  ports  to  a  Web  site 
and  allows  users  to  search 
for  campgrounds,  motels, 
small  hotels,  marinas  and 
condo  rentals  in  local  U.S. 
and  Canadian  locations.  It 
currently  has  more  than 
1,000  such  listings  and  has 
recently  announced  signifi¬ 
cant  expansions  after  sign¬ 
ing  agreements  with  the  In¬ 
ternet  service  providers  (ISPs), 
Gulf  Coast  Networking  of 
Alabama  and  Resort  Hospi¬ 
tality  Services  of  South 
Carolina. 

www.digitalrez.  com 


Online  Photojournalism 

'UNTITLED  MAGAZINE' 
PHOTOGRAPHY  E-ZINE 

Showcase  Web  site  launched  by  Chicago  Tribune  staffer 


Has  technology  taken  over  the  process  of 
taking  pictures?  You  wouldn’t  know  it 
from  the  Web  site  of  Patrick  D.  Witty, 
staff  photographer  for  the  Chicago  Tribune. 

Witty  unveiled  his  site  —  “Untitled  Maga¬ 
zine”  —  at  the  beginning  of  1998.  The 
monthly  e-zine  is  on  its  second  issue  and  is 
well  on  its  way  to  proving  that  the  Web  and 
the  technology  it  employs  haven’t  materially 
changed  the  requirements  for  successful  pho¬ 
tojournalism.  Tools  are  helpful,  but  they  can’t 
get  you  into  position  for  the  shot  and  tell  you 
when  to  click  the  shutter.  Only  experience 
can  do  that. 

You’d  expect  to 
learn  this  from  a 
news  photographer 
with  20  years  in  the 
field,  but  it’s  surpris¬ 
ing  and  heartening  to 
get  the  same  impres¬ 
sion  from  Witty  and 
his  collaborators, 
most  of  whom  are  no 
more  than  a  few 
years  out  of  college. 

“Untitled  Maga¬ 
zine”  gets  off  to  a 
strong  start  in  the 
first  issue  with  shots 
Witty  brought  home 
from  an  Alabama  chain  gang.  The  pace  keeps 
up  with  Andrew  Cutraro’s  shots  of  Detroit’s 
Arab  community.  Then  it  builds  to  a  zany 
zenith  with  Chris  Stanford’s  shots  from  the 
Burning  Man  Arts  Festival  in  the  Nevada 
desert  (must’ve  been  the  heat  that  inspired  all 
those  folks  to  shed  their  clothing;  I  imagine 
they  still  haven’t  gotten  all  the  grit  out  of  their 
private  parts). 

Cutraro  shows  up  again  in  the  second 
issue,  with  a  series  of  wrenching  photos 
detailing  how  a  young,  black  woman,  Keisha 
Thomas,  saved  a  middle-aged  white  guy  from 
a  severe  beating  at  a  Klan  rally  which  drew  a 
large,  angry  contingent  of  protesters.  Seems 
the  guy  made  the  mistake  of  wearing  a  Con¬ 
federate  flag  T-shirt  while  walking  through  a 
crowd  of  folks  just  asking  to  be  provoked. 
Cutraro  was  so  close  to  the  action,  it 


begged  the  familiar  journalist’s  quandary  :  At 
what  point  is  the  newsman  obliged  to  stop 
being  a  photographer  and  start  being  a  fellow 
human  and  lend  aid  to  someone  stricken? 
Whatever  the  ethical  issues,  Cutraro  came 
away  with  some  great  shots. 

The  other  highlight  in  the  second  issue  is  a 
series  of  shots  by  Stephanie  Sinclair  docu¬ 
menting  how  a  mom  and  dad  care  for  their 
two  children,  who  suffer  painful  attacks  of 
sickle  cell  anemia.  Sinclair  showed  how  the 
great  .shots  start  to  emerge  when  the  photog¬ 
rapher  becomes  invisible  to  her  subjects, 
when  shutters  and 
lenses  no  longer 
seem  foreign  and 
intimidating. 

The  remainder  of 
the  photo  essays  are 
worth  a  look,  though 
they  seem  like  filler 
material  when 
weighed  against  the 
really  g(X)d  stuff. 

Another  annoy¬ 
ance:  Only  the  first 
picture  in  each 
series  has  captions. 
A  photojournalism 
site  creates  certain 
expectations:  No 

shooter  would  hand  in  a  dozen  pictures  to  his 
“real-life”  editor  and  expect  to  somehow  mag¬ 
ically  escape  the  tedious  but  required  duty  of 
providing  caption  info  for  them.  I  would’ve 
preferred  fewer  photos  with  captions  that 
helped  me  understand  better  why  those  peo¬ 
ple  had  such  looks  on  their  faces. 

But  those  are  really  minor  complaints.  On 
balance  this  is  a  polished,  well-designed  e-zine 
that  puts  the  pictures  first  without  succumb¬ 
ing  to  technological  temptations.  Maybe  it 
requires  the  fresh  perspectives  of  young  pho¬ 
tographers  to  remind  us  that  the  tools  are 
irrelevant  if  they  aren’t  matched  with  the 
proper  skill  to  use  them. 


Turn  Mangan  is  copy  editor  of  the  Journal 
Star  of  Peoria,  III.,  and  author  of  the  weekly 
E&P  “Newsies  on  the  Net”  Web  site  feature. 
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EBP  SHOWS  ITS  TRHE 


h 


IN  TECHNOIOGV  NEWS 

E&P  consistently  publishes  more  pages  devoted  to  tech 
news  and  features  than  any  other  news  industry  publication. 
And  now  we're  going  one  step  further. 

We  are  focusing  on  one  particular  area  of  tech  news  for 
each  week  of  the  month  and  color  coding  the  pages  to  help 
you  find  the  news  that's  most  important  to  you! 

WEEK  1  -  PREPRESS  ■  GREEN 

The  first  week  of  the  month  is  devoted  to  Prepress  issues  ... 
front-end  systems  (news  and  advertising),  pho¬ 
tography,  color  imaging,  pagination,  makeup  ... 

WEEK  2  -  OUTPUT  SYSTEMS  -  BLUE 

The  second  week  of  the  month  is  devoted  to  j 
Output  Systems  ...  RIPs  and  imagesetters,  ' 
computer  to  plate  and  conventional  plate  /  o 
output,  proofing  systems ...  /  5 

WEEK  3  '  PRESSROOM  >  RED 

The  third  week  of  the  month  is  devoted  to  j 
Press  news  ...  printing  units,  RTPs,  folders,  J 
newsprint,  ink ...  /  _ 


POST 


BY  MARK  FITZCF.RALD 


Shaftless  In  T, 
Mailroom 


HAFTLESS  tcchonology  is 
I  taking  the  conveyor  from 
I  the  pres.sroum  into  the 
I  mailroom. 

Among  packaging  and 


waste  declines  drarr  \ 
packaging  center,  jo  ' 
yet  another  advance 
obviating  the  need  fc 
workers  on  the  floor. 


LL 

COVERAGE  EVERY  WEEK 

WEEK  4  •  POST  PRESS  •  ORANGE 

The  fourth  week  of  the  month  is  devoted  to  Post-press  coverage, 
everything  between  the  press  folder  and  the  trucks ...  conveyers, 
inserters,  stackers,  strappers,  wrappers ... 


Four  months  in  1998  have  five  Saturdays,  our  publication  day. 
Those  fifth  weeks  are  devoted  to  other  operations/distribution 
technical  areas  of  particular  interest  at  the  time. 

Look  for  the  true  colors  of  E&P's  tech  news  coverage  every 
week.  You'll  learn  why  more  daily  and  Sunday  newspaper  Pro- 
^^^^^^^dluction  decision-makers  consistently  read  E&P 
more  than  any  other  publication. 
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BY  JIM  ROSENBERG 


3  Up,  6  Down, 

1  Up  And  Down 


PRODUCT  FLOW  IN  most 
plants  is  plotted  in  two 
dimensions.  New  plants 
may  try  to  collapse  oper¬ 
ations  into  efficient,  one¬ 
way,  near-linear  flows.  But 
newspapers  that  upgrade  pro¬ 
duction  in  existing  buildings 
may  have  to  move  copies  and 
bundles  in  three  dimensions  — 
at  higher  speeds  and  with  greater  product  pro¬ 
tection. 

In  what  is  perhaps  the  countn  ’s  largest  ongo¬ 
ing  plant  and  equipment  modernization,  the 
Miami  Herald  will  eventually  move  copies  from 
its  third-floor  pressroom  directly  to  the  first-floor 
mailroom  for  bundling  and  distribution,  to  the 
fifth-floor  packaging  center  first  for  stacking  and 
inserting,  or  to  a  remote  inserting  and  distribu¬ 
tion  center  {E&P,  july  1,  1995,  p.  10;  Nov.  2, 
1996,  p.  22P). 

While  three  Ferag  conveyor  lines  only  ascend 
from  the  third  floor  to  fifth-floor  Quipp  stackers, 
wrappers  and  tyers,  and  six  lines  only  descend  to 
first-floor  bundling  stations,  the  most  complex 
route  creates  a  loop  that  connects  all  three 
floors. 

A  COMPLEX  SITUATION’ 

Roughly  100  feet  from  a  Goss  Newsliner’s  fold¬ 
er,  No.  3  conveyor  drops  through  the  floor  to  the 
ceiling  of  the  ground-level  mailroom  and  distribu¬ 
tion  platform.  As  it  snakes  overhead  for  about 
350  feet,  it  can  pass  copies  to  two  tandem  stack¬ 
ers  after  its  first  curve  and  passes  over  Ferag 
infeed  belts  to  two  more  stackers  after  curving 
twice  again.  After  a  fourth  curve,  a  booster  motor 
helps  send  this  longest  line  looping  across  its 
own  path  and  up  through  a  comer  hole  in  the 
ceiling  to  the  fifth  floor,  where  it  turns  and 
begins  200  feet  of  horizontal  travel  at  another 
pair  of  stackers. 

Papers  that  make  it  this  far  are  released  into  a 
stream  to  the  stackers  and  loaded  onto  pallets  for 
transport  to  carousel  inserters. 

Inserted  copies  are  gently  lowered  to  the  first 
floor  at  controlled  intervals  by  a  Machine  Design 
Service  Inc.  vertical  bundle  conveyor. 

Three  other  conveyor  lines  cariy'  copies  to  the 
fifth  floor  for  bundling  at  three  other  pairs  of 
stackers,  but  only  line  No. 3  conveys  copies  for 
inserting. 


Beyond  the  last  two  stackers, 
a  delivery  station  clears  No.  3 
of  any  unreleased  product 
before  the  line  heads  back  to 
the  forwarding  station,  making 
a  right  turn  over  the  inserting 
area  before  descending  to  the 
pressroom  through  a  passage 
using  a  squared-off  former 
chute  opening  directly  above  a 
similar  opening  through  which  it  passed  to  the 
first  floor  when  it  began  its  journey  several  para¬ 
graphs  ago. 

The  empty  returning  conveyor  rejoins  the  out¬ 
going  conveyor  as  a  parallel  line  in  its  last  100 
feet  or  so  back  to  the  forwarding  station. 

“The  other  routes  essentially  do  the  same 
thing,  only  they  either  go  upstairs  or  they  go 
downstairs,”  said  Ferag  system  engineer  Ken 
Sedgwick,  who  spent  a  year  and  half  designing 
the  10-line  layout. 

Plans  call  for  separate  belts  just  beyond  the 
press  folders  to  carry  away  waste  copies  from  the 
gripper  conveyors  to  collection  chutes. 

No.  3  line  is  representative  of  the  challenges 
facing  a  major  upgrade  —  in  this  case,  to  a  plant 
that  is  35  years  old  next  month.  “It  was  a  com¬ 
plex  situation,”  said  Ferag  Inc.  senior  executive 
vice  president  Walter  Wild.  “It’s  an  old  building 
with  a  lot  of  obstmctions  in  there,”  he  added, 
noting  further  complication  by  the  need  to  move 
in  new  presses  and  move  out  old  presses  while 
continuing  daily  production. 

“In  North  America,  that’s  one  of  the  more  diffi¬ 
cult  jobs  that  we  did,”  said  Wild. 

It  isn’t  Ferag’s  first  work  in  tight  quarters.  Wild 
recalled  work  done  for  Knight  Bidder’s 
Philadelphia  Newspapers  Inc.  in  the  1980s, 
where  Ferag  had  to  run  a  length  of  conveyor 
through  a  wall  and  some  distance  along  the 
building’s  exterior. 

“There  was  just  no  room,”  Wild  remarked.  In 
some  ways  like  Philadelphia,  he  said,  Miami 
“required  some  of  the  same  engineering.” 

PHASING 

Another  of  “the  rough  ones,”  Sedgwick 
recalled,  was  the  Star-Ledger  plant  in  Piscataway, 
N.J.,  which,  like  Miami,  required  “a  lot  of  phas¬ 
ing.”  Existing  plants  require  phased  installation 
so  that  downtime  is  minimized.  The  old  convey¬ 
or,  said  Sedgwick,  is  used  right  up  to  the  point 


Lacing  together 
printing, 
packaging  and 
distribution  on 
three  floors 
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where  and  when  it  interferes  with  the  new  one. 

Sedgwick  laid  out  a  second  system  for 
Piscataway,  “which  was  phasing  on  top  of  the 
first  phasing.” 

Phasing  also  means  creating  temporary’  solu¬ 
tions  to  allow  production  and  other  vendors’ 
work  to  continue.  Herald  press  project  coordina¬ 
tor  Peter  J.  Birdsall  explained  that  a  temporary' 
portion  of  Ferag  conveyor  makes  a  90”  turn, 
“because  otherwise  their  forwarding  station 
would  be  right  in  the  path  of  an  existing  press.” 
When  that  last  old  pressline  is  taken  out,  he  con¬ 
tinued,  so  will  the  other  press’  temporary  folder 
exits,  “and  they’ll  go  straight  out,  as  you  normally 
see.” 

Nearby,  another  temporary  expedient  will 
keep  conveyors  away  from  the  work  area  during 
removal  of  the  last  press.  Birdsall  said  Ferag  ran 
two  conveyors  from  one  press  “up  into  the  ceil¬ 
ing,  through  the  fan  and  truss  area  and  across 
that  second  row  of  existing  presses  and  then  .  .  . 
back  down  out  of  that ...  to  the  dock.” 

Once  the  new  press  is  in,  those  lines  over  the 
new  press  will  be  changed  to  run  across  rather 
than  through  the  ceiling  —  at  the  same  time  that 
the  90”  forwarding  station  turn  is  eliminated. 

After  field  measuring  and  w'orking  up  the  engi¬ 
neering  drawing,  an  erector  returns  to  the  site 
and  installs  conveyor  according  to  the  drawing 
and  the  track  list,  using  track  precut  to  certain 
straight  or  curved  lengths.  “He  just  connects 
these  together,”  said  Sedgwick.  “And,  of  course, 
he  can  make  modifications  if  he  has  to.” 

A  Ferag  erector  often  supervises  jobs  per¬ 
formed  by  independent  installation  crews  that 
may  include  former  Ferag  erectt)rs.  Ferag’s  own 
electrician  supervises  an  electrical  contractor’s 
work. 

Birdsall  guessed  an  average  conveyor  line  can 
take  three  to  six  months  to  install  in  the  Herald 
building,  though  while  on  site  for  one  job,  erec¬ 
tors  typically  prepare  for  the  next.  Sedgwick  said 
two  or  three  installation  teams  may  be  at  work 
on  a  busy  changeover  night. 

‘The  Ferag  is  not  as  complex  as  many  others,” 
said  Birdsall,  noting  that  the  Goss  folder  is  “a  very' 
standard  connection  for  them.”  Beyond  that, 
Miami  has  no  especially  sophisticated  systems  — 
such  as  winding  stations  or  press-topocket  insert¬ 
ing  —  only  the  mechanical  interface  at  Ferag’s 
own  stacker  infeed  assembly. 

Vendors  did  have  to  fig¬ 
ure  out  how  to  share  some 
pretty  tight  spaces.  Ceiling 
room,  said  Birdsall,  was  gen¬ 
erally  split  among  the  gener¬ 
al  contractor  (structural  and 
utility  needs  like  beams, 
pipes,  ductwork  and  electri¬ 
cal  conduit),  Ferag  (convey¬ 
or  track,  room  for  gripper 
line  and  product  depth)  and 


MDSI  (vertical  conveyors  that  replace  spiral  steel 
chutes  on  which  bundles  once  freely  slid  unpro¬ 
tected  for  several  stories). 

One  of  the  tightest  spaces  is  the  comer  ceiling 
hole  back  by  the  first-floor  lockers.  With  two 
lines,  feed  and  return,  for  each  of  three  convey¬ 
ors  and  a  feed  line  for  a  fourth  (No.  3),  that  hole 
“is  quite  congested  with  conveyors  funneling  in 
and  out  of  it,”  said  Sedgwick.  Even  horizontally, 
he  added,  “A  lot  of  the  time  the  ceiling  doesn’t 
permit  you  to  mn  double  track.” 

PROJECT  OUTLOOK 

The  entire  printing  and  packaging  moderniza¬ 
tion  will  take  about  as  long  as  the  plant’s  original 
construction.  Once  the  last  of  the  new  presses  is 
up  and  running,  two  old  presses  will  have  to  be 
removed,  quiet  rooms  constructed  and  the  SI  roll 
dolly  system  replaced  with  an  FMC  automated 
guided  vehicle  system. 

Though  the  schedule  now  calls  for  the  last  two 
presses  to  begin  printing  in  summer  or  fall  of 
next  year,  said  Birdsall,  “we’re  looking  at  the  first 
quarter  of  2000  to  finish  the  total  job.”  Most 
work  on  the  new  roll-handling  system  will  not 
start  until  all  new  presses  are  operating.  Birdsall 
called  it  a  major  job  that  requires  removal  of  the 
old  dolly  system,  patching  and  reinforcing  the 
floor  where  the  tow  chain  now  sits,  installing 
AGV  guide  wires  and  resurfacing  the  floor. 

“For  a  time,”  said  Birdsall,  “we  will  not  have 
any  kind  of  automated  roll-handling  system  when 
we  take  our  dolly  system  out . .  .  .”  Relying  on 
manual  rolling  and  forklifts  for  three  or  four 
months  “is  kind  of  a  daunting  thing  to  think 
about  right  now,”  he  said,  “because  we  ll  have 
five  brand  new  presses  that  will  be  mnning  at 
much  higher  speeds  than  we’re  used  to.” 

Along  the  way,  said  Birdsall,  every  vendor 
experienced  delays  in  a  building  where  produc¬ 
tion  could  not  be  interrupted.  While  some  under¬ 
estimated  what  they  were  up  against,  he  said 
Ferag  managed  well  —  even  as  Herald  staffers 
loaded  and  pushed  newspaper  carts  immediately 
below  and  around  conveyor  erectors  perched  on 
scaffolds,  scissor  lifts  or  ladders. 

Birdsall  said  the  Herald  realized  early  in  the 
project  that  many  times,  especially  in  reelroom 
and  pressroom,  some  vendors  would  only  be  able 
to  work  on  certain  days,  when  production 
demands  were  lighter.  He  said  building  delays, 
including  asbestos  and 
lead  paint  removal  and 
structural  reinforcement 
during  the  first  year,  “for 
the  most  part  .  .  .  didn’t 
impact  Ferag  or  Machine 
Design,  because  we  were 
out  in  front  of  that.” 

Vendors  were  told  to  com¬ 
mence  work  a  month  later 
than  originally  planned. 


Staffers  loaded 
newspaper  carts 
immediately  below  and 
around  erectors  perched 
on  scaffolds,  scissor  lifts 
or  ladders 
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BY  EARL  L.  CONN 


Posthumous  Victory 

PHOTOJOURNALIST  -  '  . 

Joe  Costa  would  be 
smiling. 

Costa  for  decades 
was  the  nation’s 


PHOTOJOURNALIST  - 

Joe  Costa  would  be 
smiling. 

Costa  for  decades 
was  the  nation’s 
foremost  proponent  for  cam¬ 
eras  in  the  courtroom.  When 
he  left  Indiana  following  his 
retirement  from  Ball  State  Uni¬ 
versity  at  Muncie  in  1985,  the 
state  was  one  of  only  three  in 
the  nation  which  steadfastly 
had  refused  to  allow  any  cam¬ 
eras  in  its  courtrooms.  Finally, 
however,  the  Indiana  Supreme 
Court  began  an  experiment  with 
cameras  and,  last  October,  the 
Indiana  Court  of  Appeals  ap¬ 
proved  using  cameras  in  trials 
at  Vincennes  and  Mount  Vernon. 

Only  days  after  his  1985  Ball 
State  retirement,  Costa  suffered 
a  stroke  at  his  new  home  in 
California  and,  after  a  long 
debilitating  illness,  died  in  1988. 

His  great  passion  throughout 
his  seven-decade  career  was  for 
acceptance  of  cameras  in  court¬ 
rooms  on  par  with  word 
reporters. 

“While  we  can  communicate  Joe  Costa's  students  and 
with  words  alone  or  pictures  colleagues  celebrate  his  80th 
alone,  we  can  communicate  birthday  in  the  photojournalism 

with  the  greatest  precision  studios  at  Ball  State  University 

when  we  combine  words  and  in  1984. 
pictures  together,”  Costa  wrote. 

Born  in  1904  in  Sicily,  Costa  started  on  the 
New  York  Morning  World  as  a  teenager.  Almost 
matching  his  passion  for  cameras  in  the  court¬ 
room  was  education.  He  left  formal  schooling  at 
an  early  age  and  never  forgot  the  reluctance  of 
turn-of-the-century  photographers  to  assist  young¬ 
sters  learning  the  craft. 

“They  would  offer  no  advice,  they  would 
smear  wax  on  your  lenses,  they  would  expose 
your  plates,  making  them  useless”  before  the  days 
of  film,  Costa  later  recalled.  He  spent  much  of  his 
lifetime  developing  flying  short  courses  for  pho¬ 
tographers,  founded  the  National  Press 
Photographers  Association,  and  was  a  critically 
acclaimed  professor  in  Ball  State’s  journalism 
department  for  eight  years,  starting  at  age  73. 

Though  I  never  heard  him  say  so,  it  must  have 
pleased  him  immensely  when  in  1984  he  was 
named  to  the  “Who’s  Who”  list  of  Indiana  scholars 

Conn  is  a  freelance  writer  based  in  Muncie,  Ind. 


Photojou  malist 
who  crusaded  for 
cameras  in 
courtrooms  wins  a 
battle  in  Indiana 
nearly  decade  after 
his  death 


by  the  Indianapolis  Star  and  1 
do  know  how  proud  he  was 
when  Ball  State  awarded  him  an 
honorary  doctorate  at  the  time 
of  his  retirement. 

But  cameras  in  the  courtroom 
really  got  his  competitive  juices 
going.  It  was  the  trial  of  Bruno 
Richard  Hauptmann,  for  the  kid- 
nap-murder  of  the  Lindbei^ 
baby  in  1935,  that  led  the 
American  Bar  Association  to  pro 
duce  its  Canon  35,  banning  cam¬ 
eras  in  courtrooms.  Writers, 

Costa  argued,  had  told  of  “cam¬ 
era-wielding  photographers”  and 
“their  over  zealous,  noisy  cover¬ 
age  of  that  trial”  that  prompted 
the  ban.  Even  as  recently  as 
1979,  a  nationally  syndicated 
columnist  had  written, 
“Photographers  using  explosive 
flash  powder  temporarily  blind¬ 
ed  witnesses  and  the  judge.’That 
one  really  raised  Costa’s  ire, 
since  flash  powder  had  been 
obsolete  since  the  introduction 
of  flash  bulbs  in  1930. 

He  always  remained  mystified 
about  a  legal  profession  that 
5  and  placed  total  confidence  in  evi- 

le  his  80th  dence  but  offered  no  evidence 

ojournalism  whatsoever  for  barring  cameras 

j  University  from  court  —  instead  conclud¬ 

ing  that  picture  making  is  “calcu¬ 
lated  to  detract  from  the  dignity 

of  the  court.” 

“Calculated  by  whom?”  Costa  challenged.  “How 
could  a  body  of  lawyers,  presumed  to  be  expert  in 
precise  word  expression  and  in  logic,  have  given 
reasons  based  not  on  fact  but  on  conjecture?” 

Over  the  years  while  Costa  was  teaching  at  Ball 
State,  1  spoke  with  him  often  about  the  Lindbergh 
trial,  among  others,  and  the  use  of  cameras.  1  edit¬ 
ed  a  publication  Costa  prepared  for  the  Ball  State 
Journalism/Public  Relations  Research  Center  enti¬ 
tled  Cameras  in  the  Courtroom: A  Position  Paper. 

As  if  it  were  yesterday,  I  still  can  see  Costa  lean¬ 
ing  forward  in  his  chair,  intent,  speaking  in  mea¬ 
sured  terms:  “I  covered  that  trial.  I  speak  from  my 
own  experience.  It  never  happened.  Judge 
Trenchard  allowed  no  picture  taking  during  the 
trial  sessions.  Photographers  in  no  way  disrupted 
court  proceedings.” 

He  agreed  that  photographers  had  taken  pic¬ 
tures  three  times  during  the  trial,  in  spite  of  the 

(See  Posthumous  on  page  33) 
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Every  marketer  has  questions: 

Which  market  has  the  greatest  potential  for  sales  of  a  particular  product? 
What  city  has  the  highest  disposable  income? 

What  town  has  the  greatest  ethnic  diversity? 

Where  can  you  reach  the  greatest  proportion  of  Gen  Xers? 

What  state  employs  the  most  people  in  high  tech  fields? 

E&P’s  U.S.  Market  Forecasts  helps  you  unscramble 
the  answers! 

Filled  with  the  most  extensive,  accurate  and  up-to-date  information 
about  U.S.  markets  with  populations  of  2,500-1-,  the  U.S.  Market 
Forecasts  projects  economic  and  demographic  profiles  within  59-151 
market  variables. 

U.S.  Market  Forecasts  projections  have  a  proven 
accuracy  of  99.95%! 

Used  by  market  analysts,  entrepreneurs,  demographic  researchers,  new 
business  developers,  newspaper  executives,  real  estate  agents,  reloca¬ 
tion  specialists,  franchisers,  retailers,  ad  agencies  and  manufacturers  ... 
the  U.S.  Market  Forecasts  is  fundamental  in  the  implementation  of 
business  plans,  investments,  expansions,  market  strategies  as  well  as 
sales  opportunities. 


Includes  Importan 
Information  Such  As: 

•  Population  by  Age  •  Ethnic  Groups 

•  Drug  Sales  •  Furniture  Sales 

•  Apparel  Sales  •  Persons  Per  Households 

•  Household  Income  •  Disposable  Income 

•  Median  Rent  •  Employment  By  Industry 

•  Education  ...  and  more! 

Six  Tabbed  Sections: 

Section  1  -  Narratives  &  Retail  Overviews 
Section  II  -  City,  County,  MSA  Rankings 
Section  III  -  Population,  Ages  &  Ethnicity 
Section  IV  -  Money,  Income  &  Employment 
Section  V  -  Education,  Housing  &  Households 
Section  VI  -  Retail  Sales 


Don’t  Delay!  Order  Your  Copy  Of  The  U.S. 
Market  Forecasts  Today!  Only  $269! 

Also  Available  On  CD-ROM  $795 

(Includes  softbound  copy  of  U.S.  Market  Forecasts) 

Please  send  payment  to:  U.S.  Market  Forecasts,  c/o  E&P,  P.O.  Box  3000, 
Denville,  NJ  07834-3000,  Phone:  (800)  783-4903.  Fax:  (973)  627-5872. 
E-mail:  edpub@mediainfo.com  or  place  your  order  on  our  Web  site: 
www.mediainfo.com  (click  on  store  icon) 


1998  EDITION  JUST  PUBLISHED!  GET  THE  ANSWERS  TO 
YOUR  MARKETING  QUESTIONS  TODAYl 
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liditors  and 
<tlhers  discuss 
the  reasttus  for 
a  comic  slrift's 
rnftid  tisc 


BY  DAVID  ASTOR 


Why  ‘Zits’  Zoomed 
Up  The  Sales  Charts 


Even  the  most  successful  new  comic 
rarely  gets  more  than  100  clients  dur¬ 
ing  its  first  year,  yet  “Zits”  has  built  a 
list  of  over  425  newspapers  in 
just  six  months.  / 

“It’s  a  phenomenon,”  said  Los  Angeles  ( '  ^ 
Times  editorial  projects  manager  Nancy  \  ' 


GFm, 
NOW  I'M 
ARCH1E...I 


Why  has  the  strip,  launched  by  King 
Features  Syndicate  last  July,  done  so  well? 

Editors  and  others  offered  their  opinions. 

For  one  thing,  they  cited  the  background  of 
“Zits”  co-creators  Jim 
Borgman  and  Jerr)'  Scott. 

The  former  is  a  Pulitzer 
Prize-winning  editorial 
cartoonist  for  the 
Cincinnati  Enquir- 

er  and  King,  while  - - 

Scott  and  Rick  Kirkman 
collaborate  on  the  popular 
“Baby  Blues”  comic  for  King. 

“Jim  and  Jerry  have  a  track  record,  and  the 
strip  is  attractively  drawn,”  said  comic 
historian/critic  R.C.  Harvey,  although  he  did  note 
wryly  that  some  strips  become  popular  even 
when  their  art  is  not  so  good. 

The  Champaign,  Ill.-based  Harvey  also  men¬ 
tioned  that  Borgman  periodically  experiments 
with  the  ‘Zits’  layout,  such  as  when  he  uses  only 
one  panel  or  “odd  angles.” 

“The  artwork  is  the  best  I’ve  seen  in  years,” 
said  Winston-Salem  (N.C.)  Journal  managing  edi¬ 
tor  Carl  Crothers.  “The  characters,  the  expres¬ 
sions  ....  The  strip  has  movement  that  you  don’t 
get  in  a  lot  of  comics.  So  many  are  so  static.” 

"The  art  is  marvelous,”  agreed  Tew,  “and  the 
writing  absolutely  works.  Jim  and  Jerry  have 
found  a  wonderful  mix.  I’m  an  out-and-<jut  fan.” 

“It’s  a  funny  strip.  It  has  the  kind  of  sarcastic 


Jeremy  Duncan,  the  15-year-old  star  of  the  6-month-old  "Zits' 

humor  that’s  very  current,”  said  author  Maurice 
Horn,  whose  1976  World  Encyclopedia  of 
Comics  book  is  being  revised  and  updated  for 
spring  release. 

The  New  York  City-based  Horn,  who  also 
praised  Borgman’s  art,  added, “I’m  not  as  enthusi¬ 
astic  about  ‘Zits’  as  I  was  about,  say,  ‘Calvin  and 
Hobbes,’  but  it’s  a  pleasant  feature.” 

Interviewees  also  emphasized  that  the  comic’s 
teen  theme,  embodied  in  1 5-year-old  lead  charac¬ 
ter  Jeremy,  is  a  major  reason  for  its  success. 

Boston  Globe  managing  editor/news  operations 
Thomas  Mulvoy  said  the  paper  recently  decided 
to  start  running  “Zits”  partly  because  it  might  lure 
younger  readers  to  the  comics. 

“Zits”  also  appeals  to  parents  with  adolescents 
in  the  house. 

“It  pushes  a  button  with  so  many  people  who 

_  have  teenagers,”  commented 

Crothers. 

He  added,  “Even  if  you’re 
not  the  parent  of  a  teenager, 
you  were  a  teenager  once. 
Everyone  can  relate  to 
being  embarrassed  by  par¬ 
ents  and  other  coming-of- 
age  issues.  The  strip  is 
absolutely  realistic.” 

And  interviewees  praised 
Scott  and  Borgman  for 
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Cartoonists  Discuss  Life  With  ‘Zits’ 


I 


Jim  Borgman  and  Jerry  Scott 


Dylan  is  not  the  model  for  the 
Jeremy  character  in  “Zits although 
the  real-life  teen  obviously  has  at 
least  an  indirect  influence  on  the 
way  the  cartoon  teen  is  portrayed. 
While  Borgman  is  mostly  responsible 
for  the  art,  he  does  have  input  into 
the  “Zits”  writing. 

Scott,  who  faxes  the  “Zits”  scripts 
and  rough  sketches  to  Borgman, 
does  not  have  a  teen  in  the  house. 

So  the  Californian,  father  of  4-year- 
old  Abbey,  gets  ideas  from  his  imagi¬ 
nation  and  observation. 

“My  sisters  both  have  teenagers, 
and  1  also  pick  up  ideas  from  news¬ 
papers,”  he  said.  “A  lot  of  it  is  memo¬ 
ry,  too.” 

Scott,  42,  noted  that  there  are  cer¬ 


tain  things  about  being  a  teen  that 
haven’t  changed  much  since  he  was 
an  adolescent.  “You  try  to  have  a 
good  time  and  not  have  your  family 
find  out,  boys  are  nervous  around 
girls  ....  That  stuff  is  universal,”  he 
said. 

Work  is  also  universal  for  Scott 
and  his  “Zits”  partner  now  that  they 
each  have  two  features. 

Borgman,  44,  puts  in  about  55 
hours  a  week.  And  the  creator,  who 
no  longer  does  speaking  engage¬ 
ments,  said  he  thinks  “Zits”  has  actu¬ 
ally  improved  his  editorial  cartoons. 

“The  strip  lets  me  get  away  from 
political  thoughts,  which  refreshes  I 
that  part  of  my  brain,”  said  Borgman,  | 
adding  that  his  full  schedule  pre¬ 
vents  him  from  “messing  up”  good 
editorial  cartoon  ideas  by  playing 
around  with  them  too  much. 

Scott  starts  his  day  at  4:30  a.m.,and 
works  at  least  10  hours  on  “Zits”  and  j 
“Baby  Blues.”  He  and  Rick  Kirkman  ! 
also  are  devoting  time  to  developing  a 
TV  pilot  for  the  latter  comic.  j 

“I’m  certainly  busier  than  I’ve  ever  | 
been  in  my  life,”  said  Scott.  “But  I’m 
having  a  lot  of  fun.”  ! 

—  David  Astor 


Did  THE  CREATORS  of  “Zits” 
expect  their  comic  to  catch  on 
so  fast?  Yes  and  no. 

“In  a  sense,  we’re  pretty  bowled 
over  at  how  quickly  it  has  grown,” 
said  Jim  Borgman,  who  draws  the 
strip.  “But  it  doesn’t  surprise  us 
completely.” 

Jerry  Scott,  the  “Zits”  writer, 
added,  “Jim  and  I  thought  it  was  a 
good  feature  when  we  were  work¬ 
ing  on  it.” 

Borgman  also  noted  that  because 
he  and  Scott  have  a  track  record  — 
the  former  as  Cincinnati  Enquirer 
editorial  cartoonist  and  the  latter  for 
the  “Baby  Blues”  comic  —  newspa¬ 
pers  were  more  willing  than  usual  to 
give  their  strip  a  look. 

And  the  King  Features  Syndicate 
cartoonists  said  the  timing  was  right. 
“There  happen  to  be  a  lot  of  news¬ 
paper  editors  out  there  who  have 
teenagers,”  said  Scott. 

There  are  also  a  lot  of  teens  out 
there. 

“As  my  son  —  1 5-year-old  Dylan  — 
said, ‘Dad,  you’re  finally  doing  some¬ 
thing  my  friends  are  going  to  read,’” 
recalled  Borgman,  also  the  father  of 
8-year-old  Chelsea. 


avoiding  a  “sanitized”  treatment  of 
teens. 

The  only  criticism  of  the  comic 
came  from  one  person  who  doesn’t 
like  its  name.  “1  can’t  believe  some¬ 
thing  called  ‘Zits’  is  doing  so  well,”  said 
Harvey.  “What’s  next?  ‘Barf’?” 

Puzzle  Helps  In 
Stamp  Launch 

The  new  YORK  Times  helped  the 
U.S.  Postal  Service  introduce  a 
stamp  honoring  the  1913  invention  of 
the  crossword  puzzle. 

The  32C  stamp  was  unveiled  Feb.  1 
in  the  New  York  Times  Magazine 
Sunday  puzzle. 

Times  puzzle  editor  Will  Shortz  con¬ 
sulted  on  the  stamp’s  design. 

The  Sunday  crossword,  distributed 
by  the  New  York  Times  Syndicate,  also 
made  news  in  January  when  it  con¬ 
tained  a  real-life  marriage  proposal. 
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Tenth  Year  For 
Humor  Column 

IN  A  NUTSHELL,” the  humor  column 
by  Barbara  Naness,  has  reached  its 
lOth  anniversary'  in  self-syndication. 

The  award-winning  feature  com¬ 
ments  on  topics  such  as  cloning,  com¬ 
puters,  dieting  and  forgetfulness. 

The  Staten  Island,  N.Y.-based  Naness 
(718-698-6979;  www.h2net. net/p/nut¬ 
shell)  is  a  former  reporter  and  editor. 

Art  Bill  Passes 
In  Calif.  Senate 

An  art  tax  bill  supported  by  car¬ 
toonists  has  passed  California’s 
Senate  and  moved  on  to  the  Assembly. 

Part  of  the  SB-664  bill  was  “gutted,” 
according  to  National  Cartoonists 
Society  first  vice  president  Dary  l  Cagle. 
But  sponsor  Cathie  Wright  (R-Simi 
Valley)  said  she  thinks  "we  ll  end  up  get- 

http://www.mediainfo.com 


ting  75%  of  what  we  want”  when  the 
Assembly  is  finished  with  the  legisla¬ 
tion. 

Artists  usually  sell  reproduction 
rights  to  their  work,  not  the  actual  orig¬ 
inal  drawings.  But  California  —  unlike 
other  states  —  attempts  to  tax  these 
creators  as  if  “tangible  property  ”  has 
changed  hands.  SB-664  was  designed  to 
rectify’  this. 

‘The  Lockhorns’ 
Optioned  For  TV 

MERV  griffin  ENTERTAINMENT 
has  taken  out  an  option  to  devel¬ 
op  a  possible  animated  or  live-action  TV 
program  based  on  "The  Lockhorns” 
comic  by  Bunny  Hoest  and  John  Reiner 
of  King  Features  Syndicate. 

Speaking  of  show  biz,  the  HoUyu'ood 
Reporter  has  become  the  latest  publica¬ 
tion  to  release  a  special  issue  marking 
the  75th  birthday  of  “Spider-Man”  cre¬ 
ator  Stan  Lee  of  King. 
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l  lash!  S/tkishf  Crash!: 

All  a!  \rti  u'ith  Caft'n  lUth  —  My 
A sUmlshhifi  A tli'mlii r«*.s 
H’llh  Uohrrl  Maxtvrll 
liy  Vlikt  Maloney  and  William  Hall 
liafalKar  S(|nare 
North  I’omht  I, Vi  dSdSy 
ii2‘>V'S,  J(»K  pa^es 


Add  one  more  theory,  in  addi¬ 
tion  to  murder,  accident  or 
suicide,  concerning  the  myste¬ 
rious  death  at  sea  of  media  mogul 
Robert  Maxwell  in  1991. 

In  a  sometimes  interesting  but 
rather  haphazard  book.  Maxwell’s  per¬ 
sonal  photographer,  Mike  Maloney, 
assisted  by  biographer  William  Hall, 
hints  that  the  rotund  Maxwell  may  not 
have  been  buried  in  his  grave  on  the 
Mount  of  Olives  in  Jerusalem. 

Maloney,  the  only  photographer 
allowed  next  to  the  grave  during  the 
burial,  first  suggests  that  Maxwell  fell 
from  his  yacht  while  leaning  forward 
urinating  into  the  sea.  But  in  a  cryptic 
addenda,  Maloney  is  baffled  by  the 
lightness  of  the  wrapped  body  at  burial. 

He  wonders, “Other  images  come 
back  to  haunt  me.  The  cosmetic  sur¬ 
geons  in  South  America,  with  Bob’s 
head  bent  close,  intent,  listening.  The 
ease  with  which  a  lone  grave-digger 
lifted  his  end  of  a  20-stone  [280 
pounds]  plus  body.  What  if .  .  .  ?” 

Some  have  speculated  that  Maxwell 
was  pushed  overboard  by  a  member  of 
the  newly  hired  crew.  His  widow, 
Elisabeth,  entertains  the  possibility'  of 


foul  play  and  murder  in  her  1994 
book,  Mind  of  My  Own:  My  Life  with 
Robert  Maxwell. 

Maxwell  used  various  names  in  his 
life.  Born  in  what  is  now  Czechoslova¬ 
kia  as  Abraham  Lajbi  but  registered  as 
Jan  Luddvik  Hoch,  he  served  in  a 
British  regiment  in  World  War  II  as 
Leslie  du  Maurier,  then  became  Leslie 
Jones,  and  eventually  Ian  Robert 
Maxwell. 

Maxwell,  who  spoke  Russian  and  in 
this  book  is  a  chum  of  Mikhail 
Gorbachev,  had  critics  who  insisted 
that  Maxwell  had  a  working  relation¬ 
ship  with  the  KGB.  Also  contributing 
to  conspiracy  and  intrigue  theories  is 
the  fact  that  Maxwell’s  international 
publishing  empire  was  crumbling 
when  he  died. 

Maloney  does  not  shed  any  light  on 
the  financial  dealings  except  to  chroni¬ 
cle  the  expenses  of  a  life  spent  in  the 
finest  hotels  around  the  world,  since 
Maloney  was  Maxwell’s  intermediary' 
in  paying  the  bills. 

Maloney,  a  prize-winning  photogra¬ 
pher  who  worked  at  Maxwells’s  Daily 
Mirror  in  London,  also  brushes  over 
his  patron’s  U.S.  business  troubles;  He 
owned  Macmillan  Publishing  Co.  and 
the  New  York  Daily  News. 

Privileged  to  mix  with  celebrities, 
from  Queen  Elizabeth  to  Mother 
Teresa,  Maloney  seemed  content  to  use 
spare  moments  while  accompanying 
Maxwell  to  snap  winning  photos  of 
peasants  or  volcanoes.  Once  in  a  heli¬ 
copter  he  leaned  out  too  far  and  was 
left  dangling  in  the  air  from  a  harness 
with  his  camera. 

On  24-hour  call  for  Maxwell, 
Maloney  would  be  whisked  off  to 
Moscow,  Buenos  Aires  or  Tokyo  on 
only  a  moment’s  notice.  Touching 
down  in  Outer  Mongolia  with 
Maxwell,  who  rushed  off  to  see  the 
Mongolian  president  apparently  in  the 
interest  of  some  new  project,  Maloney 
laments, “I  had  no  idea  what  we  were 
doing  there  in  Outer  Mongolia.  To  this 
day,  I  still  don’t  know.” 

At  times,  visitors  with  some  new, 
moneymaking  scheme  would  appear, 
and  Maloney  would  be  invited,  with 
four-letter  words,  to  absent  himself 
from  the  conversation. 

Maxwell  emerges  as  a  very  sad  man 
who  got  his  kicks  out  of  bizarre 
actions,  such  as  urinating  from 


rooftops  on  people  below,  and  demand¬ 
ing  the  finest  cuisine  only  to  devour  it 
with  both  hands.  And  of  course  the 
media  mogul’s  ego  dictated  that  a 
record  be  made  of  his  appearances 
with  anybody  important,  be  it  Ronald 
Reagan  or  Frank  Sinatra  (who  rented 
Maxwell’s  yacht  for  $25,000  a  day). 

Maloney  recalls  how  one  picture 
was  retouched  because  wine  glasses 
blocked  Maxwell  and  Gorbachev  clasp¬ 
ing  hands. 

But  Maxwell  relaxed  his  aggressive 
public  relations  on  at  least  one  occa¬ 
sion.  As  guest  of  the  president  of 
Kenya,  Maxwell  set  forth  with  Maloney 
and  a  guide  on  a  safari  into  lion  territo¬ 
ry.  Coming  upon  a  half  dozen  “lean 
brown  shapes  under  a  tree,”  Maxwell 
ordered,  “Stop  the  jeep!  I  want  a  closer 
look  ....  I  have  a  way  with  animals. 
Mister.”  The  guide  begged  him  not  to 
get  out.  Then,  staring  into  the  yellow 
eyes  of  a  giant  male  lion  who  had  been 
stalking  the  Land  Rover,  Maxwell  nod¬ 
ded,  “Maybe  you’re  right.  Mister.  Let’s 
go  on.” 


Wrilinf^  fttr  New  Media 

By  Amlrcw  B<»ntnH'  arul 
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New  York,  N.Y  10158  0012 
.5 16  05.  246  pages 


UBTITLED  ‘THE  ESSENTIAL 
Guide  to  Writing  for  Interactive 
Media,  CD-ROMs,  and  the  Web,” 
this  book  is  divided  into  five  parts: 
What  Is  Interactive  Writing? ;  Writing 
and  Thinking  for  Interactive  Media; 
Interactive  Grammar  —  The  Parts  of 
Interactive  Speech;  Interactive 
Storytelling;  and  The  Technology  for 
Interactive  Publishing. 

The  authors  offer  eight  basic  rules 
for  approaching  interactive  material: 
keep  it  short;  make  it  self-contained; 
think  multimedia;  use  creative  interac¬ 
tivity;  think  sidebars;  integrate  foot¬ 
notes,  bibliographies  and  supporting 
material;  determine  levels  of  informa¬ 
tion  modification  and  use  screen 
metaphors  carefully.  The  screen 
metaphor,  such  as  putting  information 
into  a  setting  (for  instance,  exhibiting 
information  as  if  in  a  museum),  may 
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result  only  in  putting  an  unnecessary 
layer  over  the  main  subject  matter  and 
thus  is  “extraneous  baggage.” 

In  the  grammar  section  the  authors 
discuss  using  Iverbs  (interactive  verbs) 
and  Inouns.  To  the  three  traditional 
forms  of  subjects  of  verbs  —  I,  you 
and  it  —  and  their  plurals,  in  fiction,  the 
authors  would  add  a  “second  person 
interactive.'  The  point,  they  say,  is  that 
“the  writer  can  ch(K)se  to  have  many 
different  levels  of  interactivity  while  the 
user  remains  the  protagonist.” 

For  example,  “You  see  a  man  scurry¬ 
ing  down  an  alley  and  you  decide  to 
follow  him,”  or  “to  call  the  police,”  or  if 
three  men  are  dragging  a  body,  “to  fol¬ 
low  and  investigate,”  or  “to  scream  for 
help.” 

Bonime  is  director  of  a  New  York- 
based  interactive  design  and  produc¬ 
tion  studio,  and  Pohlmann  is  professor 
of  music  engineering  at  the  University 
of  Miami  School  of  Music. 


Series  debunked 

A  YEARLONG  INVESTIGATION  by 
the  CIA  found  no  evidence  the 
agency  colluded  with  allies  of  the 
Nicaraguan  Contra  rebels  involved  in 
crack  cocaine  sales  in  the  United 
States,  a  senior  official  said. 

The  San  Jose  Mercury  News 
sparked  the  inquiry  with  a  series  of 
articles  in  August  1996  concluding  that 
a  San  Francisco  Bay  area  drug  ring  sold 
crack  cocaine  in  South  Central  Los 
Angeles,  then  funneled  profits  to  the 
Contras  for  the  better  part  of  a  decade. 
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r^nd  Save  on  Thousands  of  Titles 


We’ve  (jone  the  searching  for  you  anci  founij  books  that  will  help  you 
most  with  your  newspaper  career  challenges.  Plus,  you’ll  find  gen¬ 
eral  interest  titles  as  well  as  titles  within  a  full  range  of  other  spe¬ 
cific  interests  and  careers.  And  you  always  save  10%  off  the  retail 
price!  Here’s  just  a  sample  of  industry  specific  books  ... 


1997  Internet  Handbook 

Educational  Edition 
By  Jim  Carrol,  Rick 
Broad  head  &  Don  Cassel 
Retail:  $35.00 
E&P  Book  Store  Price: 
$31.50 

SAVE  $3.50,  10% 

This  complete  up^to-date,  user  friendly  hand¬ 
book  is  your  tutorial  guide  to  the  new  media 
industry.  Learn  to  use  the  World  Wide  Web, 
e-mail,  mailing  lists  and  new^roups,  con¬ 
duct  online  searches,  download  files  and  cre¬ 
ate  your  own  Web  page.  Includes  exercises  at 
the  end  of  each  chapter  to  help  you  achieve 
the  interactive  skills  you  need. 

Writing  For  New  Media 

The  Essential  Guide  To 
Writing  For  Interactive 
Media,  CD-ROMS, 

And  The  Web 
By  Andrew  Bonime  &  Ken 
C.  Pohlmann 
Retail:  $16.95 
E&P  Book  Store  Price: 
$15.26 

SAVE  $1.69,  10% 

As  the  new  media  market  continues  to  gain 
popularity,  the  demand  for  interactive  writers 
continues  to  increase.  Writing  For  New 
Media  demonstrates  the  fundamentals  of 
writing  for  interactive  media.  Written  in  sim¬ 
ple  text,  learn  to  think  for  new  media,  incor¬ 
porate  multimedia  elements,  excel  in  inter¬ 
active  storytelling  through  the  use  of  industry 
jargon  and  master  this  form  of  journalism 
with  these  techniques. 


The  Troubles  of  Journalism 

A  Critical  Look  At 
What’s  Right  And  Wrong 
With  The  Press 
By  William  A.  Hachten 
Retail:  $21.50 
E&P  Book  Store  Price: 
$19.35 

SAVE  $2.15,  10% 

In  The  Troubles  of  Journalism,  Hachten 
exposes  the  strengths  and  weaknesses  of 
American  journalism  today.  With  the  decline 
of  foreign  news  and  how  it’s  reported  and  the 
changes  in  news  reporting  as  a  result  of  alter¬ 
ations  to  the  mass  communications  and  jour¬ 
nalism  education  fields,  Hachten  analyzes 
these  elements  and  the  changes  the  journal¬ 
ism  industry  has  seen  as  well  as  its  affects  on 
the  world. 


Censored  1997 

The  News  that  Didn’t 
Make  the  News 
By  Peter  Phillips  and 
Project  Censored 
Paperback 
Retail:  $16.95 
E&P  Book  Store  Price: 
$15.26 

SAVE  $1.69,  10%,! 

The  1997  edition  of  Censored  contains  25 
articles  judged  by  America’s  top  journalists 
and  citizen  advocates  as  the  most  important 
underreported  stories  of  the  year.  Also  includ¬ 
ed  is  the  "Censored  Deja  Vu,”  censored  sto¬ 
ries  from  past  years  that  finally  made  it  into 
the  mainstream  press. 


Order  Online 

www.mediainfo.com/store 


Or,  you  can  order  one  of  these  books  -  or  any  included  in 
the  E&P  Book  Store  -  by  calling:  SOO-BOOKS  NOW 
(800-266-5766),  ExL  1014. 

Place  your  order  by  mail:  Send  checks  payable  to 
“Books  Now”  along  with  your  name,  shipping 
address  (no  P.O.  Boxes)  and  phone  number  to: 
Books  Now,  E&P  Book  Store, 

6600  W.  Charleston  Blvd.,  Las  Vegas  NV  89102. 
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Curmudgeon 

Continued  from  page  4 

Believe  me,  there  is  not  one  of  these 
content-lite  newspapers  whose  charac¬ 
ter,  readability  and  profitability  would 
not  be  immeasurably  improved  by  a 
huge  injection  of  passion  from  the  edi¬ 
tor’s  office  or  the  publisher’s  office. 

Why  has  passion  in  the  newsroom 
faded?  The  symptoms  are  many:  not 
enough  fun,  too  much  e-mailing  and  not 
enough  debate,  the  silence  of  the  com¬ 
puters,  less  interest  in  community'  prob¬ 
lems,  excessive  cynicism,  etc.,  etc. 

We  can,  and  will  do  better.  I  know  we 
will  because,  fortunately,  there  is  a 
determined  effort  in  our  business  to 
face  up  to  some  of  our  shortfalls.  Even 
before  the  Princess  Di  or  Clinton  story, 
an  unprecedented  explosion  of  self- 
examination  of  the  press  was  underway, 
and  it  is  in  the  hands  of  our  most  wise 
journeymen  and  women,  not  acade¬ 
mics. 

After  the  White  House  firestorm  of 
1998,  the  doubting  Thomases  of  jour¬ 
nalism  should  relax.  There  can  no 
longer  be  any  doubt  that  serious  news¬ 
papers  —  if  they  remain  the  cool 
explainers  of  the  news  of  the  day  — 
will  survive  and  prosper  forever  and 
ever. 

You  see,  I  am  a  passionate  optimist 
about  the  miraculous  life  of  a  vibrant 
newspaper. 

No  institution  is  more  susceptible  to 
reacting  to  criticism.  We  are  good  at  self 
improvement. 

This  could  be  a  historic  moment  for 
the  print  press.  With  the  recent  dum- 
ming  down  of  TV  news  coverage  and 
the  runaway  Internet,  the  print  press 
has  a  fresh  shot  at  winning  back  readers 
we  have  turned  off  in  recent  years. 

Serious  newspapers  will  be  rewarded 
for  moral  behavior  and  patience.  No 
institution  is  more  reassuring  in  trou¬ 
bled  times  than  a  careful  newspaper. 
So,  let  the  battle  cry  in  newsrooms 
everywhere  be  for  a  more  passionate 
search  for  the  full  truth. 


Georgia 

Continued  from  page  1 1 

with  the  support  of  the  Georgia  Press 
Association,  which  represents  32  daily 
and  121  weekly  newspapers. 

The  press  association’s  friend-of-the- 
court  brief  said  that  newspaper-cable 
subscriptions  should  not  be  counted  as 
paid  and  that  officials  who  are  aware  of 
noncompliance  have  a  duty  to  replace 
the  legal  organ. 
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The  press  association  acted  not  just 
because  of  the  Gwinnett  dispute,  but 
also  because  a  case  began  brewing  in 
De  Kalb  County  a  few  weeks  earlier, 
said  Walter  Geiger,  publisher  of  the 
Barnesville  Herald-Gazette  and  chair¬ 
man  of  a  press  association  committee 
on  paid  subscriptions. 

According  to  court  records,  the  De 
Kalb  sheriff  and  Superior  Court  clerk 
voted  in  April  1997  to  drop  the 
Decatur-De  Kalb  News/Era  after  25 
years  and  award  the  estimated  $1.2  mil¬ 
lion  contract  to  the  Champion,  a 
20,()()()-circulation  free  and  paid  weekly 
that  met  the  standard  of  85%  paid  cir¬ 
culation  by  eliminating  its  18,000  free 
copies. 

Ten  days  later.  Gov.  Zell  Miller  signed 
into  law  a  measure  reducing  the  time  a 
legal  organ  must  have  been  in  business 
to  one  year,  from  two  years,  but  requir¬ 
ing  a  circulation  audit  for  that  year.  The 
audit  requirement  was  suggested  by  the 
News/Era. 

Meanwhile,  the  News/Era  sued  De 
Kalb  officials  for  reinstatement  on  the 
grounds  that  its  replacement  wasn’t 
official  until  after  the  law  was  changed 
because  they  failed  to  follow  proce¬ 
dure. 

The  News/Era  also  said  the  Cham¬ 
pion  failed  to  meet  the  benchmark  of 
85%  paid  circulation  —  even  after  drop¬ 
ping  its  free  circulation  —  because 
some  1,300  of  its  claimed  2,000  paid 
copies  are  sold  in  bulk  to  advertisers. 

Geiger  said  the  press  association  felt 
it  had  to  establish  a  clear  position  about 
paid  circulation  because  many  mem¬ 
bers  are  official  legal  organs  for  local 
governments,  and  many  of  them  are 
concerned  that  disgruntled  officials 
might  play  politics  to  reward  upstart 
newspapers. 

“In  my  job  it’s  very'  easy  to  piss  off  a 
sheriff  or  judge,”  he  said,  adding  that 
sometimes  the  choice  of  legal  organ  is 
made  by  the  same  person  who  awards 
the  cable  franchise 

“As  I  understand  Journal-Consti¬ 
tution  publisher  Kintzel  said,  “many 
small  publishers  are  concerned  that  a 
cable  company  could  go  out  and  start 
up  a  newspaper  and  go  after  the  legal 
advertising,  based  on  their  circulation.” 

However,  Gray  Communications  bri¬ 
dled  when  the  press  association  sided 
with  the  Atlanta  dailies.  “We  became 
upset  because  an  opinion  was  rendered 
on  a  case  without  our  being  contacted 
about  it,”  Stultz  said. 

Nor  did  Gray  like  the  bylaw  changes 
proposed  in  December  1997.  They 
would  require  members  to  have  75% 
paid  circulation,  up  from  over  50%,  and 
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“sponsored  or  bulk  subscriptions”  — 
like  the  Post’s  —  could  not  be  counted 
as  paid.  The  group  will  vote  on  the  revi¬ 
sions  in  June  at  its  next  convention. 

In  a  Jan.  12  letter  to  James  Wooten, 
Georgia  Press  Association  president  and 
editorial  page  editor  of  the  Atlanta- 
Journal,  Stultz  pulled  the  Post  out  of 
the  group,  along  with  its  sister  papers, 
the  Albany  Herald,  and  Rockdale  Citi¬ 
zen. 

Likewise,  Post  editor  Norman  Baggs 
resigned  from  the  press  association’s 
board. 

Stultz  complained  that  the  changes 
were  written  “specifically  to  be  puni¬ 
tive  to  the  Gwinnett  Daily  Post”  and 
charged  that  the  press  association’s 
actions  “have  been  in  support  of  your 
employer  and  our  competitor,  the 
Atlanta  Journal-Constitution” 

“I  think  in  every  instance  1  acted  eth¬ 
ically  and  properly,”  Wooten  said  in  an 
interview. 

“1  recused  myself  with  respect  to  this 
issue.  They  know  this,  and  I  don’t  think 
they  can  find  anyone  to  testify'  other¬ 
wise.” 

Geiger,  who  noted  that  the  De  Kalb 
and  Gwinnett  cases  went  to  court 
before  Wooten  became  president  in 
June,  praised  Wooten’s  handling  of  the 
matter. 

“Every  meeting  I’ve  been  in  on  this, 
he’s  either  left  the  room  or  not  partici¬ 
pated,”  Geiger  said.  “He’s  been  very 
above  board.” 

Stultz  said  the  Gray  papers  couldn’t 
justify  paying  dues  to  an  organization 
that  worked  against  its  interests  —  and 
their  withdrawal  drove  the  message 
home. 

Three  weeks  later,  the  Georgia 
Supreme  Court  ruled  unanimously  for 
the  Post.  On  Feb.  2,  the  court  held  that 
county  officials,  who  have  broad  discre¬ 
tion  in  selecting  a  legal  organ,  can  let 
their  decision  stand  until  they  change 
it.  Although  the  lower  court  ruled  that 
the  status  can  be  reconsidered  each 
year,  the  higher  court  found  no  duty'  to 
do  so. 

The  court  split  4-3  in  the  Cham¬ 
pion's  favor  in  that  case,  again  finding 
that  county  officials  have  broad  discre¬ 
tion.  With  its  legal  ads  secure,  the  Gwin¬ 
nett  Daily  Post  is  moving  ahead.  Its 
pact  with  Genesis  Cable  begins  March  1 
and  calls  for  16,000  new  subscribers  in 
the  eastern  end  of  Gwinnett  County 
and  into  parts  of  Barrow,  Jackson  and 
Hall  counties. 

Not  coincidentally,  the  area  is  sched¬ 
uled  for  a  boost  when  Mall  of  Georgia, 
planned  to  have  1 .8  million  square  feet 
of  retail  space,  opens  in  three  years. 
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Murder 

Continued  from  page  9 

a  similar  birth  date  and  lived  in  the  same  general  vicinity  in 
Tampa.  He  believed  this  was  the  man  the  police  should  be 
looking  for.  Using  a  Web-based  mapping  and  street  direction 
service,  Martin  was  able  to  see  where  the  two  individuals 
lived  in  relation  to  the  crime.  Witnesses  said  the  suspect  lived 
close  by,  while  the  man  identified  by  police  had  lived  a  cou¬ 
ple  of  miles  away. 

Armed  with  this  new  information  provided  by  Martin, 
Clary  went  to  the  new  address.  As  she  drove  up,  a  red  pickup 
truck  pulled  into  the  driveway.  The  suspect  entered  the 
house.  There  were  no  police  around.  After  Clary'  paged  a 
homicide  officer,  the  police  arrived,  arrested  Bailey,  and 
charged  him  with  first-degree  murder. 

Neville  Green,  managing  editor  of  the  Tampa  bureau, 
attributed  the  swift  editorial  teamwork  to  Martin  doing  his 
work  in  the  newsroom  and  not  being  shunted  to  a  side  office. 

“So  our  researcher  hears  the  editors.  He’s  only  10  feet  away 
from  the  editors,  so  he  hears  them  talking,  and  one  of  the 
things  that  we’ve  discovered  as  long  as  he  keeps  eavesdrop¬ 
ping,  he  can  hear  things  and  start  to  work  on  things  himself,” 
said  Green. 

The  paper  ran  a  first-person  account  of  events  by  Clary, 
which  explained  how  she  and  Martin  became  involved  in  the 
story. 


Posthumous 

Continued  from  page  26 

judge’s  ruling,  but,  he  argued,  there  could  have  been  no  dis¬ 
ruption  because  nobody  was  aware  the  pictures  until  they 
showed  up  in  newspapers  or  newsreels. 

Costa  went  on  to  explain  that  what  the  public  responded 
to  —  photographers  wildly  disrupting  the  trial  —  was  the 
result  of  the  judge’s  refusal  to  allowing  photographs  —  a 
decision  that  forced  photographers  to  surround  witnesses 
after  courtroom  sessions.  The  public,  nevertheless,  thought 
the  pictures  were  taken  as  part  of  the  trial,  not  before  or  after. 

Costa  knew,  though,  that  once  the  concept  of  photogra¬ 
phers  pursuing  witnesses  was  solidified  in  the  public’s  mind, 
it  would  be  hard  to  change.  What  he  could  do  was  try  to 
show  that  photographs  could  be  taken  without  disrupting  a 
trial  —  a  point  he  proved  as  early  as  1956,  when  a  Colorado 
court  held  public  hearings  about  cameras  in  courtrooms. 
While  Costa  was  testifying  at  the  morning  session,  he  had 
seven  Denver  photographers  taking  pictures.  Over  lunch, 
they  developed  their  film  and  showed  the  judge,  who  had 
been  unaware  of  picture  taking,  the  photographs  in  the  after¬ 
noon.  That,  coupled  with  other  evidence  —  including  having 
a  motion  picture  camera  brought  to  the  bench  before  the 
judge  realized  it  was  being  used  —  caused  the  Colorado 
Supreme  Court  to  unanimously  agree  to  open  up  to  cameras. 

Costa  took  part  in  numerous  demonstrations  and  made 
many  speeches  before  bar  associations  to  open  U.S.  court¬ 
rooms  to  news  photographers.  For  20  years,  he  edited  the 
publication  of  the  National  Press  Photographers  Association 
and  frequently  carried  an  honor  roll  of  judges  bold  enough  to 
approve  photo  coverage.  Even  after  arriving  at  Ball  State  in 
his  70s,  he  still  was  battling  the  American  Bar  Association  to 
change  its  policy'  on  cameras. 

It  didn’t  happen  while  he  was  alive.  But  with  Indiana 
finally,  at  least  experimentally,  in  the  fold.  I’m  sure  Joe  would 
be  smiling. 


STOCKQUOTES 


E6fP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 
with  significant  newspaper  interests) 


2/17/M 

2/10/98 

2/11/97  1 

A.H.  Belo  Corp.  (NY) 

54.750 

55.625 

37.375 

American  Media  Inc.  (NY) 

7.438 

7.688 

3.500 

Central  Newspapers  Inc.  (NY) 

69.125 

70.125 

46.750 

Dow  Jones  &  Co.  Inc.  (NY) 

50.125 

49.938 

40.750 

E.W.  Scripps  Co.  (NY)* 

52.750* 

51.625* 

37.000* 

Gannett  Co.  Inc.  (NY)## 

63.313 

61.688 

41.500 

Gray  Comm.  Sys.  (NY) 

25.750 

24.500 

19.875 

Harte-Hanks  Comm.  (NY) 

43.438 

41.625 

27.125 

Hollinger  International  (NY) 

15.125 

14.750 

11.250 

Journal  Register  Co.#  (NY) 

19.625 

19.563 

N/A 

Knight  Ridder  (NY) 

55.875 

56.250 

40.125 

Lee  Enterprises  Inc.  (NY) 

30.938 

30.500 

23.875 

McClatchy  Newspapers  Inc.  (NY) 

26.563 

26.938 

24.875 

Media  General  Inc.  (AM) 

45.500 

46.250 

31,375 

New  York  Times  Co.  (NY) 

67.000 

66.938 

43.500 

News  Corp.  Ltd. 

24.938 

25.188 

20.625 

Pearson  Ltd. 

14.500a 

13.875a 

7.510a 

Pulitzer  Publishing  Co.  (NY)** 

67.188 

65.125 

48.250 

Quebecor  Inc.  Class  A 

18.875b 

18.750b 

25.500b 

Times  Mirror  Co.  (NY) 

61.750 

61.313 

52.500 

Tribune  Co.  (NY)*** 

63.938 

61.813 

41.875 

Washington  Post  Co.  (NY) 

483.000 

489.750 

353.000 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 
***  Adjusted  for  2-for-1  stock  split 

#  Company  went  public  on  5/8/97 
##  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 

(a)  British  pounds 

(b)  Canadian  dollars 


1  Correction  | 

I  The  Feb.  7  and  14 
I  stock  tables  incor- 
i  rectly  reported 
^  the  price  for  j 
!  Pulitzer  Publishing 
I  Co.  as  of  Feb.  3 
I  The  correct  price 
j  was  59.813. 
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FEATURES  AVAILABLE 


ASTROLOGY 

CARTOONS 

Weekly  -  Monthly  -  Camera  Ready 

Time  Data  Synd.  (800)  322-5101 

E-mail:  star2020@time-data.com 

ATTACK  CARTOONS:  Read  on  Lim- 
bough,  seen  in  National  Lampoon. 
home.earthlink.net/~varmint/ 
bergstrom.html 

AUTOMOTIVE 

AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 

ENTERTAINMENT 

“HOLLYWOOD-BEHIND-THE-SCENES": 
Weekly  editors'  first  choice  in  show  biz 
gossip.  Multi-item  format  with  pictures. 

L.A.  Features  Syndicate  (800)  959-9977 

7646.  Chicago:  Melanie  (Slover  (312) 

FOOD 

649-5464,  Fax:  (312)  397-5500. 

ABOUT  FCXDD 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751-01 68/Avanti  1054@aol.com 

SLIGHTLY  OFF  SUPERMOM! 
Syndicated  columnist  and  speaker 
Deb  Di  Sandro  (847)  639-1232 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fax  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  766-7617 


_ RELIGION  NEWS _ 

FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  o  free  sample,  coll 
(800)  257-4972 


THIS  SIDE  OF  60.  600-word  motiva¬ 
tional  weekly  column  by  award¬ 
winning  healthcare  writer  Marie 
Snider.  Proven  product  -  5  years  -  60 
papers.  Samples/Rates:  Voice:  (316) 
283-2309.  Fax:  (316)  284-0500. 


Editor  &  Publisher:  The  communication  link 
of  the  newspaper  Industry  every  week  since  1884. 


NEWSPAPER  BROKERS 

JAMES  W.  HALL,  JR. 

EDUCATION 

NEWSPAPER  APPRAISERS 

Newspaper 

Sales,  Appraisals,  Consultations 

ENVIRONMENTAL 

JOURNALISM 

TRAINING  INSTITUTE 

APPRAISALS/BROKERAGE 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356. 

Jim  Hall  Media  Services 

P.O.  Box  1 088,  Troy,  AL  3608 1 

(334)566-7198 

Fax  (334)  566-0170 

The  deadline  for  applying  for  fellowships 
to  attend  the  1998  Great  Lakes 
Environmental  Journalism  Training 
Institute  at  Michigan  State  University  is 
March  16,  1998.  Hear  noted  en¬ 
vironmental  experts  and  journalists;  tour 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 

123NW13th  St.,  Suite  21 4-7 

Boca  Raton,  FL  33432 

MEDIA  AMERICA  BROKERS 

Lenox  Towers,  Suite  1000 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 

Lon  W.  Williams 

Lake  Michigan;  learn  practical  computer 
reporting  »ills  at  a  workshop  that  hos 
receivecT raved  reviews.  “This  was  a 
superb  institute  -  the  best  I've  attended,” 

THOMAS  C.  BOLITHO 

Newspaper  Appraisals 
Professional  and  complete 
(580)421-9600 

E-mail:  breetom@chickasaw.com 

MEL  HODELL  NEWSPAPER  BROKER 

5196  Benito,  Montclair,  CA  91 763 
(909)626-6440  Fax  (909)  624-8852 

said  one  veteran  reporter.  Twenty-five 
print  and  broadcast  journalists  will  be 

MICHAEL  D.  LINDSEY 

Experienced  -  Confidential 

6645-5  Redmont  CrI,  Mesa,  AZ  852 1 5 

chosen  for  this  4  1/2  day  workshop  from 

NEWSPAPER  BROKERS 

June  2  to  6,  1 998.  Journalists  from  New 
York,  Pennsylvania,  Ohio,  Indiana, 
Michigan,  Illinois,  Minnesota,  Wisconsin 
and  Ontario,  Canada  are  eligible.  All 
lodging,  food  and  tuition  expenses  are 
paid  for  those  selected,  except  for  a  $75 
registration  fee. 

700  Sold-Est.  1 959 

(602)  807-7791  FAX  (602)  807-7795 

W.B.  GRIMES  &  COMPANY 

P.O.  Box  442 

Clarksburg,  MD  20871 

Larry  Grimes-Pres.  (301 )  540-0636 

Tom  Sexton,  NE  (617)  545-61 75 

Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger,  SWest/West 
(505)524-0122 

PHILLIPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 

P.O.  Box  5806 

Destin,FL  32540-5806 

Phone/Fax  (850)  654-9807 

To  obtain  an  application  form,  call  Barb 
Miller  at  (5 1 7)  353- 1 4 1 5  or  Jim  Detjen 

RICKENBACHER  MEDIA  CO. 

at  (51 7)  353-9479.  Or  send  an 

E-mail:  Mille384@pilot.msu.edu 
or  download  from 

www.journalism.msu.edu/environment 

CASH  OUT.  Merger/ Acquisition. 

Joint  Venture.  Capitalization. 
Restructuring.  Reorganization. 

JMPC.  Est.  1 983,  (614)  889-9747. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 

Dallas,  TX  75225 

(21 4)  265-9300  Fax  (214)  369-6496 

NEWSPAPER  APPRAISERS 

DAVID  R.  STILL 

THOMAS  C.  BOLITHO 

Newspaper  broker/appraiser 
“A  tradition  of  service 
to  the  newspaper  industry” 

'98  Annual  Market  Valuations 
KAMEN  &  CO.  GROUP  SERVICES 
(51 6)  379-2797/(81 3)  786-5930 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

DORMAN  E.  CORDELL 

75  YEARS  OF  EXPERIENCE 

See  Bolitho-Cribb  &  Assoc, 
display  ad  this  page. 

Specially  Enterprises,  Inc. 

1 3240  Peyton  Drive 

Dallas,  TX  75240 
(972)  960-0096 

BOLITHO-TAYLOR  MEDIA  SERVICE 

1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)  421-9600 

E-mail:  breetom@chickasaw.com 

EDUCATION 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

^  Earn  Your  ' 
M.A.  in  Journalism 
via  the  Internet 

http;//umvlrtual. memphis.edu 
k  The  University  of  Memphis. 


aBolitho-Cribb  Report;  www.cribb.com 

Confidential  Appraisal  for  Bolitho-Cribb 

i  Estate,  ESOP,  Partners,  &  Associates 
i  Bank  Tax,  Stock,  Assets  Newspaper  Brokerage 

&  Appraisal 

A  Established  in  1923  Anet  nati  aunt 

1  Annette  Park  Drive,  Bozeman,  HUO-DOD-OD4 1 
johnT.  Cribb  MT  59715  e-mail:  jcribb@imt.net  Fax  406-586.6774 


NEWSPAPERS  FOR  SALE 


$165M  will  buy  this  profitable  Rocky 
Mountain  county-seat  weekly.  Jim 
Hicks,  Bolitho-Cribb  &  Associates 
(307)  684-7801 . 


ESTABLISHED  FEATURES  MONTHLY. 
Expanding  Montana  resort  community. 
$60,000-s  revenues.  Profitable. 
$35,000.  Reply  to  Box  0841 1,  Editor 
&  Publisher. 


OREGON  COAST  weekly  in  retirement 
area.  Good  cosh  flow  for  husband/ 
wife  team.  Coll  Jim  Hicks,  Bolitho- 
Cribb  &  Associates  (307)  684-7801 . 


PROFITABLE  Rocky  Mountain  Shopper. 
Gross  over  $630M.  Growing  econ¬ 
omy.  Jim  Hicks,  Bolitho-Cribb  &  Asso¬ 
ciates  (307)  684-9407. 

SENIOR  monthlies,  Nevada  $100,000, 
California  $1,400,000;  community 
monthly,  Hawaii  $195,000.  Mayo 
Communications,  (813)  971  -2061 . 


UNDER  10%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  (Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 


NEWSPAPERS  WANTED 


FAMILY  owned  newspaper  group  is 
expanding  and  seeks  to  acquire  news¬ 
papers,  moppers,  printing  facilities, 
magazines  and  radio  stations.  Large 
down  payment  or  oil  cosh  is  available. 
All  replies  guaranteed  held  in  strict  con¬ 
fidence.  Reply  to  Jerry  or  Steve 
Edwards  at  Edwards  Publications,  1 25 
Eagles  Nest  Dr.,  Seneca,  SC  29678. 

(864)  882-3272 


LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  acquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  1 50  publications.  Including  55 
doily  newspapers.  All  correspondence 
and  discussions  ore  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 
Executive  Vice-President 
1 006  W.  Harmony 
Neosho,  MO  64850 
Phone:  (417)  451-1520 
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ANNOUNCEMENTS 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at 
(212)  675-4380  ext.  170  or  173 


NEWSPAPERS  WANTED 

SEEKING  TO  BUY  quality  small  daily, 
weekly  newspapers.  Our  established 
group  will  continue  your  tradition  of 
excellence  in  the  community.  Cash 
buys  or  terms  considered,  oil  inquiries 
strictly  confidential.  Fockelmon  News¬ 
paper  Group,  More  A.  Richard,  VP, 

(318)  824-3011 


PUBUCATIONS  FOR  SALE 

A&E  MONTHLY  in  Ashland,  Oregon. 
Eight  years  in  business.  Bes*  cash  offer 
over  $85,000.  Call  George  Hulseman, 
(541)482-2037. 


Faith  is  God  felt  by  heart,  not  by  reason 

Blaise  Pascal 


EQUIPMENT  &  SUPPUES  i 

CAMERA  &  DARKROOM 

CAMERA  &  DARKROOM 

LEAFSCAN  35GPIB 

35mm  film  scanner,  excellent. 

(716)  487-1  111, ext.  214 

SQUeeze  Lenses  : 

Herb  Carlbom  -  CK  Optical  ; 

(310)372-0372  j 

FERAG  EQUIPMENT 

EQUIPMENT  FOR  SALE 

AGFA  Imagesetter  &  Processor,  3 
years  old,  $3,800  or  best  offer. 
_ (316)  631-0013 _ 


EQUIPMENT 
FOR  SALE 


MYCROTEKllOO-t- system 
2  Hard  Drives 
2  Controllers 
1  H&J 

2  Floppy  drives 
1 1  Mycro  Comp  terminals 
Coll  Anne  (212)  675-4380  ext.  1 1 8 
Best  offer 


'jlJOTT'  ASHING  PRICE 
AVAIL ABJ  PiBiMM 

INSERTING  DRUMS  (2)  $200,000 

(3  VP),  w.  Related 
Equipment  &  Conveyor 


MULTI-CELL  (10)  $100,000 

COMPLEX 

ot  3  Stackers 

(Payment  In  U  S.  Dollars) 


MELVILLE,  N.Y. 
CONTACT;  J.  WILLS 

(516)  aas-soos 


MAILROOM 


Refurbished  odd  on  pockets 
MULLER  AAARTINI 227 
KANSA  320  and  480  AVAILABLE 
Coll  Mid-America  Graphics  at 
(800)  356-4886. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
_ graphics.com _ 

PRE-OWNED  AAAILROOM  Equipment 
Bill  Konipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fox 


NEWSPRINT  FOR  SALE 

30# -28# -25#- ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-266 1 ,  Fox  (71 4)  644-0283 


PRESSES 


FOLLOWING  IS  A  BRIEF  DESCRIP¬ 
TION  OF  A  FEW  OF  THE  PRESSES 
INLAND  IS  CURRENTLY  OFFERING 

•  1 0-unit  TKS  press  with  3  half  decks, 
double  3:2  folder  &  10  RTP's,  22  3/4" 

-  never  installed. 

•Six  MAN  Roland  Lithomotic  II  units,  2 
half  decks,  42"  RTP's,  60  HP  motors 
and  controllers. 

•One  METROLINER  mono  unit,  45" 
RTP's  and  Y  columns  -  22  3/4"  cut-off. 
•GOSS  COAAMUNITY  SSC  with  two  3- 
highs  and  1  mono  unit;  2  SSC  folders, 
Ebwoy  splicers  - 1 98 1 , 22  3/4" . 
•5-unit  GOSS  URBANITE  with  half- 
page  folder  with  upper  former  and 
1 50  HP  Fincor  drive  system,  1 977  vin¬ 
tage. 

•5-unit  HARRIS  VI 5D  press,  JF25  and 
75  HP  motor,  1981. 

•2-unit  NEWS  KING,  KJ4  and  15  HP 
motor  and  drive,  1 972. 

•Add-on  units  for  most  mokes  and 
models. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050  Fox:  (91 3)  492-621 7 
www.inlandnews.com 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 


_ PRESSES _ 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sole 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845,  KING  Process 
Color  or  Doily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

Tel:  (913)  362-8888 
Fox:  (913)362-8901 


WANTED  TO  BUY 

WANTED  DEAD  OR  AUVE 
Muller  Mortini/Horris 
Inserters  &  Stitcher/Trimmers 
All  Moilroom  Equipment 
Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fox 


WANTED:  Presses  -  Inserters 
Coll:  Bill  Konipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fox  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Coll  Chris  George  (8(X))  356-4886  or 
Fox  (8 16)  887-2762. 
www.midamericagraphics.com 
E-mail:  dkgeorge@midamerica- 
graphics.com 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


FREE 

A  study  of  your  circulation  department 
for  one  full  day.  Report  will  be  sent  to 
you  in  five  days.  Guaranteed  satisfac¬ 
tion.  Any  size  newspaper.  Call  Circula¬ 
tion  Pro,  Al  Von  Entress  (800)  409- 
3800. 


CIRCULATION  SERVICES 


BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (616)  458-661 1 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 
www.circulation.net 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEQRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


CIRCULATION  SERVICES 


HEADLINE  PROMOTIONS,  INC. 
TELEMARKETING  CAMPAIGNS 
IN  STORE  SALES  PROGRAMS 
DOOR  CREWS 

Our  programs  are  tailored  to  meet 
your  circulation  needs. 

Every  subscription  is  guaranteed. 

CALL  FOR  OUR  UST  OF  REFERENCES 

Dennis  McQuillan 
(800)  260-9823 


LEVIS  NATIONAL,  INC. 
Guaranteed  Quality  Telemarketing 
Our  30th  Year 
(800)495-2688 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CIRCULATION  SERVICES 


WE'LL  MANAGE  YOUR  CALL  CENTER 

Not  happy  with  your  in  house 
telemarketing  aperatian?  Invested  in  a 
dialer  that's  not  giving  you  the  results 
you  wanted?  TeleService  Technologies, 
Inc.,  one  of  America's  premiere  news¬ 
paper  subscriptian  company's,  will 
operate  yaur  phoneroom  on  a  man¬ 
agement  contract.  With  more  efficiency 
and  better  productivity  we  eliminate  the 
hassle,  expenses  and  minutia.  Call  Bob 
Bobber,  president,  TeleService  Tech¬ 
nologies,  Inc.,  at  (888)  TST-Sell  or 
visit  our  website 

www.teleservicetech.com 
We  make  every  call  caunt! 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http:/ /www.  fakebrains.com/ scout 


OPERATIONS  CONSULTANTS 


FACILITIES/PRESS/OPERATIONS 
Small/ Medium/Large  Newspapers 
Telephone  (81 3)  586-3509 
Walt  Hempton 
Print  Media  &  Graphics 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEaRlCAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908, 24  hr.  line 
(505)842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CAa  TOLL  FREE  (800)  657-21 1 0 
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HELP  WANTED 


VISITING  Assistant  Professor  of  Com¬ 
munication  for  1998-99  academic 
year.  Teach  3  courses  per  semester  in 
print  journalism  and  related  fields.  Suc¬ 
cessful  performance  as  a  reporter  and/ 
or  editor  required.  Graduate  NOT 
required.  Applicant  review  begins 
March  23,  1998,  and  will  continue 
until  the  position  is  filled.  Send  letter, 
resume,  3  references  with  phone  num¬ 
bers  and  E-mail  addresses  to  Don 
Coombs,  School  of  Communication, 
University  of  Idaho,  Moscow,  ID 
83844-1072.  For  additional  informa¬ 
tion,  E-mail: 

comm@uidaho.edu 

AA/EOE 


ACCOUNTING 


The  Morristown  Daily  Record,  a 
55,000  daily  newspaper  in  affluent 
Morris  County,  New  Jersey,  is  seeking 
a  hands  on  Controller  to  oversee  our 
Business  Office  operations.  The  suc¬ 
cessful  candidate  will,  among  other 
things,  be  responsible  for  the  day  to 
day  business  operations  of  the  news¬ 
paper,  budget  preparation  and  finan¬ 
cial  analysis. 

College  degree  or  equivalent,  PC  and 
network  experience  a  plus.  Strong 
organizational  and  communication 
skills  are  essential.  Excellent  compensa¬ 
tions  and  benefits  package.  Send 
resume  and  salary  history  to: 

Walt  Lafferty 
General  Manager 
800  Jefferson  Road 
Parsippany,  NJ  07054 


ADMINISTRATIVE 


DC  NON-PROFIT  National  Association 
of  Hispanic  Journalists  seeks  dynamic 
executive  director  with  administrative, 
fund-raising  and  proposal  writing 
experience.  Convention  planning  expe¬ 
rience  essential.  Association  manage¬ 
ment  and  English/Spanish  preferred. 
Media  experience  helpful.  Send 
resume  and  salary  requirements  by 
March  9  to  Dino  Chiecchi,  newsroom 
manager,  San  Antonio  Express-News, 
P.O.  Box  2171,  San  Antonio,  TX 
78297-2171.(210)  250-3235. 


ADVERTISING 


ADMINISTRATIVE 


DIREaOROF 
AFFIUATE  OPERATIONS 
National  Internet  Service 
is  growing  quickly! 
www.apartmentsplus.com 

Apartments  Plus,  is  a  national  provider 
of  online  apartment  finding  and  reloca¬ 
tion  services.  We  are  seeking  a 
Director  of  Affiliate  Operations  to 
implement,  and  manage  solid  prod¬ 
uctive  relationships  with  a  large  dis¬ 
tributed  national  group  of  newspaper 
and  media  company  affiliates.  The 
ideal  candidate  will  possess  8  years 
business  liaison,  development,  account 
management,  sales  and/or  operations 
management  experience.  We  require 
successful  experience  managing  a  staff 
and  the  ability  to  travel.  Experience 
with  newspaper  publishing,  classified 
advertising  and  Internet  media  is 
highly  desirable.  This  position  will  be  a 
member  of  our  senior  management 
team.  We  offer  a  competitive  salary, 
benefits  and  401  (k)  plan.  Please  fax 
resume  to  (773)  348-4241  or  E-mail: 
di@visprop.com,  Attn:  Denise. 

EOE 


FINANCE  DIREaOR 
The  Herald,  in  Rock  Hill,  SC  is  seeking 
a  finance  director.  The  Herald  is  a 
31,000  daily  McClatchy-owned  paper 
located  in  the  rapidly  growing  Charlot¬ 
te-area  market.  The  Herald  also  pub¬ 
lishes  2  weeklies  and  a  semi-monthly  in 
the  area.  Must  be  experienced  in 
managing  all  aspects  of  newspaper 
finance,  budgeting  and  motivating  an 
accounting  staff  of  five.  The  position 
reports  to  the  publisher. 

We  are  looking  for  a  person  with  5-10 
years  of  experience,  a  master's  degree 
or  an  equivalent  combination  of  both. 
Newspaper/publishing  experience  is 
preferred.  Strong  oral  communication, 
team  building,  organization  and  ana¬ 
lytical  skills  are  needed. 

Please  send  resume  and  salary  history 
to  Human  Resources  Director,  The 
Herald,  P.O.  Box  11707,  Rock  Hill,  SC 
2973 1  or  fax  it  to  (803)  329-4021. 


ADVERTISING 


GENERAL  ADVERTISING  MANAGER 

Run  the  National  Advertising  department  for  a  top  ten  market 
newspaper.  We  are  looking  for  an  individual  with  outstanding 
agency  and  account  relationships  to  aid  in  creating  sales  for  this 
twelve  person  department.  The  National  department  currently 
produces  over  $18  million  in  revenue. 

We  are  looking  for  someone  who  can  market  our  newspapers  as  a 
must  buy  in  the  National  community.  The  successful  candidate  must 
be  highly  competitive,  creative  and  motivated  to  succeed.  Total 
compensation  package  in  six  figure  range  with  great  benefits.  Send 
resume  to  Box  8421,  Editor  &  Publisher.  EOE. 


ADMINISTRATIVE 


GENERAL  MANAGER 
Under  Worked?  Overpaid?  We  can 
take  care  of  both  problems.  We  are 
looking  for  a  people-oriented  person 
that  has  a  proven  record  in  advertising 
or  circulation  and  that  also  under¬ 
stands  production.  We  are  located 
in  a  county  seat  that  has  twice 
been  listed  as  one  of  America's  best 
100  small  towns.  You  would  not  have 
to  call  headquarters  as  we  are  a  fourth 
generation  family-owned  independent. 
Tell  us  in  a  cover  letter  about  yourself 
and  why  you  might  have  the  right  stuff 
for  this  position.  Contact  Frank  Snyder, 
publisher.  The  Daily  Standard,  P.O. 
Boxl40,Celina,OH45822. 


Pulitzer  Community  Newspapers  is 
seeking  an  exceptional  leader  to 
manage  The  Daily  Garden  Island, 
located  on  Kauai,  Hawaii,  as  well  as 
two  tourist  publications.  The  Garden 
Island  is  a  fast  growing  9,500  circula¬ 
tion  newspaper.  The  ideal  candidate 
will  have  a  strong  newspaper  market¬ 
ing  background  with  a  solid  understan¬ 
ding  of  budgeting  and  administration. 
This  is  a  great  opportunity  for  someone 
with  proven  success  to  step  up  to  the 
top  job. 

Living  in  paradise  and  working  for  one 
of  the  nation's  leading  media  com¬ 
panies  is  a  unique  opportunity. 

Send  resume  with  cover  letter  and 
salary  requirements  to: 

Thomas  E.  Jackson 
Executive  Vice-President 
Pulitzer  Community  Newspapers 
7701  Forsyth,  Suite  1000 
Clayton,  MO  63105 
No  phone  calls,  please 


To  replace  a  publisher  moving  to  a 
larger  paper,  we  are  looking  for  a 
creative,  Web-sawy,  hands-on  publisher 
for  our  Norwalk  (Ohio)  Reflector, 
a  9,000-circulation  daily  in  a  county 
seat  of  1 8,000  in  north  central  Ohio. 
We  are  a  family-owned  group  that 
gives  its  publishers  plenty  of  running 
room.  The  Reflector  contends  with 
fierce  competition  for  both  news  and 
advertising.  Applicants  should  have 
newspaper  managerial  experience,  be 
computer  and  Web-literate,  and  have 
a  strong  sense  about  a  small  daily's 
role  in  the  community.  We  have  just 
kicked  off  an  extensive  community  and 
regional  Web  operation  with  sister 
newspaper  the  Sandusky  Register, 
located  1 2  miles  north  of  Norwalk. 
Write  ar  FAX  (please,  don't  call)  with 
resume/ references  to  David  Rau, 
chairman,  Reflector-Herald,  Inc.,  537 
E.  Center  Street,  Suite  201 ,  Kingsport, 
TN  37660.  FAX:  (423)  392-4627.  An 
equal  opportunity  employer. 


ADMINISTRATIVE 


Paxton  Media  Group  is  seeking  a  pub¬ 
lisher  for  a  smaller  growing  newspaper 
in  Georgia.  The  successful  candidate 
must  possess  a  high  level  of  self  motiva¬ 
tion,  leadership  and  community  involve¬ 
ment.  Proven  track  record  in  marketing 
and  administration  is  a  must.  This 
newspaper  is  located  within  40  miles 
of  Atlanta,  GA.  We  will  provide  a  com¬ 
petitive  base  salary  plus  MBO  as  well 
as  a  full  benefit  package  including  a 
401  (k)  plan.  Submit  resume  including 
salary  history  and  expectations  to  Tom 
Overton,  Griffin  Daily  News,  P.O. 
Drawer  M,  Griffin,  GA  30224. 

Fax  (770)412-1678 


ADVERTISING 


ADVERTISING  DIREaOR 

We  are  seeking  a  highly  motivated  pro¬ 
fessional  with  proven  management  and 
marketing  skills  to  lead  our  advertising 
team.  We  are  a  large  group  of 
weeklies  that  are  in  need  of  a  candi¬ 
date  with  creativity  and  enthusiasm. 
The  successful  candidate  will  have  5- 
10  years  of  supervisory  experience. 
We  offer  a  competitive  salary 
package,  plus  MBO,  health  insurance, 
401  (k)  plan,  paid  vacation  and  holi¬ 
days.  For  the  qualified  candidate,  this 
is  an  opportunity  to  work  in  a  prog¬ 
ressive  and  competitive  environment, 
where  fresh  ideas  are  welcome.  Send 
your  resume  with  salary  requirements 
to  Box  0841 7,  Editor  &  Publisher. 


ADVERTISING  DIREaOR 

Why  not  work  where  you  would  like  to 
live?  The  St.  Augustine  (FL)  Record,  a 
7-day,  1 8,000  daily  in  the  fast  grow¬ 
ing  northeast  Florida  market  of  the 
nation's  oldest  city,  has  an  immediate 
opening  for  an  Advertising  Director. 
We  are  looking  for  a  hands-on  proven 
team  player  and  leader  who  can 
:  motivate,  train  and  direct  a  22  person 
;  staff  that  includes  national,  classified 
:  and  retail  departments.  A  great 
i  opportunity  for  the  right  candidate. 

;  Send  salary  requirements  and  resume 
i  to  Ron  Hughes,  publisher,  P.O.  Box 
1  1630,  St.  Augustine,  FL  32085.  (904) 
i  829-6562,  FAX  (904)  829-6664. 
j  E-mail:  rhughes@aug.com 

:  EOE/Drug  Free  Workplace 

ADVERTISING  DIREaOR 

The  Gaston  Gazette,  a  7-day,  40,000 
circulation  newspaper  in  Gastonia, 
North  Carolina  is  searching  for  a 
dynamic  and  creative  Advertising 
Director.  The  ideal  candidate  must  be 
innovative,  assertive,  sales  oriented, 
have  managerial  experience,  and  be 
able  to  motivate  a  staff  of  20.  Extensive 
sales  experience  with  at  least  five  years' 
supervisory  background  and  budgeting 
.  ability  required.  Competitive  salary 
:  and  excellent  benefits  package.  Send 
:  cover  letter  and  resume  to  The  Pub- 
:  lisher.  The  Gaston  Gazette,  P.O.  Box 
:  1 538,  Gastonia,  NC  28053. 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380  ext.  171, 173 
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per  resources  available  ONLY  from  the  researchers 
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)k.  The  premier  US  and 
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two  volumes,  the 
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HELP  WANTED 

ADVERTISING 


_ ADVERTISING _ 

ADVERTISING  DIREaOR 

FW  Weekly,  Fort  Worth's  award  win¬ 
ning  alternative  weekly  is  seeking  an 
advertising  sales  pro  with  proven  sales 
and  leadership  talents  to  take  our  staff 
to  the  next  level.  Applicants  must  have 
strong  organizational  skills,  creative 
ability  and  a  zeal  for  achievement.  We 
offer  a  competitive  compensation 
structure,  benefits  and  an  entrepreneur¬ 
ial  environment.  Fax  responses  to  Pub¬ 
lisher  Robert  Camuto  (817)  335-9575 
or  call  (817)  335-9559  ext.  101. 


ADVERTISING  SALES  MANAGER 

Newport  Media,  North  East's  largest 
shopper  publisher,  seeks  a  leader  with 
proven  record  of  success,  preference  in 
advertising  sales  or  shopper  industry, 
to  train,  coach,  and  measure  per¬ 
formance  of  fast  paced  sales  depart¬ 
ment.  Right  individual  will  have 
minimum  3  years  sales  supervisory/ 
management  experience,  bottom  line 
focus,  high  energy,  and  ability  to  grow 
team  of  aggressive  achievers.  Oppor¬ 
tunities,  located  in  Cherry  Hill,  NJ 
and  one  in  LI,  NY,  include  salary 
based  on  experience,  bonus,  401  (k) 
with  match  and  further  benefits.  Can 
your  leadership  skills  produce  results? 
Fax:  (516)  393-9242  or  Send:  Att:  HR, 
250  Miller  Place,  Hicksville,  NY 
11801. 


CLASSIFIED  ADVERTISING 
SUPERVISOR 

The  European  and  Pacific  Stars  & 
Stripes  headquarters  office  in  Wash¬ 
ington,  DC,  seeks  a  Classified  Advertis¬ 
ing  Supervisor  for  Stateside  classified 
advertising  in  our  newspapers  over¬ 
seas.  Will  be  responsible  for  all 
operations  of  the  Clossified  Advertising 
department  including  inbound  and  out¬ 
bound  telemarketing,  classified  dis¬ 
play,  supervision  of  assigned  sales  staff 
and  the  classified  ad  placement 
system.  Will  carry  a  base  of  occounts 
ond  be  responsible  for  developing 
specific  categories  of  ads.  Will  develop 
classified  advertising  credit  policies 
and  procedures,  and  ensure  com¬ 
pliance  with  internal  management  con¬ 
trols.  May  require  international  travel 
and  some  evening/weekend  hours. 
Must  have  2  years  experience  in 
supervision  of  clossified  advertising  for 
a  newspoper,  and  experience  in  train¬ 
ing/development  of  sales  staff.  Must 
have  2  years  experience  selling  TSD, 
automobile,  reol  estate  and  recruitment 
advertising.  Prefer  experience  with 
Baseview  and/or  installation  and  use 
of  a  classified  advertising  system.  Pre¬ 
fer  experience  in  zoned  classified 
advertising  for  multiple  publications 
and  familiarity  in  working  with  advertis¬ 
ing  agencies.  Fax  resume  with  salary 
requirement  to 

(202)  782-7607  or  E-mail  to: 

Sylvia  webb@wramcl-amedd.army.mil 
DoD/NAFisEOE 


CLASSIFIED  ADVERTISING  MANAGER 
We  are  seeking  a  highly  motivated 
and  innovative  leader  to  become  an 
integral  part  of  our  Advertising 
Department.  The  qualified  candidate 
must  have  a  proven  track  record  in 
Classified  management,  excellent  writ¬ 
ten  and  oral  communication  skills,  and 
the  ability  to  develop  and  motivate  a 
sales  and  managerial  staff. 

Responsibilities  include  direct  man¬ 
agement  of  the  Classified  Ad  depart¬ 
ment  as  well  as  development  of  new 
products  and  revenue  generating 
ideas.  We  are  looking  for  a  creative 
individual,  experienced  in  all  aspects 
of  classified,  who  has  demonstrated 
success  at  implementing  innovative 
strategies  for  growth  in  a  competitive 
market.  This  is  an  excellent  opportunity 
to  work  for  a  progressive  and 
innovative  organization. 

We  offer  a  competitive  compensation 
and  benefits  package.  Reply  with 
resume,  cover  letter  and  salary  require¬ 
ments,  including  position  title  to  Box 
0841 5,  Editor  &  Publisher.  EOE 


CLASSIFIED  AD  SALES 
Vermont's  fastest  growing  newspaper 
company  located  30  miles  from  major 
ski  oreos  and  5  miles  from  Lake  Cham¬ 
plain  is  seeking  experienced  account 
executives  to  help  launch  two  state¬ 
wide  newspapers.  Excellent  compen¬ 
sation/benefits  package.  Fax  resume  to 
(802)  878-3751 . 


CLASSIFIED 

TELEPHONE  SALES  MANAGER 
Multi-newspaper  weekly  group.  Manage, 
motivate  and  expancT  telesales  ad 
staff.  Salary  $60-80K  plus  high  incentives 
and  excellent  benefits.  Reply  Box  0841 3, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING  MANAGER 

Central  Maine  Newspapers  is  seeking 
a  career  minded  sales  manager  who  is 
interested  in  working  for  a  multi-media 
company.  As  the  senior  advertising 
manager  at  the  Waterville  Morning 
Sentinel,  you  will  hove  the  opportunity 
to  be  part  of  a  strong  2-newspaper 
advertising  team.  Central  Maine 
Newspapers  is  a  division  of  Guy  Gan- 
net  Communications.  In  addition  to  a 
compensation  package  that  can 
exceed  50K,  strong  opportunities  for 
advancement  exist.  Maine  affords  a 
beautiful,  safe,  family  oriented  environ¬ 
ment  with  affordable  housing.  Please 
send  letter  of  interest  and  resume  to 
Central  Maine  Newspapers,  ATTN: 
HR-DIS  MGR,  274  Western  Avenue, 
Augusta,  ME  04330.  Fax:  (207)  621- 
56 10  or  E-mail: 

nmanes@biddeford.com  EOE  M/F 


DISPLAY  SALES 

Indianapolis  Business  Journal  seeks 
motivated  advertising  sales  pro¬ 
fessional.  Emphasis  on  new  account 
development.  Communication  and 
organizational  sxills  a  must.  Excellent 
benefits  and  401  (k).  Fax  resume  to  Lisa 
Schenkel(317)  263-5400. 


I _ ADVERTISING _ 

i  THE  ST.  LOUIS  POST-DISPATCH,  the 
:  leading  metropolitan  daily  newspaper 
in  the  St.  Louis  market,  has  an  outstand¬ 
ing  career  opportunity  for  a  CLASSIFIED 
RECRUITMENT  ADVERTISING  SALES 
MANAGER. 

This  strategic  position's  responsibilities 
include  leadership,  sales  management, 
internal  and  external  client  communica¬ 
tions,  recruiting  and  nurturing  of  a 
diverse  staff,  development/ retention/ 
motivation,  problem  solving,  planning, 
and  other  key  sales  elements. 

The  successful  candidate  will  possess: 

•A  proven  track  record  of  sales  man¬ 
agement 

•A  minimum  of  five  years  experience 

in  Advertising  Sales  Management 

•A  visionary,  proven  ability  to  lead 

and  motivate  sales  staffs 

•Ability  to  successfully  compete  with 

and  gain  a  share  from  competing 

media 

•Ability  to  create  initiatives  which 
grow  the  business,  including  the  use  of 
databases  and  technology  to  increase 
sales  and  productivity 
•College  degree  preferred  in  market¬ 
ing,  business  and/or  communications 
•Strong  contacts  with  the  Human 
Resource  Community  a  plus 
•Ability  to  assess  the  needs  of  the 
Human  Resource  Community  in  order 
to  produce  product  &  services  to  fill 
those  needs. 

We  offer  a  competitive  wage,  bonus 
and  benefits  package. 

Send  resume  to: 

St.  Louis  Post-Dispatch 
Personnel  Department 
Recruitment  Manager 
900  North  Tucker  Blvd. 

St.  Louis,  MO  631 01 

The  Post-Dispatch,  an  Equal 
Opportunity  Employer,  values  the 
diversity  of  our  work  force  and  the 
knowledge  of  our  people. 


_ ADVERTISING _ 

RETAIL  MANAGER(S) 

Philadelphia  Newspapers,  Inc.  (The 
Philadelphia  Inquirer,  The  Philadelphia 
Daily  News,  and  Philadelphia  Online) 
the  largest  media  source  of  revenue  in 
the  4th  largest  market  in  the  United 
States,  is  recruiting  two  Retail  Man¬ 
agers  for  categories:  1 )  Healthcare 
and  Banks,  and  2)  Consumer  Electron¬ 
ics,  Amusement,  General  Merchandise, 
Food/Drug.  Reporting  to  the  Director, 
each  have  substantial  revenue  and  staff 
responsibilities.  These  are  high  profile 
positions  with  correspondingly  excellent 
career  tracks. 

Candidate  must  have  a  proven  record 
in  advertising  sales,  retail  background 
preferred.  Experience  with  product 
launches,  broadcast,  direct  mail  and 
online  markets  is  required,  plus  strong 
leadership  skills  to  motivate  and 
manage  diversified  sales  team. 

Interested  and  qualified  individuals 
may  fax  resumes  directly  to  Chris 
Bonanducci,  Human  Resources  at  (215) 
854-2991  or  E-mail  to: 

chrisbc)n@philly.  infi.net 


SALES  MANAGER 

Are  you  a  strong  motivator,  a  creative 
promoter?  Do  you  enjoy  selling?  Our 
Community  newspaper  and  shopper 
group  in  upscale  New  York  suburbs  is 
looking  for  an  experienced  pro  who 
con  hire,  train,  and  sell  in  a  com¬ 
petitive  market.  Excellent  compensation 
package.  Fax  resume  and  salary  his¬ 
tory  to  (51 6)  569-4942  Attn:  Louise  Z. 


TARGETED  NEWSPAPER  SALES,  INC. 
Newspaper  national  recruitment  adver¬ 
tising  firm  looking  for: 

Regional  Sales  Managers 
•Positive 
•Goal  oriented 
•Creative 

•  Aggressive/ Self  starters 
•Powerful  presentation  skills 

In  return!  Excellent  compensation 
package!  Resume  to  Box  08425,  Editor 
&  Publisher. 


ADVERTISING 


ADVERTISING 


TELEMARKETING  MANAGER 

Larger  New  spaper  is  looking  for  a  proven  telephone  sales  oriented 
manager.  The  person  will  have  the  challenge  of  building  a 
centralized  telemarketing  department  of  60  to  75  employees.  The 
successful  candidate  will  be  charged  with  acquiring  the  most 
productive  hardware  and  software,  setting  new  expectations  and 
workloads,  managing  inbound  and  outbound  sales  managers  plus 
support  supervision.  The  organization  will  have  both  Classified  and 
Retail  sales  groups.  These  are  proven  sales  professionals  looking  for 
leadership  in  this  fast  paced  environment. 

This  creative  individual  must  be  highly  motivated  with  the  ability  to 
drive  the  department  vision  throughout  the  workforce.  This  position 
will  report  to  the  Advertising  Director.  Competitive  compensation 
and  benefits.  Send  resume  to  Box  08419,  Editor  &  Publisher. 
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_ ADVERTISING _ 

THE  ST.  LOUIS  POST-DISPATCH,  the 
leading  metropolitan  daily  news¬ 
paper  in  the  St.  Louis  market,  has  an 
outstanding  career  opportunity  for  a 
CLASSIFIED  ADVERTISING  REAL  ESTATE 
SALES  MANAGER. 

This  strategic  position's  responsibilities 
include  leadership,  sales  management, 
internal  and  external  client  communica¬ 
tions,  recruiting  and  nurturing  of  a 
diverse  staff,  development/ retention/ 
motivation,  problem  solving,  planning, 
and  other  key  sales  elements. 

The  successful  candidate  will  possess: 

•A  proven  track  record  of  sales  man¬ 
agement 

•A  minimum  of  five  years  experience 
in  Advertising  or  related  Safes  Man¬ 
agement 

•Experience  in  the  real  estate  sales 
and  retail  industry  a  plus 
•Ability  to  successfully  compete  with 
and  gain  share  from  competing  media 
•Ability  to  create  initiatives  which 
row  the  business,  including  the  use  of 
atabases  and  technology  to  increase 
sales  and  productivity 
•College  degree  preferred  in  market¬ 
ing,  business  and/or  communications 

We  offer  a  competitive  wage,  bonus 
and  benefits  package. 

Send  resume  to: 

St.  Louis  Post-Dispatch 
Personnel  Department 
Real  Estate  Manager 
900  North  Tucker  Wvd. 

St.  Louis,  MO  631 01 

The  Post-Dispatch,  an  Equal  Oppor¬ 
tunity  Employer,  values  the  diversity  or  our 
work  force  and  the  knowledge  of  our 
people. 


CIRCULATION 


_ ADVERTISING _ 

THE  VIRGIN  ISLANDS  Daily  News  is 
seeking  an  aggressive,  highly  moti¬ 
vated  and  energetic  individual  to 
handle  our  commercial  printing  sales 
throughout  the  Caribbean.  Individual 
must  have  knowledge  of  off-set  print¬ 
ing,  experience  in  sales  and  excellent 
communications  skills.  Successful  can¬ 
didate  will  be  required  to  travel  and 
able  to  work  independently. 

Send  resume  to  Ken  E.  Ryan  at  P.O. 
Box  7760,  St  Thomas,  VI  00801.  No 
phone  calls,  please. 

ART/GRAPHICS 

THE  ADVERTISING  DEPARTMENT  of 
the  Rocky  Mountain  News  is  looking 
for  a  dynamic  team  leader  able  to: 

•Direct,  stimulate  and  motivate  the  art¬ 
istic  and  creative  activities  of  the 
Advertising  Art  Department. 

•Oversee  concept  development  and 
design  of  spec  presentations  and  layouts 
for  large  and  small  advertisers. 

•Manage  work  flow  in  a  deadline¬ 
intensive  environment. 

•Direct  training  within  the  department. 

The  successful  candidate  will  have 
experience  in  QuarkXPress,  Illustrator, 
and  Photoshop  computer  applications. 
Multi-Ad  Creator  a  plus.  Newspaper 
experience  preferrecf,  agency  experi¬ 
ence  a  bonus. 

The  Rocky  Mountain  News  values 
diversity  in  the  workforce  and 
encourages  qualified  minority  candi¬ 
dates.  Excellent  salary  and  benefits 
package. 

Send  resume  to  Rocky  Mountain  News, 
Human  Resources  Department,  400  W. 
Colfax  Avenue,  Denver,  CO  80204. 

EOE 


CIRCULATION 


RETAIL  SALES  MANAGER 

The  Washington  Post  has  an  exciting  opportunity  for  a  Retail  Sales 
Managerto  initiate,  plan  and  coordinate  newspaper  sales  activities 
for  major  retail  accounts.  In  addition,  you  will  create  new  strategies 
and  tactics  for  improving  single  copy  performance  in  the  metro  and 
suburban  and  country  markets. 

The  ideal  candidate  should  have  circulation  and/or  retail  sales 
experience,  a  successful  track  record  obtaining  sales  results, 
excellent  interpersonal,  presentation,  and  communication  skills. 

Please  send  your  resume  and  salary  requirements  to: 

Cl)e  ^asliington  ^ost 

Lydia  Wilkins 

Ad#EP005, 

115015th  Street,  NW 
Washington,  DC  20071 
Fax:  (202)  334-5658 


_ ART/GRAPHICS _ 

PAGE  DESIGNER/ARTIST 
Help  give  our  pages  the  punch  to  stand 
out  in  America's  most  competitive  news 
market:  New  York  City.  Expansion  of 
our  prize-winning,  4-Color  broadsheet 
weeklies  has  created  this  opening  for  a 
sharp-eyed  designer,  whose  page,  sec¬ 
tion  and  special  project  layouts  really 
sizzle.  QuarkXPress,  Photoshop  and 
Freehand  or  Illustrator  proficient.  Good 
salary  plus  benefits  —  and  the 
opportunity  to  shine  in  The  Big  Apple! 
Send  resume  and  work  samples  to: 

Celia  Weintrob,  Publisher 

THE  BROQKLYN  PAPERS 
26  Court  Street 
Brooklyn,  NY  11 242 

CIRCULATION 

CIRCUIATION  MANAGER 
WEEKLY  GROUP 

Weekly  group  in  southern  New  Eng¬ 
land  is  in  search  of  a  strong,  im¬ 
pressionable  circulation  manager  to 
manage  its  group  of  weeklies,  TMC 
and  specialty  publications.  This  is  an 
excellent  opportunity  for  a  goal- 
oriented  district/ zone  manager  with  an 
eye  for  career  advancement.  We  offer 
an  excellent  starting  salary,  benefits 
and  unlimited  growth  potential.  Res¬ 
pond  with  resume  and  cover  letter 
to  Box  08431 ,  Editor  &  Publisher. 

EOEM/F 


HOME  DELIVERY  A4ANAGER 

The  Herald-Sun,  a  51,278  daily  in 
Durham,  NC,  home  of  Duke  University 
is  seeking  a  home  delivery  manager. 
The  position  is  responsible  for  manag¬ 
ing  all  aspects  of  the  home  delivery 
operation  with  3  division  managers 
reporting  to  you. 

Candidate  should  possess  leadership 
skills  as  demonstrated  by  their  track 
record.  Must  be  a  self  starter,  highly 
motivated  and  able  to  work  in  a  very 
competitive  market.  You  should  be  able 
to  motivate  and  develop  a  dedicated 
staff  of  managers  to  achieve  circulation 
growth  while  providing  excellent 
customer  service.  You  will  work  closely 
with  our  Consumer  Soles  and  Market¬ 
ing  Manager  on  strategies  aimed  at 
reaching  new  readers  in  our  market. 

Candidate  should  have  at  least  5  years 
of  circulation  management  experience, 
preferably  in  a  competitive  market. 
Should  also  be  computer  savvy  and 
have  a  working  knowledge  of  circula¬ 
tion  systems  with  CJ  experience  a  plus. 

If  you  are  looking  for  a  change  and 
want  to  work  for  a  company  that  is 
innovative  and  not  satisfied  with  the 
status  quo,  this  could  be  a  great 
opportunity  for  you.  We  are  located  in 
the  middle  of  the  state  and  are  3  hours 
from  either  the  coast  or  the  mountains. 

We  offer  a  competitive  salary  and 
benefits  package  commensurate  with 
your  experience.  Send  your  resume 
along  with  salary  history  to  The 
Herald-Sun,  P.O.  Box  2092,  Durham, 
NC  27702  Attn:  Circulation  Director. 


_ CIRCULATION _ 

HOME  DELIVERY  MANAGER 
The  Gazette,  a  102K  daily/ 1 25K  Sun¬ 
day  newspaper  in  Colorado  Springs, 
CO,  is  seeking  a  highly-motivated 
person  for  Home  Delivery  Manager. 
This  position  reports  directly  to  the 
Circulation  Director.  Will  supervise  all 
delivery  aspects,  working  closely  with 
the  senior  manager  of  packaging  and 
distribution,  to  ensure  timely  and  accurate 
delivery  of  the  daily  product,  which 
includes  city  and  country.  Main  concern 
will  be  to  develop  and  implement 
strategies  for  increasing  circulation 
while  maintaining  a  high  level  of 
customer  satisfaction.  Will  supervise 
zone  manogers,  field  staff,  and  inde¬ 
pendent  contractors  (carriers).  Must 
have  demonstrable  experience  in 
budget  creation  and  management, 
independent  contract  negotiations,  and 
be  PC  literate.  Five  years  experience  in 
both  circulation  and  mailroom/trans- 
portation  departments.  Competitive  sa¬ 
lary  and  excellent  benefits  package.  Send 
resume  and  salary  requirements  to  The 
Gazette,  P.O.  Box  1 779,  Colorado 
Springs,  CO  80901 . 

MAJOR  METRO  DAILY  is  seeking  a 
Circulation  Sales  and  Marketing 
Representative  to  represent  the  com¬ 
pany  in  dealing  with  independent 
single  copy  contractors  to  promote 
sales. 

This  person  will  make  calls  on  new 
prospective  single  copy  locations  for 
both  inside  and  vending  machine 
sales.  Will  also  make  sales  and 
courtesy  calls  on  hotels  and  hospitals 
for  new  and  continued  business. 

Will  handle  special  events  and  conven¬ 
tion  sales,  and  develop  sales  plans  for 
increasing  single  copy  sales. 

Please  send  resume  with  salary  require¬ 
ments  to: 


Morris  Schneider 
VP  &  Circulation  Director 
The  Times-Picayune 
38CX)  Howard  Avenue 
New  Orleans,  LA  70 1 40- 1 097 


SALES  &  MARKETING  MANAGER 

Outstanding  opportunity  in  our  Circula¬ 
tion  department  for  an  experienced 
sales  and  marketing  professional. 
Oversee  department's  sales  and 
marketing  efforts  through  telephone 
sales,  direct  mail,  newspaper  in  educa¬ 
tion.  Also  responsible  for,  carrier,  DSM 
and  single  copy  promotion.  Excellent 
interpersonal,  communication  skills  as 
well  as  strong  supervisory  skills 
required.  Fax  resume  to  L.  DiMarco, 
(203)  964-371 1 ,  or  send  to  The 
Advocate/Greenwich  Time,  75  Tresser 
Blvd.,  Stamford,  CT  06904. 

EOE,M/F/D/V 
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_ CIRCULATION _ 

SINGLE  COPY  MANAGER 

Leading  daily/Sunday  newspaper  in 
Zone  1  is  seeking  a  strong  leader  with 
exceptional  managerial  and  marketing 
skills  to  manage  its  single  copy  division. 
The  right  candidate  is  strong  on 
merchandising  and  dealer  relations 
and  enjoys  managing  in  a  fast-paced 
environment.  A  minimum  of  5  years 
single  copy  experience  is  required  with 
the  demonstrated  ability  to  control 
returns  and  develop  new  locations. 
Qualified  candidates  should  submit  a 
resume  and  cover  letter  to  Box  08430, 
Editor  &  Publisher.  EOE  M/F 


THE  HERALD-SUN,  home  of  the  Duke 
Blue  Devils,  is  looking  for  a  creative, 
results  driven,  self-starter  to  fill  the 
position  of  OUTSIDE  CONSUMER 
SALES  MANAGER.  This  position  is 
responsible  for  developing  Retail  and 
Crew  sales  departments.  If  you  have 
good  oral  and  written  communication 
skills,  excellent  organizational  skills, 
and  sales  motivational  skills  then  we 
would  like  to  hear  from  you.  College 
degree  preferred.  Previous  newspaper 
circulation  experience  required  and  pro¬ 
ficiency  with  spreadsheet  applications 
a  plus.  Competitive  salary  and  com¬ 
mission  plus  excellent  benefits.  Send 
resume,  cover  letter,  and  salary  history 
to  The  Herald-Sun,  Attn:  Lisa  Sparrow, 
P.O.  Box  2092,  Durham,  NC  27702. 

THE  STATE 

THE  STATE,  South  Carolina's  largest 
newspaper,  is  interested  in  meeting  an 
energetic  and  positive  individual  with 
excellent  creative  and  management 
skills  to  work  and  learn  in  a  challeng¬ 
ing  environment.  THE  STATE  is  a  sub¬ 
sidiary  of  Knight-Ridder,  the  nation's 
second-largest  newspaper  publisher, 
with  products  in  print  and  online. 

SINGLE  COPY  SALES  MANAGER 

The  Single  Copy  Sales  Manager  devel¬ 
ops  strategies  to  grow  single  copy  in 
the  Newspaper  Designated  Market 
and  oversees  delivery  and  collections 
programs  for  single  copy  outlets.  The 
manager  will  also  plan  and  set  goals 
for  the  single  copy  staff  and  supervise 
the  independent  single  copy  con¬ 
tractors  in  the  metro  counties.  A  col¬ 
lege  degree  or  equivalent  experience  is 
required.  Must  have  excellent  creative 
and  management  skills  including 
effective  communications,  staff  devel¬ 
opment,  motivation  and  team  building. 
PC  skills  including  spreadsheet  and 
word  processing  are  necessary.  Ability 
to  work  varied  schedules  and  meet 
time  sensitive  deadlines  is  essential. 
Must  be  results  oriented. 

THE  STATE  is  an  equal  opportunity 
employer  that  recognizes  and  appre¬ 
ciates  the  benefits  of  diversity  in  the 
workplace. 

You  may  mail  or  fax  your  resume  to: 

Single  Copy  Sales  Manager 
me  State 
P.O.  Box  1333 

Columbia,  SC  29202-1 333 
Fax:  (803)  540-3041 


_ CONSULTING _ 

MAGAZINE  Publishing  Consultant. 
Develop  business  plan  for  oldest 
museum  magazine  in  U.S.  Qualifica¬ 
tions  by  March  9  to  C.  Keller,  Museum 
of  New  Mexico,  P.O.  Box  2087,  Santa 
Fe,  NM  87504. 

EDITORIAL 

33,000  DAILY  on  the  shores  of  Lake 
Michigan  needs  a  page  designer/copy 
editor.  QuarkXPress  experience  essen¬ 
tial.  We  work  on  a  new  Baseview 
Power  Mac-based  system.  Ideal  candi¬ 
date  will  have  experience  in  section- 
front  and  newspaper  design.  We're  90 
miles  from  Chicago.  Send  resume, 
cover  letter  and  page  samples  to  Dave 
Brown,  managing  editor.  The  Herald- 
Palladium,  3450  Hollywood  Road, 
Saint  Joseph,  Ml  49085.  Fax:  (616) 
429-4398.  E-mail:  hpbrown@qtm.net 

ASSISTANT  CITY  EDITOR/WEEKENDS 
needed  at  mid-sized  north  Florida 
daily.  We're  looking  for  an  aggressive 
wordsmith  with  impeccable  organiza¬ 
tional  skills  to  take  control  of  the  Sun¬ 
day  paper,  and  help  guide  special  pro¬ 
jects.  We're  a  New  York  Times  Com¬ 
pany  paper  situated  in  what  Money 
magazine  called  America's  most  liva¬ 
ble  city.  Send  resume,  clips  or  sections, 
and  a  letter  about  yourself  to  Donald 
Luzzatto,  metro  editor.  The  Gainesville 
Sun,  P.O.  Box  147147,  Gainesville,  FL 
32614-7147.  E-mail: 

luzzatto@sunone.com 
FAX:  (352)  338-31 28 

ASSISTANT  COPY  DESK  CHIEF 

Daily  suburban  newspaper  group 
seeks  a  skilled  Copy  Editor.  Candidate 
should  have  considerable  daily 
newspaper  experience  and  good  super¬ 
visory  skills.  Will  be  required  to 
edit  stories  for  style,  spelling,  punctua¬ 
tion,  libel,  accuracy,  compelling  head¬ 
lines,  cutlines  and  page  layout.  Quark¬ 
XPress  experience  is  a  plus.  Please 
fax  resume  with  samples  of  previous 
work,  referencing  this  position,  to  Human 
Resources  Coordinator  at  (770)  428- 
5375  or  send  to  P.O.  Box  449,  Marietta, 
GA  30061. 


ASSISTANT  NEWS  EDITOR 
Flay  a  key  role  on  a  good  news  desk. 
The  Star-Gazette,  a  Gannett  newspa¬ 
per  (35,000  daily,  50,000  Sunday) 
in  the  Finger  Lakes  region  of  Upstate  New 
York,  seeks  an  energetic,  quality- 
oriented  editor  who  is:  fast  and 
creative  at  design,  skilled  in  QuarkX¬ 
Press  pagination,  a  strong  headline 
writer,  and  experienced  in  supervising 
others.  To  apply,  send  a  letter,  resume, 
samples  of  best  work  and  a  week's 
worth  of  tearsheets  to  Charles  W.  Nutt, 
editor,  Star-Gazette,  201  Baldwin 
Street,  P.O.  Box  285,  Elmira,  NY 
14902.  The  Star-Gazette  is  an  equal 
opportunity  employer. 

Some  things  have  to  be  believed  to  be 
seen 

Ralph  Hodgson 


_ EDITORIAL _ 

ASSISTANT  SPORTS  EDITOR 
The  Des  Moines  Register  is  seeking  an 
energetic  and  innovative  assistant 
sports  editor,  to  lead  a  10-member 
copy  desk  in  producing  of  a  fully 
paginated  section.  Supervisory  experi¬ 
ence,  layout  skills  and  planning  ability 
expected.  Pagination  experience  a  plus. 
Position  also  Involves  some  coordination 
with  reporting  staff,  photo  editor  and 
graphics  department.  Candidate  should 
be  capable  of  building  on  our  section's 
traditional  strengths  while  adding 
appeal  for  new  and  diverse  readers. 
Send  resume  and  work  samples  to 
Human  Resources,  The  Des  Moines 
Register,  P.O.  Box  957,  Des  Moines, 
lA  50304.  The  Register,  a  Gannett 
newspaper,  is  an  equal  opportunity 
employer. 


ASSISTANT  SPORTS  EDITOR 

The  News  &  Record  in  Greensboro, 
NC  is  seeking  an  assistant  sports  editor 
who  understands  that  a  dynamic  sports 
section  provides  more  than  excellent 
game  coverage.  It  means  spotting 
trends;  capturing  the  culture;  and  prob¬ 
ing  the  business  and  politics  of  sports. 
It  means  reporting  hard  news  in  depth 
and  writing  captivating  features  and 
profiles.  This  editor  must  be  able  to 
initiate  new  approaches  to  covering 
sports  and  work  enthusiastically  in  a 
team  setting.  Successful  candidates 
must  have  at  least  5  years  of  newspa¬ 
per  or  related  experience.  Those  with 
sports  reporting  or  editing  experience 
will  be  preferred. 

Send  resume,  cover  letter,  and  clips 
(include  at  least  one  project  or  series) 
to: 

Allen  Johnson 
Sports  Editor 
News  &  Record 
200  East  Market  Street 
Greensboro,  NC  27401 

Deadline:  April  3, 1 998 


ASSISTANT  SUNDAY  EDITOR 

The  Daily  Gazette,  a  60,000- 
circulation  daily  in  New  York's  Capital 
Region  is  looking  for  an  experienced 
editor  for  the  number  two  position  on 
our  Sunday  desk.  Responsibilities 
include  guiding  staff  reporters  and 
freelancers,  text  editing  and  some 
production.  Send  work  samples  and 
resume  with  references  and  salary  his¬ 
tory  to  Thomas  Woodman,  managing 
editor.  The  Daily  Gazette,  2345 
Maxon  Road  Extension,  Schenectady, 
NY  12308. 


ASSISTANT  TEAM  LEADER 

Innovative  80,000  circulation  daily 
seeks  assistant  editor  to  help  guide 
team  of  six  reporters  covering  health, 
education,  environment  and  social  ser¬ 
vices.  This  is  a  supervisory  job  that 
involves  coaching  writers,  editing  copy, 
working  with  photographers,  designers 
and  graphics.  Candidate  must  nave 
writing  background,  strong  editing  and 
people  skills.  Supervisory  experience 
and  a  desire  to  move  into  a  leadership 
role  necessary.  Respond  to  Mary 
Mayle,  Savannah  Morning  News,  P.O. 
Box  1 088,  Savannah,  GA  31 402. 


_ EDITORIAL _ 

AWARD-WINNING  weekly  newspa¬ 
per  seeks  aggressive  reporter  with 
experience  covering  Capitol  Hill  and/ 
or  federal  agencies.  Please  send 
resume  and  clips  to  Box  08426,  Editor 
&  Publisher. 


BUSINESS  EDITOR 

You've  excelled  as  a  business  reporter 
and  successfully  guided  a  daily  busi¬ 
ness  section  as  an  editor.  We've  got 
your  next  challenge.  The  San  Diego 
Union-Tribune  is  looking  for  a  Business 
Editor  to  lead  an  experienced  17- 
person  staff  as  it  covers  the  complex, 
dynamic  world  of  San  Diego  business. 
For  more  information,  call  Steve  Pro- 
sinski,  senior  editor  for  Business  and 
Sports,  (619)  293-1303.  Send  resume 
and  clips  to  him  at  The  San  Diego 
Union-Tribune,  P.O.  Box  191,  San 
Diego,  CA  921 12. 

BUSINESS  REPORTER 
Looking  for  business  reporter  with 
ideas,  creativity,  writing  flair  and 
ability  to  dig  up  stories  in  town  that's 
small  enough  to  be  accessible,  yet  big 
enough  to  be  exciting.  Five  years  expe¬ 
rience,  including  at  least  one  year 
of  business  reporting,  preferred  at 
this  Knight-Ridder  medium-size  daily. 
Please  send  clips  to  Carol  Hazard, 
assistant  metro  editor,  Columbus  Ledger- 
Enquirer,  P.O.  Box  71 1 ,  Columbus,  GA 
31902-0711. 


BUSINESS  REPORTER 

For  expanding  business  section  of 
large  daily  newspaper  in  northern 
New  Jersey.  Applicants  must  have  a 
minimum  of  three  years  daily  business 
reporting  experience,  or  equivalent, 
and  a  proven  ability  to  write  in-depth 
business  stories  as  well  as  breaking 
news  stories  with  authority.  Please  send 
resume,  clips,  and  cover  letter  to 
Theresa  Forsman,  business  editor.  The 
Record,  1 50  River  Street,  Hackensack, 
NJ  07601 .  EOE  Employer  -  No  phone 
calls,  please. 


PUBLISHER 

MARKET 

GUIDE 


To  order  your  copy, 

Cali 

(800)  783-4903 
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EDITORIAL 


BUSINESS  WRITER 


EDITORIAL 


COPY  EDITOR  -  50,000  Zone  2  AM 


_ EDITORIAL _ 

BUSINESS  REPORTER 

The  Philadelphia  Business  Journal  is 
seeking  a  hard-charging,  enterprising 
self-starter  wha  can  repart  and 
write  abaut  corporate  avarice  and 
accomplishment  with  equal  relish.  We're 
looking  for  someone  with  3-5  years' 
experience  to  cover  a  plum  beat: 
technolagy,  telecommunicatians  and 
venture  capital  activity.  If  you  can  tear 
apart  financials,  are  weary  of  re¬ 
writing  press  releases  and  want  to 
really  make  an  impact  on  readers'  lives 
and  livelihoods,  send  cover  letter, 
resume  and  clips  to  Allen  Greenberg, 
editor,  Philadelphia  Business  Journal, 
400  Market  Street,  Suite  400,  Phila¬ 
delphia,  PA  1 9106. 

BUSINESS  REPORTER  -  The  dominant 
newspaper  in  New  York's  Capital 
Region  is  looking  for  a  highly  skilled 
business  and  personal  finance  writer 
for  its  award-winning  -  and  growing 
—  business  news  sections.  Our  market 
is  diversified,  but  heavily  weighted  by 
academic,  government,  R&D  and 
tourism  sectors.  Your  resume,  cover  let¬ 
ter  and  published  samples  will 
demonstrate  your  innovative  approach 
to  business  writing  and  your  understan¬ 
ding  of  small  business,  economic 
development,  personal  finance  and 
more.  Respond  in  writing  to  Alan 
Abbey,  executive  business  editor, 
Times-Union,  Box  1 5000,  Albany, 
NY  12212  (aabbey@timesunion  .com). 
Minorities  and  women  encouraged  to 
apply. 


_ EDITORIAL _ 

BUSINESS  REPORTER 
Business  Reporter  with  the  ability  to 
gather  detail  and  the  insight  to  tell  busi¬ 
ness  readers  what  it  all  means  needed 
at  Miami  Today.  Breaking  news,  trend 
stories,  nuts-and-bolts  reports.  High- 
profile  position  at  respected  33,000- 
circulation  weekly.  Write  with  clips, 
resume  to  Michael  Lewis,  Miami 
Today,  P.O.  Box  1 368,  Miami,  FL 
33101. 


BUSINESS  WRITER/EDITOR 
23K  Western  daily  needs  money-sawy 
journalist  to  explain  dynamic  local 
economy  to  readers.  Cover  local  busi¬ 
ness,  economic  trends,  growth.  Solid 
pay  and  benefits,  plus  a  livable  com¬ 
munity  surrounded  by  outdoor 
splendor.  Send  resume,  clips,  references 
to  Clark  Walworth,  managing  editor.  The 
Times-News,  P.O.  Box  548,  Twin  Falls, 
ID  83303. 


BUSINESS  WRITER 

The  Waterloo  Courier  is  seeking  a  busi¬ 
ness  writer  to  cover  personal  finance, 
local  financial  institutions  and  to 
localize  stock  market  developments. 
Occasional  general  assignment  duties 
as  well. 

The  Courier  is  a  48,000  PM  daily  in 
Northeast  Iowa.  Send  resume  and  clips 
to  Saul  Shapiro,  editor,  Waterloo 
Courier,  P.O.  Box  540,  Waterloo,  lA 
50704. 


Award-winning  business  weekly  seeks 
enterprising  reporter  who  thrives  on 
breaking  stories.  Salary  in  $20's.  Send 
resume,  clips  to  Editor  Beth  Mollard, 
Central  Penn  Business  Journal,  409  S. 
Second  Street,  Harrisburg,  PA  17104, 
or  E-mail:  Jourpub@aol.com. 

CITY  EDITOR  needed  for  16,000 
circulation,  6-day  daily  in  the  heart  of 
Indian  Country  in  Western  New  Mex¬ 
ico.  Aggressive  individual  needed  to 
design  pages  1  and  2  in  the  morning 
for  PM  paper.  Will  copy  edit,  direct 
reporters,  give  assignments  and  take 
charge  of  news  room.  Must  have  5 
years  experience,  2  years  of  editing. 
Send  resume  to  Managing  Editor, 
Independent,  P.O.  Box  1210,  Gallup, 
NM  87305. 

CITY  EDITOR  to  join  one  of  Indiana's 
best-known  daily  newspapers.  We're 
looking  for  someone  who  has 
demonstrated  leadership  ability  and 
who  wants  to  make  their  mark  by 
coaching  and  nurturing  a  relatively 
new  reporting  staff.  The  right  candi¬ 
date  will  be  a  teaching  journalist  who 
also  can  think  big-picture  and  who  can 
develop  long-range  stories  that  make  a 
difference.  At  least  two  years  experi¬ 
ence  as  a  section  editor  or  equivalent 
experience  at  a  daily  or  weekly  news¬ 
paper  required.  The  Chronicle-Tribune, 
is  an  equal  opportunity  employer  that 
values  workplace  diversity.  Send  cover 
letter  and  resume  to  Juli  Metzger, 
managing  editor,  Chronicle-Tribune, 
610  S.  Adams  Street,  Marion,  IN 
46953. 

CITY  EDITOR 

Make  a  big  impact  at  a  small  paper: 
The  Saratogian  needs  a  city  editor  able 
to  lead  a  talented  young  staff.  This  is 
the  toughest  job  in  the  newsroom,  but 
if  you're  a  good  coach  who  believes 
there's  more  to  local  news  than  cover¬ 
ing  meetings,  let's  talk.  Some 
supervisory  experience  preferred; 
strong  reporters  will  be  considered. 
Send  resume  and  samples  to  Mark 
Land,  executive  editor.  The  Saratogian, 
20  Lake  Avenue,  Saratoga  Springs, 
NY  12866. 

COPY  EDITOR  -  The  Monterey  County 
Herald  in  Monterey,  California,  has 
immediate  openings  for  copy  editors/ 
page  designers.  We  are  a  35,000- 
circulation,  daily  Knight-Ridder  paper 
located  in  scenic  and  historic  Monterey 
County.  Candidates  should  have  two 
years  daily  newspaper  experience,  but 
we  will  consider  strong  internships  or 
college  work.  Duties  include  editing 
stories,  writing  headlines  and  cutlines, 
and  designing  section  fronts  and  inside 
pages.  Pagination  experience  a  plus. 
Please  send  resume  and  work  samples 
to  Peter  S.  Young,  executive  editor, 
P.O.  Box  271 ,  Monterey,  CA  93942. 

EOE 

COPY  EDITOR.  Strong  wordsmith  and 
pagination  skills  needed  for  universal 
copy  desk  on  52,000  AM  daily  near 
Cleveland.  Experience  in  handling  both 
general  news  and  sports  helpful.  Send 
resume  and  layout  samples  to  Glenn 
Gilbert,  managing  editor.  The  News- 
Herald,  7085  Mentor  Avenue, 
Willoughby,  OH  44094. 


daily  and  Sunday  needs  a  word 
person,  a  style  enforcer,  someone  who 
cares  about  the  language  and  editing, 
who  can  write  solid,  punchy  headlines 
and  meet  deadlines  every  night. 
Interested  individuals  should  submit  a 
resume  and  cover  letter  to  Human 
Resources  Manager,  The  Jahnstawn 
Tribune  Publishing  Campany,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


COPY  EDITOR/PAGE  DESIGNER 
The  Journal,  a  seven-day,  20,000 
circulation  paper  in  Martinsburg,  W. 
VA,  is  seeking  a  copy  editor/page 
designer  immediately.  Martinsburg  is 
located  about  65  miles  from  Washing¬ 
ton,  DC  and  70  miles  from  Baltimore. 
The  successful  applicant  will  be  a 
strong  editor  who  is  familiar  with  AP 
style.  He  or  she  also  must  be  well 
versed  in  QuarkXPress  and  have  an 
eye  far  design.  Send  wark  samples 
and  resume  by  March  4  to  Maria 
Lorensen,  editar.  The  Jaurnal,  207  W. 
King  Street,  Martinsburg,  WV  25401 . 


COPY  EDITOR/PAGE  DESIGNER 

The  Tucson  Citizen,  a  Monday  through 
Saturday  afternoon  newspaper  in 
sauthern  Arizana,  has  an  opening  for 
a  copy  editor  with  a  flair  for  headline 
writing  and  page  design.  Send  yaur 
resume  with  references  to  Managing 
Editar  Michael  Limon,  Tucson  Citizen, 
P.O.  Box  26767,  Tucson,  AZ  85726. 


COPY  EDITOR:  We  need  a  Sub  Editor 
(copy  editor)  who  knows  how  to  lay 
out  modern,  modular  pages  for  our 
soon-to-become-daily  tab.  You  will  be 
a  world-class  headline  machine,  love 
working  hard  and,  abave  all,  get 
along  well  with  people.  You  will  move 
to  the  island  af  Antigua  (population 
65,000)  and  learn  ta  cope  with  the 
challenges  of  adapting  to  life  in  a  small 
place  as  we  work  to  produce  the  best 
newspaper  in  the  Eastern  Caribbean. 
You  will  sweep  the  international  and 
regional  wires,  edit  copy  and  adhere 
to  strict  deadlines.  You  will  be  adept  at 
PageMaker  or  QuarkXPress,  be  a  fussy 
grammarian  and  speller  and  know 
AP  style.  We  offer  a  smoke-free 
workplace,  a  competitive  salary  and 
good  benefits.  Fax  resume,  cover  letter 
and  clips  to  Bob  Hoffman,  editor, 
Antigua  Sun,  (268)  480-5968.  Dead¬ 
line  for  applications  is  March  1 5. 


COPY  EDITOR 


EtSf’P  runs  monthly  recruitment  features  and 
special  sections  highlighting  issues  that  affect 
Human  Resource  professionals  at  newspapers. 
To  place  an  advertisement  in  any  of  these 
sections  call  the  EtS^P  Classified  Department 
(212)  675-4380.  Ext.  171  or  173. 

1998  Recruitment  &  HR  Features  and  "Special  Sections; 


Issue  Dates; 

Space  Deadlines;  1 

March 

21 

March 

10 

April 

25 

April 

14 

May 

23 

May 

12 

June 

13 

June 

2 

July 

11 

June 

30 

"August 

22 

August 

n 

Experienced  ar  entry-level  capy  editor  ij 
wanted  far  our  five-person  desk.  We're  i 
a  1 9,000-circulation  AM  daily,  fully  J 
paginated,  that  offers  an  excellent  | 

learning  environment,  competitive  pay  I 

and  benefits.  Our  paper  is  regular 
top  finisher  in  state  and  natianal 
contests.  Experience  with  Mac  and 
QuarkXPress  helpful  but  nat  required. 

Please  send  cover  letter,  resume  and  non- 
returnable  wark  samples  to  Dan  Elliott, 
executive  editor,  Muskogee  Daily 
Phoenix,  P.O.  Box  1 968,  Muskogee, 

OK  74402-1968.  The  Phoenix,  a 
member  of  the  Gannett  group,  is  an 
equal  opportunity  employer  that  values 
diversity. 
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_ EDITORIAL _ 

COPY  EDITOR 

Immediate  opening.  Experience  re¬ 
quired.  Familiarity  with  Mac  com¬ 
puters  and  QuarkXPress  is  important. 
So  is  the  ability  to  do  accurate,  creative 
work  under  deadline  pressure.  Help  us 
make  a  good  community  newspaper 
even  better.  Excellent  salary  and  bene¬ 
fits.  Send  resume  and  clips  to  Sam 
Daleo,  managing  editor,  Doily  and 
Sunday  Freeman,  79  Hurley  Avenue, 
Kingston,  NY  1 2401 .  Please,  no  phone 
calls. 


COPY  EDITOR 
THE  IStAND  PACKET 

The  Island  Packet,  a  McClatchy-owned 
paper  on  Hilton  Head  Island,  is  seek¬ 
ing  a  copy  editor  who  is  energetic, 
aggressively  handles  copy,  spot  holes 
and  inconsistencies,  writes  crisp 
headlines  and  paginates  creatively. 
Candidates  should  have  a  knowledge 
of  QuarkXPress.  Please  mail  or  fax 
cover  letter  and  resume,  with  re¬ 
ferences,  to  Fitz  McAden,  executive 
editor.  The  Island  Packet,  P.O.  Box 
5727,  Hilton  Head  Island,  SC  29938. 
Fax:  (803)  842-8314. 


_ EDITORIAL _ 

COPY-LAYOUT  EDITOR 

The  Daily  Journal  in  Caracas, 
Venezuela,  seeks  Copy/Layout  editor 
with  strong  editing  and  layout  skills. 
Pagination  and  knowledge  of  QuarkX¬ 
Press  would  be  helpful.  Excellent 
opportunity  to  work  in  South  America. 
Please  send  resume  with  photo,  work 
samples  and  references  to  Nigel  Cum- 
berbatch,  editor-in-chief.  The  Daily 
Journal,  Sky  Box  4405,  NW,  73rd 
Avenue,  Suite  No.  30-751,  Miami,  FL 
33166-6400,  Phone  Caracas:  011 
(582)562-5646. 


EDITOR 

Experienced  editor  wanted  for  eight 
year  old  alternative  weekly  in  Augusta, 
Georgia.  Qualified  candidate  must 
have  excellent  writing/editing  skills 
and  the  ability  to  work  with  editorial 
staff  to  generate  and  develop  strong 
news  content.  Aggressive,  mature  indi¬ 
vidual  sought.  Send  cover  letter, 
resume,  salary  requirements,  and  clips 
to  Publisher,  The  Metropolitan  Spirit, 
P.O.  Box  3809,  Augusta,  GA  3091 4. 


_ EDITORIAL _ 

EDITORIAL  PAGE  EDITOR 
The  North  Jersey  Herald  &  News,  a 
55,000  daily  in  blue-collar  New  York 
metro  market,  seeks  an  editorial  page 
editor  who  can  write,  produce  a  daily 
page  and  coordinate  an  active 
editorial  board.  Experience  preferred, 
but  will  consider  a  talented,  experi¬ 
enced  reporter  seeking  a  new 
challenge.  Resume  and  samples  to  Ian 
T.  Shearn,  editor.  Herald  &  News,  988 
Main  Avenue,  Passaic,  NJ  07055. 


EDITORS  &  M/RITERS  VYANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  2001 6;  (703)  506-4400. 


FEATURES/ENTERTAINMENT  EDITOR: 
Athens  (GA)  Daily  News  and  Banner- 
Herald  (35,000).  Athens  is  home,  of 
course,  to  R.E.M.  and  a  major  center 
of  the  music  world.  But  it  offers  first- 
class  community/ university  arts  centers 
which  anchor  a  vibrant  arts  com¬ 
munity.  We  launched  a  new  entertain¬ 
ment  section  last  year  and  need  a 
strong  editor  to  continue  its  success. 
This  position  involves  both  writing  and 
editing.  Send  resume,  work  samples  to 
Les  Simpson,  managing  editor.  One 
Press  Place,  Athens,  GA  30601 . 


_ EDITORIAL _ 

EXECUTIVE  EDITOR 

Would  you  like  to  live  in  Tokyo,  most 
expenses  paid  including  housing,  good 
salary  besides,  and  run  your  own 
newsroom  for  an  English-speaking 
daily  newspaper?  If  so,  have  we  got  o 
job  for  you! 

PACIFIC  STARS  AND  STRIPES,  the 
editorially  independent  daily  newspa¬ 
per  serving  the  U.S.  military  community 
throughout  the  Pacific  and  Asia,  is 
searching  for  an  editor  to  lead  its 
newsroom  and  a  reporting  team  scat¬ 
tered  from  Okinawa  to  Korea  to 
Guam.  We  seek  a  motivated 
newsroom  executive  with  proven  skills 
willing  to  accept  the  challenge  of  imple¬ 
menting  major  technology  upgrades. 
The  ideal  candidate  is  an  experienced 
professional  who  has  supervised 
editors  and  reporters  in  producing  a 
daily  newspaper  and  has  current  expe¬ 
rience  with  the  legal  and  financial 
environment  in  which  a  newspaper 
operates.  This  senior  member  of  mon- 
agement  must  have  demonstrated  the 
ability  to  develop  short-  and  long- 
range  news  and  operational  plans  with 
a  proven  track  record  as  a  journalist 
and  newsroom  manager.  Judgment 
and  discretion  in  the  development  of 
news  is  critical. 


COPYEDITOR 

The  Palm  Beach  Post  is  looking  for  an 
experienced  slot  person  with  minimum 
five  years  experience  on  a  daily  news¬ 
paper.  Must  be  strong  on  headlines, 
word  editing  and  wire  editing.  Design 
skills  a  plus.  Mac  experience  preferred. 
Contact  Bill  Greer,  assistant  managing 
editor,  or  Holly  Baltz,  news  editor,  at 
(561)820-4425. 


COPYEDITOR 

The  Morning  Call  in  Allentown,  PA,  is 
looking  for  o  copy  editor.  The  suc¬ 
cessful  candidate  will  have  excellent 
grammar,  spelling  and  editing  skills 
and  write  bright,  accurate  headlines. 
Layout  experience  helpful.  Send 
resume  and  headline  samples  to  Diane 
A.  Stanczak,  news  editor.  The  Morning 
Call,  101  N.  6th  Street,  P.O.  Box 
1 260,  Allentown,  PA  18105-1260. 


DEPUTY  BUSINESS  EDITOR 

The  Denver  Post,  Colorado's  news  and 
circulation  leader,  is  seeking  a  deputy 
business  editor.  The  deputy  helps 
oversee  daily  and  weekend  reporting 
and  production.  The  Post  is  looking  for 
someone  with  leadership  ability,  sharp 
news  judgment  and  a  sense  of  design. 
Send  resume,  clips  and  a  statement  of 
interest  to  Dan  Meyers,  business  editor, 
1 560  Broadway,  Denver,  CO  80202. 


DENVER-BASED  weekly  business 
magazine  cavering  cable  industry 
seeks  general  assignment  reporter  for 
New  York  bureau.  Must  have  several 
years  reporting  experience  and  be  self¬ 
starter  to  work  out  of  bureau  location. 
Send  resumes  and  clips  to  Matt  Stump, 
Cable  World,  1905  Sherman  Street, 
Suite  1 000,  Denver,  CO  80203. 


EDITORIAL 


EDITORIAL 


NetvTimes 

IS  GROWING  AND  IN  SEARCH  OF  WRITERS  AND  EDITORS 

for  its  award-winning,  105,000-circulation  newsweekly 
in  Miami.  New  Times’  magazine-style  newspapers  cover 
local  news  and  features,  restaurants  and  sports,  film  and 
music  in  eight  cities.  We  are  accepting  applications  for 
the  following  fulltime  Miami  staff  positions 
(the  interview  process  for  editors  will  include  a  test): 

Managing  Editor 

This  position  requires  fine  writing  and  editing  skills  and  the 
ability  to  help  staffers  generate  superior  stories.  The 
m.e.  supervises  the  day-to-day  editorial  operation  and 
must  have  a  strong  news  background. 

Associate  Editor 

We  are  looking  for  an  editor  with  feature/arts 
experience  who  can  craft  a  compelling  narrative  and 
work  well  with  writers.  Knowledge  of  Spanish  language  a  plus. 

Music  Editor 

This  job  entails  planning/editing  a  music  section,  hiring 
freelancers  and  writing  reviews,  features  and  a  local  music  column. 

Staff  Writer 

There  is  an  immediate  opening  for  a  news  writer  who  can  produce 
magazine-length  stories  based  on  in-depth  reporting. 

New  Times  offers  competitive  salaries  and  benefits. 
Send  your  five  best  clips,  a  resume,  and  a  cover  letter  to: 

Christine  Brennan 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 
No  phone  calls  or  e-mails,  please. 


Pacific  Stars  &  Stripes  is  head¬ 
quartered  in  downtown  Tokyo,  one  of 
the  most  exciting  and  vital  cities  in  the 
world.  Our  attractive  compensation 
and  benefits  package  includes  reloca¬ 
tion  expenses;  housing;  American 
schooling  for  grades  K-12;  access  to 
military  shopping,  medical  and  recrea¬ 
tional  facilities;  401  (k),  retirement  and 
group  insurance  plans. 

Applicants  should  submit  a  current 
resume  with  references  and  other  perti¬ 
nent  material  to  Pacific  Stars  &  Stripes, 
AHN:  PSS-CPO,  Unit  45002,  APO  AP 
96337-5002  or  FAX  to  229-3127 
(Military)  01 1  (81-3)  3403-5493  (Com¬ 
mercial),  Tokyo  or  E-mail  in  ASCII  text 
or  MSWord  (PC)  format  to: 

jobs-pss@stripes.osd.mil 

U.S.  Citizens  only 
Pacific  Stars  and  Stripes  is  an 
Equal  Opportunity  Employer 

FASTIDIOUS  copy  editor  for  freelance 
work  for  the  online  SonicNet  Network. 
SonicNet  Network  includes  SonicNet, 
Addicted  To  Noise  and  other  entertain¬ 
ment  sites.  E-mail:  lisa@sonicnet.com 
for  more  information. 


FOOD  EDITOR  -  The  Times  Union 
wants  an  experienced  journalist  to  lead 
seriously  expanding  coverage  of  food 
and  nutrition.  The  ideal  candidate  will 
have  print  experience,  strong  writing 
and  editing  skills,  solid  knowledge  of 
the  food  industry,  and  the  ability  to 
direct  staffers  producing  cutting-edge 
text  and  graphics  in  several  formats. 
Send  resume,  cover  letter  and  pub¬ 
lished  samples  -  plus  a  list  of  a  dozen 
feature-front  centerpiece  ideas  -  to 
Karen  Potter,  managing  editor/ 
features.  Times  Union,  Box  15000, 
Albany,  NY  1221 2. 
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FINANCIAL  JOURNALIST:  Globally 
respected  newsletter  publisher  in  the 
energy  industry  seeks  a  creative  and 
energetic  financial  journalist  to  work  in 
Houston  office.  This  is  an  exciting 
opportunity  to  get  out  of  the  local  scene 
and  write  about  world  politics,  finance 
and  trade.  Our  high  cost  journals 
span  the  global  markets  for  oil  and 
gas,  including  Latin  America,  Europe, 
FSU,  and  Asia.  Our  coverage  is 
investigative  and  intelligent  and  our 
company  is  fast-paced  and  growing. 
Position  open  for  journalist  to  work 
with  global  team  of  over  50  bright  and 
highly  skilled  financial  journalists. 
Some  travel  In  North/South  America 
possible.  Sponish  or  Portuguese  skills  a 
plus  but  not  required.  Need  2  or  more 
years  experience  in  business  news. 
Great  fully-paid  benefits.  Send  resume, 
writing  clips,  cover  letter  to  Petroleum 
Argus,  4801  Woodwoy,  Suite  270W, 
Houston,  TX  77956.  Fax:  (713)  622- 
2991. 


GRAPHIC  ARTIST 

The  Daily  Item,  a  seven-day  30,000 
AM  in  central  Pennsylvania,  is  seeking 
a  graphic  artist  who  is  Internet  savvy  to 
assist  in  the  development  of  our 
graphic  arts  and  online  services 
departments.  Candidate  should  have 
experience  using  Macintosh  operating 
systems.  Illustrator  or  Freehand  and 
Photoshop.  Apply  with  cover  letter, 
resume  and  samples  of  your  work  to 
Graphic  Artist  Search,  Human 
Resources  Department,  The  Daily  Item, 
200  Market  Street,  Sunbury,  PA 
1 7801 .  No  telephone  calls,  please. 

EOE 


HEALTH  CARE  REPORTER 
The  Tampa  Tribune  wants  an  unstoppa¬ 
ble  reporter  who  can  out-source,  out- 
think  and  out-run  the  competition  on 
health  care/hospitals  beat.  Can  you 
manage  business  issues  and  show 
readers  why  they  should  care?  If  you 
have  covered  business  or  hospitals  and 
have  three  years  on  a  metro  daily  send 
resume  and  clips  ASAP  to  Fawn 
Germer,  The  Tampa  Tribune,  P.O.  Box 
191,  Tampa,  FL  33601 . 

E-mail:  fgermer@tampatrib.com 

Check  website  at  wv^w.tampatrib.com 

HEALTH  INSURANCE  STAFF  WRITER 
Insurance  News  Network  (http:// 
www.insure.com),  the  web's  leading 
insurance  news  and  information  site,  is 
seeking  a  full-time  health  insurance 
staff  writer  to  work  at  our  Connecticut 
headquarters.  The  successful  applicant 
will  report  and  write  consumer-oriented 
articles  about  major  health  insurance 
issues,  including  those  surrounding 
costs,  access,  treatments  and  cov¬ 
erages.  Applicants  must  have  at  least 
two  years  of  newswriting  experience 
for  a  consumer  audience,  great  clips, 
and  an  understanding  of  why  the  web 
is  such  a  great  medium  for  empower¬ 
ing  consumers.  Send  a  cover  letter, 
clips  and  resume,  with  salary  history, 
via  fax  at  (860)  231-7357,  or  E-mail 
at  inn@insure.com.  No  phone  calls, 
please. 


HEALTH-CARE  POLICY  EXPERT 
NEEDED:  Senior  editor  with  good 
news  sense  for  successful  national 
newsletter  in  beautiful  Bozeman,  MT. 
Competitive  salary.  Fax  no  more  than 
3  clips,  resume  and  cover  letter  to 
(800)  842-3081  or  mail  to:  Publisher, 
State  Health  Watch,  1 627  West  Main, 
Suite  379,  Bozeman,  MT  59715. 
FREELANCERS  with  STRONG  health- 
policy  background  also  needed. 

INDIANA  AgriNews  has  a  full-time 
opening  for  a  Field  Editor  in  Indi¬ 
anapolis.  Seeking  experienced 
reporter,  recent  journalism  or  ag  com¬ 
munications  grad.  AG  background 
desirable  but  not  required.  Photo  expe¬ 
rience  a  plus.  Car  required.  FAX  or 
Mail  resume  and  writing  samples  to 
James  Henry,  Indiana  AgriNews,  2575 
E  55th  Place,  Suite  A,  Indianapolis,  IN 
46220.  Fax:  (31 7)  726-5390. 


INDIANA'S  LARGEST  newspaper  seeks 
investigative  reporter  for  Projects  Team. 
Must  be  adept  at  researching  institu¬ 
tions  and  people,  ability  to  write  com¬ 
plex  material  clear/compelling  style. 
CAR  expertise  and  at  least  5-6  years 
experience.  Send  resume/clips  to  M. 
Rochester,  AME  Projects,  P.O.  Box 
01 45,  Indianapolis,  IN  46206. 


JOIN  OUR  aggressive  news  team  as 
general  assignment  reporter.  Monday- 
Saturday  PM  located  in  North  Central 
Illinois.  Previous  newspaper  experience 
and  knowledge  of  local  government 
helpful.  Excellent  benefits.  Send  clips 
and  resume  to  Joyce  McCullough, 
NewsTribune,  426  Second  Street,  La 
Salle,  IL61 301. 


LAYOUT  AND  COPY  EDITOR 
50,000  circulation  suburban  daily 
seeks  a  skilled  copy  editor  with  layout 
experience.  Familiarity  with  QuarkX¬ 
Press  or  PageMaker  preferred.  Send  let¬ 
ter,  resume,  and  work  samples  to  Chris 
Powell,  managing  editor.  Journal 
Inquirer,  P.O.  Box  510,  Manchester, 
a  06045-0510. 


MAC/PC  COORDINATOR 
Seeking  individual  with  3-5  years 
experience  working  with  desktop  ope¬ 
rating  systems  to  work  in  news¬ 
room  of  major  metro  daily.  Night 
position  will  troubleshoot  Mac  OS,  PC- 
based  editing,  network  and  application 
(QuarkXPress,  Photoshop)  problems 
and  work  closely  with  I/S  and  pre¬ 
press.  Must  communicate  well  and  be 
able  to  develop,  document  and  main¬ 
tain  pagination  procedures  and  stan¬ 
dards.  Coordinator  will  teach  new 
employees  editing  and  pagination 
system.  PC  skills  (Dewar,  DOS)  and 
newsroom  design/editing  background 
a  plus.  Send  resumes  to  Recruiting 
Coordinator: 

D'Juana  Gibson 
Fort  Worth  Star-Telegram 
P.O.  Box  1870 
Fort  Worth,  TX  761 01 


E<S?P  Classified 

It’s  Your  People-tO'People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist, 
sales  representative,  circulation  manager, 
public  relations  or  production  person  with  an 
ad  in  Editor  &  Publisher.  We  reach  the  work¬ 
ing  journalists  you  want  to  reach,  every 
week.  .  .  83,000  strong. 

Rates  are  at  the  end  of  the  Classified  section. 
To  increase  accuracy  and  expedite  placement 
of  your  ad,  please  fax  (212)  929-1259,  E-mail 

hazelp@mediainfo.com 

or  mail  to; 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 


EDITORIAL 


JOB  OPENINGS  IN  MINNEAPOLIS 

The  Star  Tribune  is  seeking  two  experi¬ 
enced  business  news  supervisors  to  fill 
the  following  positions: 

BUSINESS  TEAM  LEADER/TECHNO¬ 
LOGY  AND  INNOVATION:  This  editor 
will  supervise  a  team  of  reporters 
covering  business  technology,  personal 
technology  and  the  impact  of  the  digital 
age  on  our  lives. 

BUSINESS  TEAM  LEADER/GROWTH 
COMPANIES  AND  CORPORATE  FI¬ 
NANCE:  This  editor  will  be  responsi¬ 
ble  for  directing  coverage  of  financial 
services,  capital  markets  and  growth 
industries. 

Candidates  for  both  positions  must 
have  supervisory  experience,  a  work¬ 
ing  knowledge  of  business  and 
finance,  strong  news  judgment,  strong 
editing  skills  and  the  ability  to  thrive  in 
a  fast-paced  environment.  Must  be 
able  to  work  collaboratively  in  our 
team-based  system. 

The  Star  Tribune,  an  equal  opportunity 
employer,  is  the  16th  largest  daily 
newspaper  in  the  nation,  with  a  circula¬ 
tion  of  387,412.  The  Sunday  Star 
Tribune  is  the  1 2th  largest  Sunday 
newspaper  in  the  country  with  a  circula¬ 
tion  of  668,466. 

To  apply,  send  a  letter  of  application, 
resume  and  samples  of  your  newspa¬ 
per  to: 

Brenda  Rotherham 
Recruiting  Coordinator 
425  Portland  Avenue 
Minneapolis,  MN  55488 

Phone:  (800)  829-8742,  ext.  4422 
Fax:  (612)673-4526 
E-mail:  rothebe@gw.startribune.com 
(inquiries  only,  do  not  send  application 
by  E-mail). 

Apply  by  Friday,  March  1 3 


I  MANAGING  EDITOR 

:  New  Times  is  looking  for  a  managing 
;  editor  at  its  award-winning,  100,000- 
:  circulation  weekly  in  Miami.  The  posi- 
:  tion  requires  fine  writing  and  editing 
:  skills  and  the  ability  to  help  staffers 
:  generate  superior  stories.  The  manag- 
:  ing  editor  supervises  the  day-to-day 
;  editorial  operation  and  must  have  a 
:  strong  news  background.  The  interview 
:  process  includes  an  extensive  editing 
;  test. 

;  Send  a  cover  letter,  a  resume,  and 
;  your  best  clips  to: 

•  Christine  Brennan 

:  Executive  Managing  Editor 

:  New  Times,  Inc. 

j  P.O.  Box  5970 

:  Denver,  CO  802 1 7 

:  No  phone  calls,  please 

I  MUSIC  NEWS  EDITOR  wanted  for  30 
I  hours  a  week  of  contract  work  in  San 

•  Francisco  for  the  online  SonicNet 
;  Network.  SonicNet  Network  includes 
j  SonicNet,  Addicted  To  Noise  and  other 
I  entertainment  sites.  E-mail: 

i  lisa@sonicnet.com 
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_ EDITORIAL _ 

MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  news¬ 
papers  in  Miami  and  Dallas,  Strong 
writing  skills  essential.  Job  entails 
planning/editing  music  section,  hiring 
freelance  reviewers,  and  writing  a  local 
music  column  as  well  as  feature-length 
pieces.  Send  cover  letter,  resume  and 
five  best  clips  to:  Christine  Brennan, 
P.O.  Box  5970,  Denver,  CO  80217. 
No  calls  or  E-mails,  please. 

NEWS  REPORTER  WANTED 

Weekly  newspaper  in  scenic  Middle 
Tennessee  needs  news  reporter.  J- 
school  graduate  welcome.  A  chance  to 
do  it  all!  Send  cover  letter  and  resume 
to  Grundy  County  Herald,  P.O.  Box 
189,  Tracy  City,  TN  37387. 

Fax:  (931)598-5812 

NEWS/WIRE  EDITOR,  Join  us  in  seek¬ 
ing  to  make  our  paper  more  readable, 
stimulating  and  even  indispensable  to 
our  readers.  Position  requires  good 
news  judgment,  working  knowledge  of 
national  and  international  news  and  a 
strong  belief  in  and  understanding  of 
the  importance  of  local  news  on  the 
front  page.  Must  have  flair  for  quality 
front  page  design.  Experience  with 
Macintosh  QuarkXPress  preferred.  The 
person  hired  will  be  in  charge  of  a  six- 
member  copy  desk.  We  welcome  new 
ideas  to  improve  content  and  design  as 
a  means  to  help  readers  understand 
their  world.  Women  and  minorities 
encouraged  to  reply.  Our  region  offers 
a  mix  or  great  cultural  activities  and 
recreational  opportunities.  Send 
resume,  samples  of  work  to  Stephen 
Bennett,  managing  editor.  The  Post- 
Star,  PO.  Box  2157,  Glens  Falls,  NY 
12801. 


NEWSWEEKLY  SEEKS  EDITOR 

The  Times  of  Acadiana,  Louisiana's 
nationally  recognized  newsweekly,  is 
looking  for  an  editor  to  fill  its  top  news 
management  post.  Located  in  Lafa¬ 
yette,  the  heart  of  Cajun  country. 
The  Times  enjoys  an  unusually  strong 
market  position  against  a  Thomson- 
owned  daily. 

We  got  there  through  excellent  report¬ 
ing  and  analysis  of  the  local  political 
and  business  worlds,  along  with  out¬ 
standing  coverage  of  the  area's  thriv¬ 
ing  arts,  cultural  and  entertainment 
scene. 

We're  looking  for  a  hard-working 
editor  willing  to  accept  a  demanding, 
high-profile  leadership  role  --  someone 
as  much  at  ease  with  corporate  execu¬ 
tives  and  politicos  as  zydeco  musicians 
and  crawfish  farmers.  You  must  have 
an  extensive  writing  background  and  a 
minimum  of  three  years  of  editing 
experience,  preferably  at  a  news¬ 
weekly  or  city  magazine,  with  the 
talent  to  oversee  photography  and  art 
direction. 

Send  resume  and  clips  to  Publisher, 
c/o  The  Times  of  Acadiana,  PO. 
Drawer  3528,  Lafayette,  LA  70502. 


_ EDITORIAL _ 

POPULAR-MUSIC  CRITIC:  The  Indi¬ 
anapolis  Star  and  The  Indianapolis 
News  (275,000  daily,  400,000  Sun¬ 
day)  seek  a  critic  who  can  cover  the 
landscape  from  rap  to  country,  gospel 
to  pop.  Send  a  resume  and  four  clips  - 
your  best  CD  review,  concert  review 
written  on  deadline,  musician  profile 
and  enterprise  story  -  to  Zach  Dunkin, 
arts  &  entertainment  editor.  Star  and 
News,  307  N.  Pennsylvania  Street, 
Indianapolis,  IN  46204. 


REDESIGN  A  NEWSPAPER 

Here  is  a  unique  opportunity  to  head 
up  a  redesign  of  a  medium-sized 
newspaper  in  the  West.  Experience  is 
required  in  typography,  prototypes 
and  developing  new  sections;  staff 
management  and  supervision;  layout 
skills  to  coach  and  lead  the  newsroom 
team  of  page  designers;  and  news 
judgments  to  guide  informational 
graphics  and  presentation  of  breaking 
news  and  projects.  Please  send  sam¬ 
ples  or  list  experience  in  each  of  these 
key  areas.  Reply  by  March  20  to  Box 
08432,  Editor  &  Publisher. 


REPORTER  -  Rapidly  growing  paid 
weekly  newspaper  on  the  New  Jersey 
Shore  is  in  need  of  an  experienced, 
aggressive  and  diversified  community 
beat  reporter  with  potential  to  become 
an  editor.  Great  place  to  live  and 
work.  Salary  plus  benefits.  Call  Jim 
Manser,  publisher,  (732)  223-0076. 


REPORTER  -  Strong,  Web-sawy  weekly 
in  great  town  seeks  reporter  with  2 
years  experience.  Salary  $23,000  with 
good  benefits.  Send  letter,  resume,  5 
clips  to  Editor,  The  Fauquier  Citizen, 
P.O.  Box  3430,  Warrenton,  VA 
20188. 


REPORTER  -  The  Tribune-Democrat  in 
Johnstown,  PA,  (49,000  daily-AM, 
53,000  Sunday)  has  an  opening  for  a 
reporter. 

We  need  someone  with  experience 
who  can  dig  for  news  and  develop 
stories  on  a  daily,  Sunday  and  long¬ 
term  basis.  Knowledge  of  computer- 
assisted  reporting  would  be  a  plus  but 
not  essential. 

We  are  one  hour  from  Pittsburgh,  three 
from  Washington,  DC,  in  a  friendly  com¬ 
munity,  pleasant  surroundings.  Please 
send  resume  and  clips  to  Human 
Resources  Manager,  The  Johnstown 
Tribune  Publishing  Company,  P.O.  Box 
340,  425  Locust  Street,  Johnstown,  PA 
15907-0340. 


REPORTER  for  the  Daily  Baton  Rouge 
Advocate's  Acadiana  bureau  in 
Lafayette,  LA.  Must  have  3  or  more 
years  of  reporting  experience.  Send 
resume  with  news  clips  to  The 
Advocate,  Human  Resources  Depart¬ 
ment,  P.O.  Box  588,  Baton  Rouge,  LA 
70821. 


_ EDITORIAL _ 

REPORTER 

National  daily  business  newspaper 
needs  self-starter  in  Carol  Stream,  IL. 
Digger  with  an  ability  to  build  sources, 
meet  tight  deadlines.  Two  years  expe¬ 
rience.  Firewall  between  your  efforts 
and  advertising  department.  Report  to 
highly  professional  editors.  Be  part  of 
the  world's  largest  publisher  of  busi¬ 
ness  information.  Send  resume  and 
salary  needs  to  American  Metal 
Market,  825  Seventh  Avenue,  New 
York,  NY  1001 9. 


REPORTERS,  COPY  DESK  CHIEF 
Peninsula  Daily  News,  a  17,000  daily 
at  the  doorstep  of  Olympic  Notional 
Park,  has  three  openings:  Copy  desk 
chief  supervises  final  editing  and  page 
productions;  Cops/courts/city  hall  or 
GA  reporter;  Sports  reporter/columnist 
able  to  do  some  Sports  desk  work.  Let¬ 
ter,  resume  and  clips  to  Roger  Morton, 
managing  editor.  Peninsula  Daily 
News,  P.O.  Box  1330,  Port  Angeles, 
WA  98362. 


REPORTERS 

Two  reporters  sought  to  join  award¬ 
winning  team  on  quality  Midwest 
daily.  Business  beat  opening  requires 
knowledge  of  small  business,  economic 
development,  gambling.  General  assign¬ 
ment  beat  includes  some  government, 
features.  Competitive  salary  and 
benefits.  Please  send  resume  to  Susie 
K.  Wells,  employment/compensation 
manager.  Telegraph  Herald,  a  division  of 
Woodward  Communications,  Inc.,  P.O. 
Box  688,  Dubuque,  lA  52004-0688. 

AA/EOE  Women  and  minorities  are 
encouraged  to  apply 


REPORTERS 

Under  new  ownership,  55,000  daily  in 
NY  metro  market  is  looking  to  fill  two 
reporting  positions  in  an  area  where 
there  is  no  shortage  of  breaking  news 
and  enterprise  fodder  for  the  bright 
and  curious.  Send  resume  and  clips  to 
C.  John  Schoonejongen,  assistant 
managing  editor.  North  Jersey  Herald 
&  News,  988  Main  Avenue,  Passaic, 
NJ  07055. 


_ EDITORIAL _ 

REPORTER 

Science,  health  and  environment 
reporter  wanted  to  cover  issues  from 
hospital  mergers  to  utility  rates  to  pollu¬ 
tion.  Ability  to  put  complex  concepts  in 
simple  terms  a  must.  Write  managing 
editor,  Poughkeepsie  Journal,  Box 
1231,  Poughkeepsie,  NY  1 2601 . 

REPORTER 

The  Daily  Gazette,  a  60,000- 
circulation  daily  in  New  York's  Capital 
Region,  is  looking  for  aggressive 
reporters  with  a  passion  for  local  news. 
We're  a  progressive,  independent 
newspaper  in  a  highly  competitive 
market.  Daily  reporting  experience 
required.  Please  send  work  samples 
and  resume  with  references  and  salary 
history  to  Thomas  Woodman,  manag¬ 
ing  editor.  The  Daily  Gazette,  2345 
Maxon  Road  Extension,  Schenectady, 
NY  12308. 

REPORTER 

The  Vindicator,  a  90,000  PM  daily,  is 
looking  for  an  experienced,  self- 
motivated  reporter  to  tackle  the  highly 
energized  news  environment  of  north¬ 
east  Ohio.  If  you've  got  solid  reporting 
and  writing  skills,  an  interest  in  data- 
based  reporting  and  a  knack  for  meld¬ 
ing  words  with  graphics  and  pictures, 
send  cover  letter,  resume  and  clips  to 
Anthony  G.  Paglia,  senior  regional 
editor.  The  Vindicator,  P.O.  Box  780, 
Youngstown,  OH  44501-0780.  No 
phone  calls,  please. 

REPORTER 

We're  looking  for  an  aggressive 
reporter  with  an  aversion  to  writing 
boring  copy.  Reporter  will  write  for  the 
Bonita  Banner,  a  30,000-circulation 
twice-weekly,  and  the  Naples  Daily 
News,  a  50,000-circulation  daily. 
We're  in  a  competitive  market  in  one 
of  the  country's  fastest-growing  areas, 
and  both  papers  are  consistently 
judged  amongst  the  state's  best  in  their 
circulation  classes.  Send  resume,  clips 
to  Todd  Pratt,  Bonita  Banner,  P.O.  Box 
40,  Bonita  Springs,  FL  34133. 

E-mail:  tjpratt@naplesnews.com 


In-Column  Advertisements 
Tuesday  noon  (EST)  for  following  Saturday  issue 
Classified  Display 

Friday  5pm  (EST)  8  days  prior  to  publication 
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_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles  and  Ft. 
Lauderdale.  We  publish  in-depth,  well- 
crafted  stories  that  explore  the  issues, 
events  and  personalities  that  make  our 
communities  tick.  Our  stories  inform 
and  entertain  readers,  provoke  strong 
reactions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Phoenix, 
Houston  and  Ft.  Lauderdale. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


_ EDITORIAL _ 

SELF-STARTING  banking  and  finance 
reporter  with  at  least  two  years  experi¬ 
ence,  a  competitive  spirit  and  ability  to 
write  multiple  stories  per  week.  This  is 
a  vibrant  beat  on  our  feisty  business 
weekly.  Send  clips  and  resume  to 
Editor,  Kansas  City  Business  Journal, 
1101  Walnut,  Suite  800,  Kansas  City, 
MO  641 06. 


SOUTHERN  NEVADA  community 
newspaper  is  looking  for  experienced 
editor.  Must  write  variety  of  stories, 
take  photos,  design  pages,  be 
involved.  Resume,  clips  to  HBC  Pub¬ 
lications,  2  Commerce  Center,  Hen¬ 
derson,  NV  8901 4. 


SPORTS  REPORTER:  The  Tribune  of 
Ames,  Iowa,  is  looking  for  a  high 
school  sports  reporter.  Competitive 
pay,  benefits.  Send  resume  and  clips  to 
Sports  Editor  Susan  Harman,  The 
Tribune,  317  5th  St.,  Ames,  lA  50010. 
E-mail: 

sharman@amestri  b .  com 


SPORTS  SLUGGER 

We  need  someone  to  bomb  the  Bronx, 
ride  rough  Rhodes,  cherrypick  the 
schools,  rip  out  the  hearts  of  our 
readers  and  everything  in  between.  He 
or  she  will  be  a  productive  lead  writer/ 
columnist  of  an  aggressive  50,000 
daily  in  the  country's  most  competitive 
market.  Local  sports  is  our  thing,  but 
this  job  needs  someone  who  is  happy 
to  write  about  everything  from  Little 
League  to  the  pros.  Send  brief  letter, 
clips,  resume  to  Ed  Laubach,  sports 
editor.  The  Express-Times,  30  N. 
Fourth  Street,  Easton,  PA  1 8042. 


Houston's  leading  information  source, 
the  Houston  Chronicle,  has  a  career 
opportunity  for  a  Systems  Editor. 
Responsibilities  include:  assist  Senior 
Systems  Editor,  work  with  editors  and 
reporters  in  the  office  to  train  and  use 
the  Chronicle's  editorial  front-end 
system  and  all  related  subsystems, 
work  with  editors  and  reporters  in  the 
field  to  train  and  use  remote  access 
devices  for  preparing  and  transmitting 
stories  and  information  to  the  Chroni¬ 
cle,  work  with  outside  ogencies  to 
establish  and  maintain  good  working 
relationships  to  facilitate  the  gathering 
and  dissemination  of  information  to  sub¬ 
scribers. 

Qualified  candidates  will  possess  at 
least  1 0  years  daily  newspaper  experi¬ 
ence  in  writing  and/or  editing  and/or 
systems  support.  Basic  working  know¬ 
ledge  of  newspaper  editing  systems 
and  PC  applications  including  word 
processing,  spreadsheet,  database  and 
telecommunications  programs.  Some 
pagination  experience  preferred. 
Bachelor's  degree  preferred. 

The  Chronicle  offers  competitive  bene¬ 
fits  and  compensation,  if  you  qualify, 
please  fax  or  mail  resume  (along  with 
salary  requirements)  to: 

Houston  Chronicle 
Attn:  Employment  Services 
801  Texas  Avenue 
Houston,  TX  77002 
Fax:  (71 3)  220-6611 
E-mail:  Luz.Diaz@Chron.Com 

EOE 


SPORTS  WRITER.  7-day  AM,  18,000 
circulation  in  beautiful  Coeur  d'  Alene, 
Idaho.  Send  resume,  clips  to  Howie 
Stalwick,  sports  editor,  Coeur  d'Alene 
Press,  2nd  And  Lakeside,  Coeur  d' 
Alene,  ID  83814. 


Produds 

Md 


Schedule  on: 


March  14 


Interactive  Sites 

and 

Services 


April  18  May  9  June  20 


For  Business  Card  advertising, 
call  (212)675-4380,  ext.  171, 173 
Contract  rates  available 


_ EDITORIAL _ 

SPORTS  WRITER 

The  Waterloo  Courier  has  an  opening 
for  a  sports  writer,  who  also  would  han¬ 
dle  some  desk  duties.  Our  six-person 
sports  staff  covers  three  universities, 
three  small  colleges  and  five  metro 
high  schools.  This  position  would 
include  motor  sports.  Candidates 
should  be  entry  level  to  two  years 
experience.  Working  knowledge  of 
QuarkXPress  is  a  big  plus.  The  Courier 
is  a  48,000  PM  daily  in  Northeast 
Iowa.  Send  resume  and  clips  to  Saul 
Shapiro,  editor,  Waterloo  Courier, 
P.O.  Box  540,  Waterloo,  lA  50704. 


THE  GALION  INQUIRER  is  seeking  an 
energetic  individual  for  a  full-time 
photographer/reporter's  position.  Appli¬ 
cants  must  have  knowledge  of  and 
experience  with  developing  and  printing, 
and  all  other  aspects  of  photography. 
Reporting  experience  is  nelpfuT.  Send 
resume,  work  samples,  and  a  cover  letter 
to  Crystal  D.  Hatfield,  editor.  The  Galion 
Inquirer,  P.O.  Box  648,  Galion,  OH 
44833. 


THE  DAILY  REPORT,  Atlanta's  award¬ 
winning  legal  and  business  newspa¬ 
per,  is  seeking  two  experienced 
reporters,  at  least  one  of  whom  will  be 
assigned  to  cover  the  lawyering 
involved  in  mergers  and  acquisitions, 
bankruptcy  and  other  business-related 
activities. 

The  Daily  Report  is  part  of  American 
Lawyer  Media,  the  nation's  largest 
legal  journalism  company.  We  cover 
Atlanta  and  suburban  trial  courts,  state 
and  federal  appellate  courts,  law  firms 
and  legal  issues.  Our  readership  is 
primarily  attorneys,  but  besides  law  we 
aggressively  report  on  the  Georgia 
Legislature  and  state  and  local  politics. 
We  place  a  premium  on  in-depth  work 
and  have  the  space  to  display  it.  A 
background  in  legal  or  business  report¬ 
ing,  or  both,  is  pr^rred. 

Send  letter,  resume  and  writing  sam¬ 
ples  to  Charles  Carter,  managing 
editor.  Daily  Report,  1 90  Pryor  Street, 
S.W.,  Atlanta,  GA  30303. 


THE  ST.  LOUIS  Post  Dispatch,  with  a 
Sunday  circulation  of  540,000,  is  seek¬ 
ing  a  classical  Music  Critic  to  join  its 
arts  and  entertainment  staff.  Here  is  the 
opportunity  to  provide  reviews  of 
major  classical  music  events  in  the  St. 
Louis  region  -  the  home  of  the  world- 
class  St.  Louis  Symphony  Orchestra 
and  Opera  Theatre  of  St.  Louis.  We 
need  someone  who  can  interest  our 
readers  in  everything  from  features  on 
guest  artists  to  explanatory  pieces  on 
changes  in  Symphony  management  to 
the  financial,  legal  and  cultural  aspects 
of  the  area's  classical  music  organiza¬ 
tions. 

Applicants  should  have  broad  histori¬ 
cal  and  practical  experience  with 
music  ranging  from  Gregorian  chant  to 
today's  Avant  Garde  to  sum  up  the 
local  scene  and  keep  our  community 
informed  on  national  news  and  trends. 

Applicants  should  submit  a  resume, 
cover  letter  and  three  to  five  samples  of 
writing  including  reviews,  features  and 
breaking  news  stories  to  Cynthia  Todd, 
director  of  recruitment,  St.  Louis  Post- 
Dispatch,  900  N.  Tucker  Boulevard,  St. 
Louis,  MO  63101.  The  application 
deadline  is  March  11,1 998. 
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EDITORIAL  I  EDITORIAL 

THE  FLORIDA  Times-Union  in  Jackson-  I  WANTED:  NEWS  EDITOR 


ville  seeks  a  senior  copy  desk  chief 
who  will  lead  and  coach  our  news 
copy  desk  team.  The  applicant  must 
have  exceptional  word  and  head- 
line-writing  skills  and  know  how 
to  pass  them  along  to  others.  This 
person  must  display  a  thorough  know¬ 
ledge  of  the  production  process  and  be 
able  to  assess  the  desk's  potential, 
streamline  operations  and  inspire  desk 
members  to  attain  a  new  level  of  qual¬ 
ity.  Deft  people  and  the  ability  to  lead 
calmly  and  efficiently  under  severe 
deadline  pressure  are  musts.  At  least 
five  years  copy-editing  experience 
is  required  with  management  expe¬ 
rience  preferred.  The  Times-Union  is  a 
180,000  daily,  250,000  Sunday  cir¬ 
culation  newspaper  in  a  booming 
city  with  beaches,  mild  winters  and 
plenty  of  outdoor  recreation.  Send 
cover  letter,  resume,  work  samples  to 
Joe  Adams,  staff  development  editor. 
The  Florida  Times-Union,  P.O.  Box 
1949,  Jacksonville,  FL  32231. 

THE  POTOMAC  NEWS,  a  Media 
General  daily  in  Northern  Virginia,  is 
updating  its  files  for  qualified  candi¬ 
dates  for  the  positions  of  SPORTS 
REPORTER,  NEWS  REPORTER  and 
COPY  EDITORS  for  news  and  sports. 
QuarkXPress  experience  and  headline 
writing  flair  required  for  editing  slots. 
Reporting  slots  call  for  aggressive, 
tenacious  team  players.  Apply  to 
Pamela  Gould,  news  editor,  Potomac 
News,  P.O.  Box  2470,  Woodbridge, 
VA22193. 

THE  VIRGINIAN-PILOT,  a  200,000- 
plus  AM  daily  serving  SE  Virginia  and 
NE  North  Carolina,  is  seeking  a 
layout/ copy  editor  for  our  sports  desx. 
We  need  a  team  player  who  has 
strong  news  judgment,  a  keen  editing 
eye  and  the  ability  to  cooly  make 
adjustments  as  news  dictates.  This  isn't 
an  entry  level  position,  and  supervisory 
experience  is  a  plus.  Send  resume  and 
work  samples  (no  phone  calls,  please) 
to  Joe  Garvey,  sports  desk  team 
leader.  The  Virginian-Pilot,  150  W. 
Brambleton  Avenue,  Norfolk,  VA 
23510. 

TOWN  NEWS  REPORTER 
50,000-circulation  suburban  daily 
seeks  a  self-starting  tawn  news  reporter 
who  can  cover  hard  news,  features, 
and  government  without  getting  cought 
in  the  government  rut.  Send  letter, 
resume,  and  work  samples  to  Chris 
Powell,  managing  editar.  Journal 
Inquirer,  P.O.  Box  510,  Manchester, 
a  06045-0510. 

WANTED;  An  experienced  reparter 
to  cover  the  outdoors  including 
Yellowstone  National  Park,  the  enviran- 
ment,  and  the  Department  af  Energy 
Site  for  a  30,000  daily.  Outside  and 
Outdoor  Life  rank  ours  a  top  Rockies 
town.  Send  clips  and  resume  to 
Margaret  Wimborne,  city  editor.  Post 
Register,  P.O.  Box  1 800,  Idaho  Falls, 
Idaho  83404  or 

E-mail:  mwimborne@idahonews.com 


Bright,  ambitious,  tough  news  editor 
looking  for  advancement  into  upper 
management.  Strong  story  sense, 
ability  to  teach,  aggressive  an  news, 
salid  commitment  to  demanding  stan¬ 
dards  and  holding  others  to  same. 
Please  send  resume  to  Box  08423, 
Editor  &  Publisher. 

WANTED:  COPY  EDITOR  for  AM  daily 
in  central  Indiana.  The  right  candidate 
will  be  a  stickler  for  detail  You  will  get 
to  do  it  all,  headlines,  design,  editing, 
and  special  sections.  You'll  need  an 
understanding  of  the  basic  rules  of 
design,  but  know  intimately  the  English 
language  and  its  nuances.  Must  have 
demonstrated  ability  in  QuarkXPress. 
Twa  college  internships  required  or  pro¬ 
fessional  experience  at  a  daily  or 
weekly  publication.  The  Chronicle- 
Tribune  is  an  equal  apportunity  employer 
that  values  workplace  diversity.  Send 
cover  letter,  resume  and  clips  to  Juli 
Metzger,  managing  editor,  Chronicle- 
Tribune,  6 1 0  S.  Adams  Street,  Marion,  IN 
46953. _ 

WE'RE  LOOKING  to  rebuild  our  sports 
team  to  provide  more  comprehensive 
prep  and  local  college  coverage  for 
our  readers  in  the  Southern  Tier  of 
New  York  state.  We  focus  on  youth, 
but  we  also  have  enjoyed  success  cov¬ 
ering  the  nearby  Buffalo  Bills. 

The  successful  candidates  for  the  open 
sports  editor  and  sports  writer  positions 
will  be  organized,  self-motivated,  com¬ 
munity-minded  and  willing  to  work 
evenings.  Some  photography  experi¬ 
ence  is  necessary,  ancT  knowledge  of 
QuarkXPress  is  a  must.  Send  resume, 
clips  and  a  cover  letter  to  Andy 
Thompson,  managing  editor.  The  Eve¬ 
ning  Tribune,  85  Canisteo  Street, 
Hornell,  NY  14843. 

WEEKEND  EDITOR 

The  Stuart  News,  a  7-day  AM  paper 
with  54,000  circulation  (Sunday)  an 
Florida's  East  Coast  is  looking  for  an 
assistant  city  editor  to  take  charge  of 
our  weekend  news  enterprise.  If  you're 
a  strong  front-line  editor  who  can  work 
with  a  staff  of  sharp,  talented, 
reporters  to  produce  top-notch  in-depth 
packoges  every  week,  we  want  to  hear 
from  you. 

This  job  requires  someone  who  doesn't 
mind  evening  hours  and  weekend  shifts 
on  the  city  desk.  This  staff  cares  about 
producing  a  top-quality  newspaper, 
and  it  ^ows.  Interested?  Send  a 
resume  and  clips  ta  Nan  Keck,  assis¬ 
tant  managing  editor.  The  Stuart 
News,  P.O.  Box  9009,  Stuart,  FL 
34995.  Or  reply  via  E-mail  to: 

keck@stuartnews.com 

WEEKLY  AGRIBUSINESS/farming  news¬ 
paper  seeking  experienced  corres¬ 
pondents  for  Indiana,  Kentucly  and 
western  Ohio.  Especially  looking  for  cor¬ 
respondents  in  western  Indiana, 
Louisville,  KY,  and  Columbus,  Lima 
and  Findlay,  OH,  areas.  Campetitive 
pay,  plenty  of  opportunity  to  write 
news  and  features.  Send  resume  and 
clips  ta  Mayhill  Publications,  Inc.,  P.O. 
Box  90,  Knightstown,  IN  46148.  No 
columnists  needed. 


EDITORIAL 


INTERNSHIPS 


WEEKLY  EDITOR 
QUALITY  NEWSPAPERS 

Wide-ranging  respansibilities  include 
content  and  staff  direction,  new  prod¬ 
uct  development,  community  relations. 
Winning  candidate  will  have  man¬ 
agement  experience,  solid  editing  skills 
and  a  commitment  to  quality  com¬ 
munity  journalism.  QuarkXPress  page 
design  and  Internet  a  plus.  Salary  $60- 
80M  plus  excellent  benefits.  Reply  to 
Box  0841 2,  Editor  &  Publisher. 


SPEND  SIX  MONTHS  interning  with 
crack  professional  journalists  in  the 
Illinois  Statehouse  pressroom  in  the 
University  of  Illinois  at  Springfield's 
one-year  MA  Public  Affairs  Reporting 
program.  Excellent  placement  recorcl 
Tuition  waivers,  $3,000  stipends  dur¬ 
ing  internship.  Applications  due  April 
1 .  Contact  Cnarles  Wheeler,  PAC  41 8, 
UlS,  P.O.  Box  1 9243,  Springfield,  IL 
62794-9243.  (217)  786-7494. 

E-mail;  wheeler.chaHes@uis.edu 
PAR  Home  Page: 
www.uis.edu/ -wheeler/ 


Job  Hunting? 

Buying? 

Selling? 

Hiring? 

OR  JUST  LOOKING? 


Use  the  best  read  Classified  Ad 
Pages  in  the  industry 

E&P's  Classified  Section  is  where  you'll  find  the  used  equip¬ 
ment  you  need,  discover  new  employment  opportunities,  get  a 
feel  for  who's  hiring  where,  find  the  key  professionals  to  make 
your  newspaper  run,  sell  your  used  equipment,  locate  industry 
service  providers,  even  buy  or  sell  your  newspaper  business. 


New  ads  every  week! 


Rates  and  information  are  in  this  section. 

To  place  your  classified  ad. 

FAX:  (212)  929-1259  Phone:  (212)  675-4380  ext.  173 
E-mail:  ha2elp@mediainf0.com 

Mail:  E&P  Classified  Ads.  11  West  19th  Street,  New  York,  10011 
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HELP  WANTED 


MARKETING  RESEARCH 

RESEARCH  AND 
DATABASE  MANAGER 

Copley  Chicago  Newspapers,  located 
in  Plainfield,  Illinois,  is  seeking  an 
experienced  newspaper  professional  to 
head  our  four-person  Research 
Department.  Our  newspapers  serve 
more  than  a  half-million  households  in 
seven  of  Illinois'  top  1 1  boom  counties, 
predicted  for  the  highest  population 
and  economic  growth  in  metropolitan 
Chicago.  We  have  our  work  cut  out  for 
us;  we  know  what  we  have  to  do.  Our 
research  leader  is  provided  the 
opportunity  to  play  a  much  larger  role 
than  you'd  expect  in  shaping  our 
Company's  direction. 

ARE  YOU  READY  TO  STEP 
UP  TO  THE  CHALLENGE? 

Copley  Chicago  Newspapers  publishes 
four  dailies,  1 1  community  weeklies 
and  three  shopper  publications  in 
northern  Illinois.  And  we're  in  a  growth 
mode,  with  plans  to  launch  another 
half-dozen  weeklies  this  year,  adding 
another  100,000  readers.  We  allocate 
funds  for  several  primary  research  pro¬ 
jects  annually  PLUS  we  purchase  --  and 
use  -  a  ton  of  secondary  research, 
including  Claritas  PRIZM  lifestyle  seg¬ 
mentation  system,  AsTech  database 
software,  Scarborough,  CMR,  and 
more. 

Our  Research  Manager  is  responsible 
for  supervising  the  collection  and  pres¬ 
entation  of  data  used  to  promote 
advertising  sales,  plus  provide  direc¬ 
tion  to  circulation,  news  and  opera¬ 
tions  departments.  Our  researcher  must 
be  marketing  oriented,  able  to  “sell” 
the  application  of  data  to  those 
responsible  for  executing  strategies. 

HERE'S  WHAT  WE'RE  LOOKING  FOR 
IN  A  CANDIDATE: 

Minimum  BS  or  BA  degree  in  research 
or  related  field  plus  3-5  years  experi¬ 
ence  in  newspaper  research  and 
application  position.  Experience  with 
statistical  surveying  methods  preferred. 
Experience  in  negotiating  and  supervis¬ 
ing  primary  research,  successful  history 
of  data  application,  working  know¬ 
ledge  of  the  software  packages  we  use. 
Competitive-market  newspaper  experi¬ 
ence  a  plus. 

HERE'S  WHAT  WE  OFFER 

A  competitive  salary  commensurate 
with  experience;  a  complete  benefit 
package;  401  (k);  an  attractive  work 
environment  of  dedicated  visionaries 
with  resources  ample  enough  to  do  the 
job. 

To  apply,  fax  or  mail  resume  with 
cover  letter  indicating  salary  history  to: 

COPLEY  CHICAGO  NEWSPAPERS 
Attention:  Randy  Chapman 
Marketing  Services  Director 
3101  Route  30 
Plainfield,  IL  60544 
Fax:  (815)  439-5357 


_ PHOTOGRAPHY _ 

PHOTOGRAPHER 

12,000  circulation  AM  daily  needs 
photojournalist  to  fill  two  person  staff. 
Leaf  system,  Jobo  processor,  Mac  with 
Photoshop.  Send  letter,  resume,  non- 
returnable  samples  of  work  to  manag¬ 
ing  editor,  News-Times,  P.O.  Box  912, 
El  Dorado,  AR  71731 . 


_ PREPRESS _ 

A  LARGE  metropolitan  newspaper 
located  in  the  South  West  has  an 
immediate  opening  for  an  experienced 
Director  of  Pre-Press/Composing 
Room.  The  successful  candidate  will  be 
responsible  for  directing  Pre-Press/ 
Composing  Room  operations  in  a 
timely,  cost  effective  manner  through 
the  effective  use  of  equipment  and 
personnel.  We  are  seeking  an  individ¬ 
ual  with  at  least  five  years  of  direct 
supervisory  experience  who  exhibits 
excellent  leadership,  interpersonal  and 
verbal  communication  skills.  Typeset¬ 
ting,  ad-makeup,  and  page  composi¬ 
tion  knowledge  are  required.  A  com¬ 
petitive  salary  and  comprehensive 
benefits  package  is  available.  Please 
submit  your  resume  with  salary  history 
to  Box  08427,  Editor  &  Publisher.  EOE 


CNI  CORPORATION,  a  systems  inte¬ 
gration  company  servicing  the  news¬ 
paper  industry  is  seeking  candidates 
experienced  in  newspaper  workflow 
and  capable  of  training  on  MS  Word 
and  QuarkXPress.  Novell  and/or  MS 
networking  experience  is  desirable. 

E-mail  resume  to  hr@cnicorp.com 


PRODUCTION/ 
COMPOSITION  MANAGER 

For  small,  but  growing  chain  in  beauti¬ 
ful  Rocky  Mountains  of  Colorado. 
Someone  who  is  hands-on  with  QuarkX¬ 
Press,  and  with  experience  as  MAN¬ 
AGER  of  department.  Salary  negotia¬ 
ble.  Contact  our  representative  P.  Rice, 
P.O.  Box  776085,  Steamboat  Springs, 
CO  80477. 


_ PRESSROOM _ 

PRESS 

(MECHANICAL  OPERATIONS) 
MANAGER 

Community  daily  (8,000)  in  North 
Central  Indiana  with  some  commercial 
printing  in  need  of  experienced  web- 
offset  press  operator  with  strong 
mechanical  skills  to  manage  prod¬ 
uction  (excluding  electronic)  functions. 
Competitive  salary  plus  benefits.  Mod¬ 
ern  facility/eguipment.  10  unit  Goss 
Community  plus  Kansa  480.  Send 
resume  plus  references  plus  salary 
requirements  to  Box  08418,  Editor  & 
Publisher. 


j  THE  ASPEN  DAILY  NEWS  in  Aspen, 
:  Colorado  is  seeking  a  pressroom  man- 
:  ager  to  run  our  6  unit,  Goss  Com- 

•  munity  offset  web  pressroom.  Res- 
:  ponsibilities  include:  operation  of  press, 
:  general  maintenance,  ordering,  hiring  of 

•  employees,  etc.  The  Aspen  Daily  News  is 
;  a  7  day,  12,500  circulation  tab  in  a 
:  beautiful  mountain  community.  Call  (970) 
:  925-2220  ext.  212. 


_ PRESSROOM _ 

PRESSROOM  MANAGER 

Zone  3  daily  has  an  immediate  open¬ 
ing  for  a  person  with  a  minimum  of  5 
years  experience  in  newspaper  press¬ 
room  management.  We  are  searching 
for  a  manager  with  exceptional  com¬ 
munication  and  people  skills.  Suc¬ 
cessful  applicant  must  also  have  the 
ability  to  establish  a  strong  pre¬ 
ventative  maintenance  program  as  well 
as  set  and  maintain  quality  standards. 
Send  resume  and  salary  history/ 
requirements  to  Box  08398,  Editor  & 
Publisher. 


PRODUaiON  DIREaOR 

80,000  plus  circulation  AM  daily  seeks 
candidate  for  Production  Director. 
Directs  and  supervises  daily  activities 
and  staff  of  the  pressroom,  packaging 
and  building  maintenance.  Must  have 
strong  interpersonal  skills  and  the 
ability  to  motivate,  lead  and  direct 
others.  Competitive  pay  and  excellent 
benefits.  Send  cover  letter  and  resume 
to  Human  Resources,  The  Ledger,  P.O. 
Box  408,  Lakeland,  FL  33802.  EOE, 
Drug  free  workplace. 

PRODUaiON/TECH 

PRODUCTION  DIRECTOR  needed  for 
an  expanding  group  of  weekly  news¬ 
papers.  Must  possess  excellent  lead¬ 
ership  and  motivation  skills.  Know¬ 
ledge  in  all  areas  of  production  a  must. 
Experience  with  goss  community  and 
urbanite  presses  preferred.  Competitive 
wage  and  benefit  package,  401  (k)  and 
excellent  work  environment.  Please 
send  resume  and  salary  requirements 
to  Jim  Quimby,  Homestead  Publishing 
Co.,  P.O.  Box  189,  Bel  Air,  MD 
21014. 


PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience  necessary. 
If  you  know  prepress,  SQL,  or  NT, 
like  travel,  and  want  out  of  deadline 
dilemmas,  send  resume  to  Managing 
Editor,  Inc.,  Attn:  Peter,  101  Greenwood 
Avenue,  Suite  330,  Jenkintown,  PA 
1 9046  or 

E-mail:  pkelts@maned.com 


NEWS 

Makes  The  Difference 

♦  Editor  &  Publisher  is 
NOT  a  monthly  journalism 
review. 

♦  Editor  &  Publisher  is 
NOT  a  monthly  associa¬ 
tion  house  organ. 

♦  Editor  &  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 

EDITOR  &  PUBLISHER 
11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


PRODUaiON/TECH 

PRODUaiON  DIREaOR 

Mid-size  AM  daily  in  the  Southeast 
seeks  production  director  to  manage 
all  aspects  of  the  company's  prod¬ 
uction  operations,  including  pre-press, 
press  and  mailroom.  Excellent  lead¬ 
ership,  motivational  and  communica¬ 
tion  skills  required.  Experience  with 
Urbanite  presses  preferred.  Excellent 
wage  and  benefit  package.  Pre¬ 
employment  drug  test  required.  Please 
send  resume  and  salary  requirements 
to  Box  08428,  Editor  &  Publisher. 


PRODUaiON  SUPPORT  TECHNICIAN 
The  Hartford  Courant  has  an 
immediate  opening  for  a  hands  on 
electrical  and  mechanical  technician. 
The  ideal  candidate  will  have  three 
years'  electronic  experience;  two 
years'  mechanical  experience  in  main¬ 
taining  and  repairing  bindery,  insert¬ 
ing  and  ink  jet  equipment;  and 
excellent  electronic  and  mechanical 
aptitude  with  specific  knowledge  of  com¬ 
puter-based  machine  control  systems. 

We  offer  competitive  salary,  choice  of 
benefit  plans,  and  free  parking. 
Interested  candidates  may  submit 
resume  with  cover  letter  including 
salary  requirements  to  The  Hartford 
Courant,  Employee  Services  and  Com¬ 
munity  Affairs,  285  Broad  Street, 
Hartford,  a  06 115. 

EOE 


PRODUaiON/ 
COMPOSITION  MANAGER 

Fast-paced,  3-shift  operation  produces 
20  weekly  shoppers.  Candidate's 
strongest  trait  should  be  ability  to  lead 
30+  employees  to  produce  pages 
accurately  and  quickly  in  a  deadline 
environment.  Knowledge  of  QuarkX¬ 
Press,  Photoshop,  pagination  software, 
and  network  helpful,  but  tech  support  is 
on-site.  Reports  to  GM.  Compensation 
is  salary  plus  incentive;  competitive  for 
industry.  Zone  1 . 

Send  resume,  including  salary  history 
to  Box  08422,  Editor  &  Publisher. 


PRODUaiON/COMPOSITION 
TECHNICAL  SUPPORT  MANAGER 

Fast-paced,  3-shift  operation  produces 
20  weekly  shoppers.  Candidate  will 
support  composition  department  using 
QuarkXPress,  PhotoShop,  Illustrator, 
Managing  Editor,  AIS,  InPosition,  in 
all-MAC  environment.  Must  be  fully 
knowledgeable  in  all  software,  network 
management,  RIP/imagesetting,  and 
4-Color  printing.  Must  be  good  com¬ 
municator,  integrating  well  with  com¬ 
position  and  pressroom  manager,  this 
is  not  a  job  for  a  “techie”.  Reports  to 
GM.  Will  also  manage  a  tech  support 
specialist.  Compensation  is  salary 
plus  incentive;  competitive  for  industry. 
Zone  1 . 

Send  resume,  including  salary  history 
to  Box  08424,  Editor  &  Publisher. 
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CUSSIFIED  ADVERTISING 
INFORMATION 


DEADLINES 


LINE  ADS  -  Tuesday  at  noon  (EST)  for  the  next  Saturday’s  issue. 
DISPLAY  ADS  -  Space  reservation  8  days  prior  to  publication 
date;  camera  ready  copy  5  days  prior  to  publication  date. 


LINE  AD  RATES 


Rates  are  per  line,  per  issue,  3  line  minimum,  count  approximately 
34  characters  anO/or  spaces  per  line,  no  abbreviations. 


POSITIONS  WANTED 


HELP  WANTED 

(includes  online  posting) 

1  week  . $11.15 

2  weeks  . $9.85 

3  weeks  . $8.60 

4  weeks  . $7.45 


POSITIONS  WANTED 

(includes  online  posting) 

1  week . $5.20 

2  weeks  . $4.35 

3  weeks  . $3.60 

4  weeks  . $3.35 


ALL  OTHER  CLASSIFICATIONS 

(online  not  included) 

1  week . $9.50 

2  weeks  . $8.40 

3  weeks  . $7.35 

4  weeks  . $6.35 

BOX  REPLY  SERVICE 

Count  box  service  as  an  additional  line  in  copy 
Line  Ads  -  Add  SI  2.60  per  insertion 
Positions  Wanted  -  Add  $6.30  per  insertion  USA 
All  international  box  reply  -  $27.50 


DISPLAY  AD  RATES 


The  use  of  borders,  boldface,  logos,  etc.  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion. 

(1  column  inch  minimum) 

1  week . $110  pci 

2-5  weeks . $105  pci 

6 -13  weeks . $100  pci 

14-26  weeks . $  95  pci 

27-52  weeks . $  90  pci 


PAYMENT 


Make  check  payable  to  Editor&  Publisher 
BSSerISnI  charge  to  your  American  Express. 
VIS4’  >b(PREg  MasterCard  or  Visa.  Please  supply  name 

musKm  '•■WW  on  card,  account  number,  expiration  date 

and  card  holder’s  signature. 

Please  note:  International  ads.  new  accounts  and  positions  wanted  ads  must  pre-pay. 


TO  PLACE  AN  AD 


Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 

Or  place  your  ad  online  vyww.mediainfo.com 

Please  contact  us  for:  display  ad  copy  specifications  and  procedures 

MAIL:  Editor  &  Publisher  Classified  Ads 

11  W.  19th  Street,  New  York,  NY  10011 
FAX:  (212)929-1259 
E-Mail:  hazelp@mediainfo.com 
mattw@mediainfo.com 
eileenl@mediainfo.com 


QUESTIONS? 


VOICE:  (21 2)  675-4380  (Monday  -  Friday  -  9  AM  -  5  PM  EST) 

Hazel  Preuss  /  Extension  171 
Matt  Wilcox  /  Extension  173 
Eileen  Long  /  Extension  170 

FAX:  (212)  929-1259  or  E-mail:  eileenl@mediainfo.com  anytime. 


EDITORIAL 


EDITOR  with  two  decades'  experience 
as  a  metro  editor  at  New  York  City 
dailies  and  managing  editor  and 
editor  at  smaller  papers  (plus  detours 
to  study  law  and  teach  journalism) 
available  to  inject  new  life  into  your 
local  coverage.  I'll  make  great  assign¬ 
ments  and  turn  the  results  into  compell¬ 
ing  reading.  (51 8)  383-0281 . 


EXPERIENCED  award-winning  editor/ 
reporter  seeks  new  career  challenge 
with  Zone  5  or  7  specialty  publication 
or  public  relations.  (305)  891  -2595. 


I  HAVE  15  years  of  writing,  editing 
and  opinion-making  experience  with 
major  metro  newspapers.  Conservative 
to  moderate.  News  and  sports  commen¬ 
tary.  Seek  position  as  columnist.  Reply 
to  ^x  08312,  Editor  &  Publisher. 


I  SPECIALIZE  in  travel  to  Latin  America. 
Interested  in  writing  regular  column  for 
newspapers.  FAX  (352)  374-4323. 
E-mail:  jglootprints@mindspring.com 


NY-BASED  Managing  Editor  with  10 
years'  national  news  and  online  expe¬ 
rience  seeks  editing,  writing,  freelance 
work.  (914)  923-3877  or 

E-mail:  warrenm@bestweb.net 


EDITORIAL 


METRO  DAILY  EDITOR  in  Zone  2,  20 
years  of  diversified  experience,  30+ 
awards  for  newspaper  and  magazine 
writing,  provable  record  of  consistent 
excellence,  seeks  interesting  opportunities 
for  research  and  creative  writing.  Reply  to 
Box  08408,  Editor  &  Publisher. 

TOP  national/international  Writer/ 
Editor  seeks  editorial/ speechwriting 
projects.  Washington-based,  will  travel. 
Call  (202)  362-3133. 


YOU  ARE  a  western/ midwest  paper  in 
desperate  need  of  o  New  York  based 
sportswriter  to  cover  everything  from 
Knicks  games  to  labor  negotiations.  I'm 
an  award-winning  (over  20  national 
and  state  awards)  reporter  looking  to 
become  your  New  York  eyes  and  ears. 
Reply  to  Box  08410,  Editor  &  Pub¬ 
lisher. 


BUSINESS,  investigative,  features.  25 
years  experience.  South  Florida  based. 
All  Florida  assignments  accepted. 

Call  Paul  Carson  (954)  726-3924 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575- 1 005. 


Attention: 

Positions  Wanted  Advertisers 

For  quicker  placement, 
you  con  Fox  or  e-mail  your  Positions 
Vy/onted  ad  along  with  your 
Visa/Master/Amex  card  number 
and  expiration  date. 

(212)  929-1259  or 
E-mail;  mattw@mediainfo.com 
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SHOP  TALK  AT  THIRTY  by  chris  lamb 


Bad  Times  For  Cartoonists: 

10  Years  After  The  Falwell  Decision 


By  ruling  that  evangelist 
Jerry  Falwell  could  not  col¬ 
lect  damages  for  emotional 
distress  caused  by  an  adver¬ 
tising  parody  in  Hustler 
magazine,  the  U.S.  Supreme  Court  on 
Feb.  24, 1988  handed  editorial  cartoon¬ 
ists  and  other  satirists  a  stunning  legal 
victory'.  A  contrary  decision  would 
have  chilled  cartoonists,  who,  by  defi¬ 
nition,  aim  to  distress. 

If  it  were  possible  to  make  a  distinc¬ 
tion  between  the 
Hustler  parody  —  sug¬ 
gesting  Falwell  lost  his 
virginity  with  his  moth¬ 
er  in  an  outhouse  — 
and  other  forms  of 
satiric  commentary,  the 
High  Court  said  it 
would  have  ruled 
against  the  magazine, 
but  it  doubted  if  such  a  standard  exist¬ 
ed.  While  noting  the  often  caustic 
nature  of  cartoons.  Chief  Justice 
William  Rehnquist  stressed  the  func¬ 
tion  that  they  have  played  in  American 
society,  adding, “From  the  view  of  his¬ 
tory,  it  is  clear  that  our  political  dis¬ 
course  would  have  been  considerably 
poorer  without  them.” 

The  ruling  should  have  been  a  wa¬ 
tershed  for  cartoonists.  But  it  wasn’t. 
Ten  years  after  the  Falwell  ruling,  car¬ 
toonists  find  themselves  shrinking  in 
numbers  and  influence.  Cartoonists,  to 
be  sure,  are  keenly  aware  of  this.  When 
asked  to  consider  the  state  of  the  art  in 
a  recent  survey,  55%  described  it  as 
“bad”  and  another  34%  had  “mixed 
feelings.”  Only  14%  of  cartoonists  said 
there  were  more  opportunities  than  a 
decade  ago.  If  this  keeps  up,  in  anoth¬ 
er  10  years,  editorial  cartoonists  will 
qualify  as  an  endangered  species. 

This  Lsn’t  just  bad  for  cartoonists. 

It’s  bad  for  the  country.  By  starkly 
pointing  out  the  naked  truth  about 
emperors,  cartoonists  have  enlight- 

Lamb,  an  assistant  professor  of 
communication  at  the  College  of 
Charleston,  Charleston,  S.C.,  wrote  his 
dissertation  on  the  limits  of  editorial 
cartooning  in  the  United  States. 
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ened,  enraged  and  engaged  readers 
since  Benjamin  Franklin’s  crude  draw¬ 
ing  —  “Join,  or  Die”  —  called  for  a 
united  front  against  England  in  1754. 
When  editorial  cartoonists  are  at  their 
best,  they’re  like  switchblades  —  sim¬ 
ple  and  to  the  point.  They  cut  deeply 
and  leave  an  impression.  Unrestricted 
by  journalistic  standards  of  objectivity 
and  fairness,  cartoonists  direct  their 
incredulity,  anger  or  morality'  at  what¬ 
ever  most  outrages  them,  whether  it's 
“Boss”Tweed,  Joseph 
McCarthy,  Richard 
Nixon  or  Bill  Clinton. 

The  decline  of  car¬ 
tooning  is,  of  course, 
inextricably  linked  to 
the  decline  of  the 
newspaper  profession. 
Fewer  people  are  read¬ 
ing  newspapers  than 
they  were  a  decade  ago.  But  it’s  not 
newspaper  readers  who  are  killing  the 
cartoonist,  strangely,  it’s  newspapers 
themselves. 

Of  the  1,500  daily  newspapers  in 
this  country,  fewer  than  100  have  their 
own  staff  cartoonist,  down  by  almost 
half  in  the  past  1 5  years.  Is  it  because 
editors  don’t  believe  in  the  value  of 
cartoonists?  Apparently  not.  They  pub¬ 
lish  syndicated  cartoons  every'  day. 
Many  fill  their  op-ed  page  with  car¬ 
toons  on  Saturday  or  Sunday. 

Most  newspapers  opt  for  publishing 
relatively  generic  syndicated  cartoons 
because  they  are  cheaper  and  generate 
fewer  angry  phone  calls  than  cartoons 
about  local  sacred  cows.  The  former  is 
symptomatic  of  the  foundering  news¬ 
paper  industry;  the  latter  reflects  a 
weakness  in  the  newspaper’s  tradition¬ 
al  watchdog  function.  If  a  newspaper 
wants  to  fulfill  its  function  in  society', 
or  even  if  it  just  wants  to  sell  more 
newspapers,  perhaps  it  should  find 
ways  to  make  the  phone  ring  more, 
not  less.  Cartoons  do  that. 

Newspaper  editors  often  complain 
that  they  would  like  to  hire  their  own 
cartoonist  but  they  can’t  afford  to. 
This,  too,  is  a  thin  argument.  How 
many  editorial  writers  and  columnists 
does  a  newspaper  have  on  its  staff? 
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Why  not  one  cartoonist? 

IVlost  editors  are  former  reporters, 
who,  by  nature,  are  literal  and  objec¬ 
tive.  By  contrast,  cartoons  often  are 
neither  literal  nor  objective.  This 
makes  editors  wary.  Consequently, 
most  editors  don’t  understand  the 
need  for  newspapers  to  have  their 
own  cartoonists  —  and  papers  with 
cartoonists  often  don’t  give  them  the 
same  freedom  as  editorial  writers  or 
columnists  get.  Not  surprisingly,  the 
best  cartoonists  enjoy  the  freedom  to 
draw  their  own  conclusions  with  little 
or  no  interference. 

Editors  often  shy  away  from  publish¬ 
ing  hard-hitting  cartoons  because  they 
fear  libel  suits.  If  this  presumption  were 
correct,  it  would  be  one  thing.  But  it’s 
not.  In  the  Falwell  case,  the  Supreme 
C^ourt  added  yet  another  layer  of  pro 
tection  to  the  editorial  cartoon.  In 
1992,  the  court  emphasized  in  another 
case  that  opinions  with  provably  false 
assertions  are  not  protected,  but  mate¬ 
rial  that  is  clearly  satirical,  hyperbolic, 
imaginative  or  rhetorical  is  protected. 

Under  the  First  Amendment,  the  edi¬ 
torial  cartoon  has  as  close  to  absolute 
protection  as  anything  in  the  newspa¬ 
per.  Since  the  court  constitutionalized 
the  libel  standard  in  New  York  Times 
vs.  Sullivan  in  1964,  only  one  editorial 
cartoon  has  been  ruled  libelous,  and 
that  involved  a  private  figure.  The 
court’s  1986  ruling  in  Hepps  vs. 
Philadelphia  Newspapers  expanded 
First  Amendment  protection  to  expres¬ 
sion  about  private  figures  who  are 
involved  in  matters  of  public  concern. 
To  summarize,  cartoons  are  constitu¬ 
tionally  protected  forms  of  expression. 

The  First  Amendment  doesn’t  exist 
so  we  can  freely  praise  our  public  offi¬ 
cials.  It  exists  so  we  can  freely  criticize 
our  public  officials.  And  satire  is  soci¬ 
ety’s  most  extreme  form  of  criticism. 

No  one  serves  the  role  of  government 
critic  as  graphically  as  editorial  car¬ 
toonists.  As  artists,  satirists  and  com¬ 
mentators,  editorial  cartoonists  make  a 
unique  and  invaluable  contribution  to 
society.  And  as  any  national  treasure, 
they  are  worth  protecting.  If  only  the 
nation’s  newspaper  editors  agreed. 
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PART  1 


•  Section  l-U.S.  Dailies. 
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•  Section  ll-U.S. 

Weeklies  and  Special 
Newspapers. 

•  Section  III -Canadian 
Newspapers. 

•  Section  IV-Foreign 
Newspapers. 


•  Section  V-News, 
Picture  and  Syndicated 
Services. 

•  Section  VI -Newspaper 
Equipment/Interactive 
Products  and  Services. 


Find  the  people  you  really  need  with  comprehensive 
lists  of  names,  titles,  areas  of  responsibility,  address, 
phone  and  fax  numbers.  Data  for  sections  I  and  III 
include  area  population,  circulation,  subscription 
rates,  advertising  rates,  special  editions/sections. 


WORLDWID 


1  U 


■ 


v 


INFORMAHON 


mechanical  specifications  and  more. 

PART  2  -  WHO'S  WHERE 

This  handy  directory  lets  you  look  up  newspaper 
industry  personnel  by  name.  Look  for  people  from 
general  interest  daily  and  weekly  newspapers  as  well 
as  syndicates  and  groups.  You'll  find  titles,  company 
affiliation  and  phone  numbers  for  the  most  influential 
people  in  the  industry. 

CD-ROM 

•  Improved  Exporting  Functionality 

•  Improved  Windows  Performance 

This  4th  issue  on  CD-ROM  is  the  best  yet!  A  fully 
indexed,  searchable  database  allows  you  to  pull  out 
Year  Book  information  with  the  criteria  you  select.  The 
simple,  menu-activated  search-and-display  makes 
finding  and  compiling  data  easy. 

All  the  data  can  be  exported  to  your  computer  in  a 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 
ASCII,  etc.  The  CD-ROM  can  be  purchased  with  listing 
capabilities,  too.  Customize  mailing  lists  for  each  of 
your  projects.  The  Year  Book  CD-ROM  includes  all 
the  Year  Book  data  for  U.S.  Dailies,  U.S.  Weeklies, 
Canadian  Newspapers,  Foreign  Newspapers, 
Mechanical  Equipment  and  Who's  Where  sections  ... 
names  of  contacts  and  their  areas  of  responsibility, 
plus  other  critical  information  about  newspapers, 
newspaper  suppliers  and  service  companies. 
(Network  version  available  -  call  for  pricing) 


ORDER  NOW 

Mail  your  order  and  payment  to: 

Editor  &  Publisher  Year  Book,  P.O.  Box  3000,  Denville, 

NJ  07834-3000  Or  to  charge  your  order  to  your  AME)Wisa/MC 
account,  call  800-783-4903 


PRICING 


E&P  Year  Book  Part  1  and  Part  2  Who's  Where:  $125 


•  Fax:  (973)  627-5872  •  E-mail:  edpub@mediainfo.com 

•  Web  site  store:  http://wvwv.m^iainfo.com 

CD-ROM  questions:  Please  call  (212)  6754380,  Ext.  172 

Payments  must  accompany  all  orders.  NY,  CA,  DC,  OH  and  Canada  add  appropriate  tax. 
Please  supply  proper  street  address  for  UF^  delivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


-  E&P  Year  Book  Part  1  Only;  $115 

-  E&P  Year  Book  Part  2  "Who's  Where"  Only;  $35 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

without  listing  capabilities;  $495 

-  E&P  Year  Book  Part  1  and  2  AND  CD-ROM 

with  listing  capabilities;  $895 


MARCH  16-19,  1998 

Hershey  Lodge  &  Convention  Center,  Hershey,  PA  . 


Newspupcr  Operaiions  &  TecJwolos}'  Conferencn 


■t'- 


March  17-19 


-to-buSrriess' 
ho^  America 
c  than  130  exhibit- 
mptnies  and  general  sessions 
ited  by  indusiiy  leaders.  You'll 
benefit  from  these  4  power  packed 
days  of  education,  information, 
contacts  and  networking.  For  more 
information,  call  (717)  234-40'67  ext. 
221,  ore-mail  chrisd@staff.pnpa.com. 


